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y-\wrny © perpetuate justice in all our dealings 
’ || \and constantly endeavor to render 
_ that character of service which will 
insure permanent, pleasant, and profitable 
relations with all whom we serve. 


ORR cee emda 


~ __ TheGoodrich  ~ 
IO points of profit 


HE Tenth and last point of the 
Goodrich Points of Profit is a decla- 








iL~ A product of honest 


value. 


Marketing through 
dealers. 


Dealers of good 
standing. 


Safe and permanent 
supply. 


* Dealer advertising 


support. 


> Protectionof Dealers 


established trade. 


~ Atire forevery trans- 


portation need. 


~ Fair and competitive 


price schedule. 


* Original equipment 


program with car 
manufacturers. 








ration of the Square Deal. It is frank; it is 
genuine; it is complete. No business, 
where two parties are concerned, can 


endure except on fair and square dealing. 


Point Ten is the natural consequence 
and climax of the intent and spirit of the 
entire ten Goodrich Points of Profit. 


Read them all; know them all. They 
set forth the practical sales plan of a per- 
manent and profitable business. 


THE B. F. GOODRICH RUBBER COMPANY 


Established 1870 Akron, Ohio 


“y Sate cosas pt > cit die, a a 
“Best in the Long Run” 


R rte ~ . 3 j £ ~ Be , Beis ss 
Sept. 19. 1899. at the post office at Chicago, Ill., under Act of March 3, 1879 











Either one of these 
MANLEY TOWING TRUCKS 
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: MODEL A 
We Price $85.00 
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MANLEY TOWING TRUCKS 


Made in two styles 
Large size Model A and smaller size Model B 


4 Both models have tool steel axles 15%'' diameter, wheels 

4 mounted on genuine Hyat roller bearings and provided 

with thrust washers. Tread of 32''. Two-inch telescoping 

q steel pole adjustable from 7 feet to 12 feet in length. 

4 Body inverted I-beam type insuring maximum strength. 
j 





Yoke heavy cast steel with pads offset so load can be carried 
ahead of or behind center by merely turning yoke around. 
|. This permits truck to be used without interfering with 
a truss rods. The low post makes it easy to get under cars 
> (im many cases no jack need be used as the truck acts 
- asa fulcrum jack). Pad is provided with chain attach- 
ment making it easy to secure towing truck. Chain is long 
enough to reach around springs at both sides to keep truck 








»| centered under car. 

3 PRICES Model A Model B 
With Rubber Tires, $85 $75 
Without Rubber Tires, $53 $47 


The very best material combined with the utmost in 
engineering principles give this towing truck the reliability 
and strength found in all MANLEY equipment. 


SR ae, 














MANLEY MEG. CO., 
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MODEL B 
Price $75,00 
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TO GO OUT AND 


“BRING ’EM IN”? 


A MANLEY 


Wrecking 
Crane 


























Towing 


Truck 


Towing 
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These are the essen- 
tials of an efficient 
wrecking car. 
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Buick dealers are finding the 

greater value of the Better Buick a 

tremendous stimulant to sales. 

Sales leadership follows the Buick 

franchise throughout the country! 
; on 


the better BUICK 


WHEN BETTER AUTOMOBILES ARE BUILT, BUICK WILL BUILD THEM 








Those desiring the Buick franchise 
should have their names on file. 


BUICK MOTOR COMPANY, FLINT, MICHIGAN 


Division of General Motors Corporation 


Pioneer Builders of 


Branches in All Principal 
Valve-in-Head Motor Cars. 


Cities—Dealers Everywhere 
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m/ Simplified 


Accounting 
Plan Protects 


SY aoe 











This Dealer Knows 


! Burroughs Adding Machine Co., 


—— see ee ee oe oe ee oe 


How Much He Makes 


“Before the installation of the Bur- 
roughs Simplified Accounting System 
we never knew exactly how we 
stood. Now we get a statement 
showing our profit on operation for 
any period or for the year at any 
time we want it.” ‘i 


“We are able now to go to our books 
and at any time find out anything 


we want to know regarding opera- 
tions, expenses, investments by lines 
such as new cars, used cars, parts, etc. 
The car record is the most practical 
we ever used. There is no feature 
regarding our business which is not 
covered.” 


—Wilson Bros. Motor Company 
Waco, Texas 


6428 Second Blvd., 
Detroit, Michigan. 


Please send me folder of letters. 


Name 





Business 
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~ ADDING - 


BOOKKEEPING - CALCULATING AND BILLING MACHINES 


Thousands of automobile and accessory dealers use the Burroughs 
Simplified Accounting Plan. Phone our local office for free demon- 
stration or mail coupon for folder containing letters received from 
users in'all parts of the country. 


BURROUGHS ADDING MACHINE COMPANY 
| DETROIT, MICHIGAN 
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Stop the leaks in 
profits with the 
profits in leaks. — 
There is an all-year 
demand for 


SE-MENT-OL 


the original radiator ce- 
ment. On the job for fifteen 
years. “Finds the leak and 
fixes it.” 


Ford Size - 50c 
Standard Size 75c 
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BUILT 

BELLEFONTAINE.OHIO. 
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“Model M 
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On (ity Streets, 
— and on the Highways 


ILLER-BUILT buses mounted on the Model 26C, shown below, is one of the most 


new Studebaker bus chassis are giv- popular designs for heavy interurban service. 
ing wonderfully satisfactory and profitable :, , 
performance in both city and inter-city service. Although rated as a nineteen passenger job, 


this bus will easily accommodate as many as 


Model M, Metropolitan Pay-Enter Type Bus, twenty-two passengers. 


shown above, is ideal equipment for city 


service, where stops are frequent. The driver The Miller-built line of buses on the new 
controls his bus, collects fares and oversees Studebaker chassis includes a model for every 
the entrance and exit of all passengers with- kind of bus’ service. Ask your Studebaker 
out leaving his seat. It seats twenty-one pas- dealer, or write us direct, for complete speci- 
sengers comfortably, with ample room for a fications, pric&, etc. 


large number of standees. 


The A. J. MILLER CO. 


BELLEFONTAINE, OHIO 








“Model 26-C 
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Th nbol means that Studebaker prices do not 
et 


1s sy? 
include the profits of outside body-makers 


A\sk any motorist 1n your 
town what “one-profit” 
means—and, quick as a flash, 
he'll answer “Studebaker.” 
Public acceptance of the 
‘one-profit’ Studebaker is 
nation-wide—it is recog: 
nized as the supreme value 
in the quality field. Think 
what this means in profit to 
an alert automobile mer- 
chant in any territory. 





THE STUDEBAKER CORPORATION 
OF AMERICA 


SOUTH BEND, INDIANA 
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Nash Leads the World in Motor Car Value 


August Greatest 
Sales Month in 
All Nash History 


2% Times Greater than Last August 


The swiftly speeding Nash sales pace that has been 
the sensation of the trade for the past 12 months 
struck an even faster gait with the introduction of the 
new models, July 23rd. 





And August wound up the greatest single month of 
sales and production since The Nash Motors Com- 
pany was founded. 


In fact, August sales soared to a figure 2! times 
greater than last August. 


August, 1925, is also the 13th straight month to 
eclipse the record for the corresponding month a 
year ago. 


There’s only one answer— buyers today want Quality 
and Value—and the figures show they know where 
to get it. 


(2297) 
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Theres Such A Thing 


Evolution 


Compare the first one-lunger to the modern Straight 
Eight; the original solid tire to the present balloon; the 
old pneumonia-producing open bodies to the 1926 limou- 
sine having ’most everything but a dumb waiter. + 7 7 


These and a score of other 
improvements are iron-clad 
proofs that there is evolution 
at least in this great automo- 
bile industry of ours. 


But what has that got to do 
with Ramco Cushion Inner 
Rings? Why bless your soul, 
it means that they too have 
kept pace with the best of 
motor car improvements. 


Today thousands of service 
managers, garage men and re- 
pair shops stock and use them 
just as regularly as gears, 
bushings, bearings, pistons, 
piston rings, pins, etc. 


If you do not know the 
progress that Ramcos and 
Ramcos only have made, this 
is your invitation to write 
us for a free sample set. 


Ask Your Jobber for 
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Cushion 


INNER RINGS 


Ramsey Accessories Manufacturing Corporation 7” St. Louis, Mo. 
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You can’t make money unless you sell a 

good product. Quality of materials, fine- 

ness of manufacture, character of perform- 

ance and obvious value are essentials 

of car popularity and profitable selling. 

Because Chrysler cars are products of such 

outstanding quality and value, the Chry- 

sler franchise has attracted many of the 

biggest men in motor car distribution. 

Those same shrewd business men will 
enthusiastically tell you that Chrysler cars 

are the best selling products they have ever 

handled. We will be glad to have you 

write any of them. Chrysler cars sell easily 

and stay sold. That is why Chrysler deal- ‘No. 1—Profit 
erships are so valuable. Your application a ee 
will be treated in strictest confidence. 


A notable product, high quality, obvious value, factoryco-operation, 
liberal policies, high resale value—these are the fundamentals of 
a successful and profitable dealership. Watch for the Chrysler 
comments on these all-important phases of your business. If you 
have not read the earlier talks, we will be glad to send you copies. 


CHRYSLER SALES CORPORATION, DETROIT, MICH. 
CHRYSLER CORPORATION OF CANADA, LIMITED, WINDSOR, ONTARIO 


CHRYSLE 


SIX ~ FOUR 
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Summary and Index of Important Events in 


This Week’s Automotive News 


Detailed Stories from Motor AGE Staff Writers and Special 
Correspondents Appear in News Section Beginning on Page 32 


level with August production and sales 


setting new record. September expected 
as good as last month. Page 32. 


A ievel with A business remains at high 


Merger of Fageol and Hall-Scott with J. G. 
Brill and American Car & Foundry nears com- 
pletion. Page 32. 


Fords pay $16,493,160 income tax, nearly 
fourth of amount for first Michigan district. 
Page 34. 


Chrysler Corp. buys Detroit plant of Ameri- 
can Motor Body Co. Page 34. 


Plans begin to take shape for 1926 National 
Automobile Shows in New York and Chicago on 
January 9 and 30 respectively. Page 35. 


Ustick heads new company to distribute 
Rickenbacker cars in St. Louis territory. Mer- 
ger combines two former distributors. Page 35. 


New car sales reach peak in August in 
Southern California territory. Public shows 
excellent response to new models. Page 37. 


Dallas, Tex., dealers plan to exhibit at State 
Fair of Texas October 10 to 25. Page 37. 


U. S. revenue collections from automotive in- 
dustry show big increase in July. Page 38. 


President Sloan of General Motors Corp. 
urges level line of production in factories. Says 
dealers must carry heavier stocks at times to 
protect rush periods. Page 43. 


August production expected to total 11 per 
cent greater than July, according to N. A. C. C. 
figures. Page 38. 


New car sales show sharp increase in San 


Francisco territory. Used automobiles find less 
favor. Page 33. 


Homer McKee takes place of E. S. Gorrell as 
vice president of Marmon, Gorrell going to 
Stutz as vice president. Page 33. 


Franklin reduces prices $15 to $225 on all 
models. Page 33. 


Beecroft sees heavy sales volume throughout 
last half of 1925. Page 33. 


Used car sales during first six months of 1925 
are 17 per cent greater than during same period 
of 1924, N. A. D. A. figures reveal. Page 39. 


Iowa dealers report August business shows 
good increase over same month last year. Page 
39. 


Gasoline tax receipts in Ohio are far ahead of 
expectations of law’s proponents. More than 
$3,500,000 collected in less than three months. 
Page 38. 


Chevrolet Motor Company arranges co-opera- 
tive plan to aid dealers with advertising in local 
media. Page 37. 


Tire dealers in Carolinas expect excellent 
business this fall and winter. Movement to con- 
sumer is brisk. Page 36. 


Louisville dealers predict good fall sales 
volume. August sales better than last year al- 
though slightly below July. Page 36. 


Stocks of automobiles are light in Dallas, 
Tex., trade territory, with delivery the big prob- 
lem in some lines. Page 36. 


In Next Week’s Issue—Millions of Cars Need Brake Service 
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MEAN MORE TWO-CAR FAMILIES 


Time Is Ripe for Dealers to Sell Owners on Desirability of Retaining Their 
Old Cars and Buying New Ones to Double Their 


Transportation Facilities 


By SAM 


the retail price of his wares is reduced by public 

announcement of the maker, is how to make up for 
the reduction of profit per unit of sale which is automat- 
ically reduced when the volume of sales in dollars goes 
down. 

There is, in fact, opened up to the retail trade by the pres- 
ent situation an opportunity that it has never had before to 
so great an extent. It is simply this: the chance to augment 
profits and at the same time hit a body blow at the vexatious 
used car problem by converting more and more families to 
the two-car idea. 

The two-car idea is easily comprehended by the head 
of any family and still more easily comprehended by the 
wife and daughter or son. One car cannot be two 
places at once. When father is driving it on business 
mother and the girls and boys must stay home or walk, 
or ride the street cars, or take a taxi or bus, or ruffle 
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"Tite first thought of the automobile dealer, when 
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SHELTON 


their good natures by some other substitute for modern 
personal transportation. 

Social evolution has brought us to the stage of the 
two-car family and now, involuntarily, economic pres- 
sure has created a condition that makes possible the real- 
ization of the two-car family in town and country. In 
the early days of the industry most of the car owners 
were men of wealth and naturally they had reached the 
age where they had families of grown-up sons and daugh- 
ters. Frequently they maintained two or more cars for 
the convenience of various members of the family. If 
they had only one car there usually was a chauffeur to 
see that it was available: to take the different members 
of the family where they wanted to go. 


Today the majority of cars are owned by men in the 
great middle class, and their families are in all stages of 
development. Families that got along very well with one 
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Waiting for the two-car salesman—Father has just announced 


that he will use the car today on business 
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car a few years ago are now feeling the need of two. 
Women are taking to driving more and more and boys and 
girls as they grow up are just naturally trained to look 
upon the motor car as the logical means of transportation. 
Almost every day in the life of the modern American fam- 
ily there arises a situation wherein the possession of 
two or more automobiles would have made everybody hap- 


pier and probably would have proved a real economy for 
the family. 


Here are the two great factors that have created the 
two-car opportunity: 
1. Prices of new ears of real value are at the lowest 
point in history. 
2. Used ear allowances are lower than ever before. 
Here is the way it works: 


The man in the market for a new car gets an appraisal 
or valuation on his old car so low that for the time being 
it jars him loose from all thought of a new car. And 
yet he wants a new car. Probably his old one is an open 
model and the wife and children are clamoring for a 
comfortable enclosed car before the cold weather sets in. 
And the head of the family wouldn’t mind having com- 
fortable transportation for the winter months. And yet 
he may feel a decided reluctance in giving up the open 
car. Probably he enjoys long trips in it in the summer 
time. He may have weighed the advantages and disad- 
vantages a long time before finally deciding that he would 
get a new car if he could make the “right kind of trade.” 

At present prices the “right kind of trades” from the 
standpoint of both owner and dealer simply can’t be made. 
In self protection the dealer is compelled to keep allow- 
ances for used cars, especially open ones, very low. The 
price the dealer is able to offer for the old car often is 
very much less than what that car is actually worth to 
the owner. 


The dealer or salesman who is awake to this situation 
takes advantage of it by approaching the prospective cus- 
tomer with the thought of how cheaply he can own two 
cars. Let us suppose the dealer has been able to offer 
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$300 for a 1923 touring car. The customer is interested 
in a new car that costs about $1500. By sacrificing his 
old car he can get the new one for an outlay of $1200, 
but from then on he has only one car. For only $300 
more or a total outlay of $1500 he can have the satisfaction 
of owning two cars and the extra car will have cost him 
only $300, or looking at it another way, the average cost of 
the two cars is only $750 each. 


Within the last two months almost every car of pop- 
ular acceptance has been reduced in price. Values that 
were already phenomenal are still greater. But the auto- 
mobile dealer is confronted with the necessity of selling 
more cars to do the same volume of business that he 
could have done before with fewer cars. It means greater 
sales effort, more energy applied to the sales of acces- 
sories, tires, supplies, service and miscellaneous items. 
But at the same time he is expected by the factory and 
the distributor to sell more cars. If he will consistently 
follow up the opportunities offered of making clean sales 
of a second car to owners now possessing fairly good used 
cars he will open up a profitable field. 


The dealer who is in contact with a fairly large number 
of car owners, of the make he sells or a competitive make, 
has a made to order prospect list that he can work at low 
cost and with a high degree of selectiveness. The chances 
are he knows the financial condition of these families 
very well. He knows which ones have paid cash for their 
cars or have met their time payment notes promptly. He 
knows which ones are able to pay cash for supplies and 
repairs, and don’t find it necessary to lay their cars up 
for lack of operating funds. 


Hand Picked Prospect List 


These families constitute a hand-picked list of prospects 
upon which to start the two-car campaign. If they are 
in comfortable circumstances financially they will listen 
attentively to the two-car argument. They have always 
wanted two cars, but they have never stopped to think 
how cheaply they could own them. If the old car was 
bought on the time payment plan and paid for without 
any great inconvenience, the owner is in a receptive mood 
to consider another deal of that kind. It may be, how- 
ever, that he has prospered and may want to pay cash 
for the new car. He will be interested in learning what 
he can save by paying cash. 


In many communities the cost of owning an extra car 
is not great. In the country and smaller cities where 
individual homes predominate there is usually shelter 
already available. At any rate the cost of a two-car 
garage is very little more than that of a single car garage. 
The garage cost is a more important item in the larger 
cities, but even so it is not prohibitive except in a few 
instances. In most cases it probably will be found that 
the family can work out a scheme by which the extra 
operating cost of the second car will be paid out of the 
allowances or separate incomes of mother or the children. 
Thus the burden on the head of the house will not be 
increased. 

The capable automobile dealer or salesman will be able 
to think of any number of logical arguments to use in 
convincing the car owner of the desirability of retaining 
his old car. 

For instance, if the owner keeps his old car and buys 
a new one he will have the old vehicle available for fish- 
ing trips, tours or outings that would subject it to 


rougher treatment than he would want to give a new 
closed car. 


With two cars in the family he can use one for busi- 
ness and leave the other for the wife to use in taking the 
(Continued on Page 20) 
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Slicking up the showroom or salesroom does not always mean 
the expenditure of much money. Often a corner can be treated 


as above to add comfort and attractiveness. Keep the decora- 
tions and fixtures simple, as this always is more dignified 


Put New Atmosphere 


in the Salesroom 
“Slick Up” Makes the Place More In- 


viting so It Wont Be Just Another 
‘Garage’. A Fresh Coat of Paint, Rear- 
rangement of Furniture and Seasonal 
Display Will Work Wonders to Attract 
New Trade and Hold the Old 


3y B. M. IKERT 


new home attractively finished with flower boxes, 

willow-green shutters, a beautiful white colonial 
door with solid bronze latch and knocker. It was beauti- 
ful, magnificent. But one thing spoiled the whole make- 
up. A flimsy 10 cent tin mail box painted jet black was 
stuck on the door frame. Just spoiled everything. 

It reminded us of some of the showrooms of dealers 
wherein handsome cars often are deprived of an otherwise 
excellent setting just because someone was careless and 
forgot to place a drip pan under the engine, or part of a 
crate was left on the floor. 

Some recent surveys of dealer establishments show 
clearly the need for a general cleaning up and putting the 
houses in order for company, so to speak. It has been a 
busy summer and many things have been left undone 
under the pressure of attending to the daily wants of cus- 
tomers and demands of tourists. Like the busy housewife 


RR ver hom we observed a very fine specimen of a 
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SLICK UP NOW FOR 


who “just couldn’t get her work done today” many dealers 
find they are in about the same fix. But it’s time to slick 
up now, and while we are about it let’s make ours a real 
place. 

Why have people refer to your place of business as just 
another “garage”? Why allow them to think that being in 
the automobile business means dirt, grease, oil and a lot 
of rotten looking signs with mispelled words and dots over 
the capital I’s? 

One cannot look over a lot of dealer establishments, both 
big and little, but what many things suggest themselves, 
which if carried out will give to the showrooms, and the 
establishment in general, a different and more pleasant at- 
mosphere. The bigger places of business, with their pre- 
tentious showrooms and porters to keep them groomed 
have not much to get out of order, because the owners of 
such businesses set aside a certain amount each year for 
maintenance of the property. 


Small Town Dealer's Problem 


But the small town dealer who cannot afford a porter 
or two to do nothing but keep his place of business in order 
must adopt other methods and even lend a hand himself. 
Slicking up does not necessarily mean spending money for 
a lot of fancy stuff which instead of adding to the attrac- 
tiveness of the showroom merely clutters it up. 

Your showroom is after all the key room to your busi- 
ness. It is the living room of your house; the lobby of 
your hotel. Being placed in the most prominent part of 
your establishment it is right that it shoulc be treated ac- 
cordingly. It is the mingling place of customers, both old 
and new and by the atmosphere accorded them there they 
will largely judge the rest of the departments of your busi- 
ness. A neat, clean and dressy showroom suggest good me- 
chanical work in the shop. A dirty and cluttered show- 
room, slovenly methods in the shop. 

Just where to start a slick-up campaign as regards the 
showroom is difficult to say, but we dare say if the dealer 
took a pad of paper and pencil and jotted down the things 
he knows ought to be done, he would find plenty. Some of 
the things which follow perhaps sound superfluous, but our 
investigations would indicate it is the doing of the more 
obvious things that stands between a good and bad looking 
showroom. 

Customers for one thing like to see a change. What if 
a furniture store never changed the order of things in the 
display windows? By dressing up the windows dif- 
ferently from time to time there is produced an incentive 
for people to buy. When you rearrange the contents of 
your showroom and doll it up a bit here and there it gives 
the impression that you have a fresh stock of merchan- 
dise. But, if it looks the same year in and out, people 
soon get the idea you have a lot of left over stuff on your 
shelves which time eventually will move rather than any 
direct sales appeal. 

So, let’s see what rearrangement we can make. Instead 
of making the showroom floor a storage space for cars, 
why not give it a different and more busy atmosphere by 
moving the bookkeeper and stenographer and perhaps the 
billing clerk into the center of the room and fence them off 
properly with a neat railing of some sort? Banks find it 
profitable to place a series of desks right in the center of 
their establishments where it is easy for patrons to 40 
business. In the case of the dealer’s showroom there stil! 
would be room to display a few cars well. Such an al- 
rangement often gives the feeling of a busy place, no 
found, always, when the floor contains nothing bu cars 
and the office force is tucked away where nobody eve" seés 
or can find them. If you do rearrange your showroom 
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WINTER BUSINESS 


as suggested, be sure to place a neat little “Information” 
sign on the desk nearest the customer who enters. 

And, by the way, the subject of signs is something not to 
be overlooked in checking up. Signs are something which 
catch the eye very quickly and if there must be signs let’s 
make them attractive. The time worn posters advertising 
last year’s county fair and faded pink lettering of what 
was once a bright red sign painted on cheesecloth telling 
of a price reduction on a certain model ought to come 
down. It is a mistake to attempt making signs that should 
go to a Sign painter. After all, the less signs you can get 
along with, the better your showroom, shop or any other 
department will appear. 

Excepting for some spectacular temporary purpose, let 
the signs be as small as possible. The market affords many 
neat styles of signs or frames for signs and if you adopt a 
certain style stick to it all the way through. Thus, if you 
choose glass covered signs with a mahogany frame, don’t 
get some frames of oak or jet black. Things should be 
harmonious. The customer may not know why the place 
looks inviting, but nevertheless, he feels it and it is atten- 
tion to small details like this that makes it possible. 

Wash the windows. Dirty windows are by far the most 
flagrant violators. Take down the cobwebs and if you want 
to give the place a different look, add some awnings. Not 
just the plain white kind. White is an unsympathetic 
color. Pick out some with stripes of green and gold, green 
and cream, etc. But if you do this and also want to carry 
out some new decorations on the inside, be sure to pick 
colors which do not clash. 

Sometimes a gallon or two of paint, some varnish, and 
a stack of wall board will work wonders in giving the 
showroom a better atmosphere. We have seen where the 
interior in a plain every-day cross roads garage was made 
beautiful by painting the walls with “barrelled sunlight’, 
the wainscoating a gray and the floor covered with battle- 
ship linoleum. Once a place is decorated like that it is not 
much of a job to keep it clean. When there is nothing but 
dirt and grease around there is no incentive to keep the 
place clean. 

About one of the first things a person does when look- 
ing for a place to eat is to give it the “once over’ from the 
outside before venturing in. If the windows are clean and 


merely a@ corner in a “garage”. 


MOTOR 


AGE 13 


the place otherwise looks attractive we sort of take for 
granted the service inside is all right. 

Same thing with a well kept automotive store. But the 
looks must not all be on the outside. The interior, visible 
through the windows must appeal to the customer. If he 
sees a lot of parts scattereed around on top of the show- 
case and badly kept shelves he is likely to be led to an- 
other and more attractive place. 


During the rush of summer business stock bins and ac- 
cessory shelves are likely to get mussed up considerably. 
Some of the smaller establishments often build their own 
parts shelves and bins and unless a good job of it is done 
it detracts greatly from the appearance. The metal bins 
and racks which the market affords certainly look vastly 
neater and make it possible at all times to keep the parts 
stock in good shape. 

If you do happen to have wood shelves and partitions for 
your stock room, see that they are of uniform thickness. 
That is, have all the horizontal shelves say, 1 in. thick and 
the vertical partitions % or % in. Don’t have some % in., 
some % and still others of heavy cardboard. Plainly speak- 
ing, they look rotten. 

Remove all the stuff which has a tendency to make your 
place a hangout for persons other than your customers. We 
all have seen the tonneau from an old car set in front of a 
dealer’s place for the stick-whittling variety of folks. Far 
better for a place like that to remove the seat and put in its 
place, perhaps, a neat bulletin board attached to which is a 
road map, a flower box—anything, so long as it gives a 
better atmosphere to the place. 

In sprucing up the showroom don’t overlook the possi- 
bilities of getting new effects at night. That’s the time 
when people look at display windows and if yours is dark 
and uninviting, it gives the impression you are not alive 
and business is not so good. 

If you have never done so, you might try something like 
this. One dealer did it and got fine results. He placed 
one model of the car he was handling in one corner of his 
showroom and rigged up a spot light and battery in the 
opposite corner, so that when the spotlight was in opera- 
tion it shone directly on the radiator of the car. No other 
lights were on at the time and naturally when viewed from 
the street the effect was clever. Usually his showroom was 


lighted conventionally at night, but to give it a little dif- 


(Continued on page 20) 





Here is shown a seasonal display in which the dealer has injected the autumn spirit into his showroom, which by the way is 
Any small town dealer can do the same thing to change the looks of his place of business 


and attract buyers 
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Mileage ticket issued by Greenlease Motor Car Co., for advertising pur- 
Poses. A complete list of Cadillac distributors in the United States is 
printed on the reverse side for the convenience of the tourists 
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Unlimited Mileage “Ticket” Helps Sell 
Cadillacs 


Coupon Slip Resembling Railway 
Transportation, Issued by Kansas 
City Distributor, Attracts Interest 
and Emphasizes Travel Advan- 
tages of the Automobile 


able transportation given by the modern auto- 

mobile has been capitalized for advertising 
purposes by the Greenlease Motor Car Co. -of 
Kansas City, Mo., distributor of the Cadillac ‘in 
the Kansas City territory. This is accomplished 
by means of a printed slip resembling in general 
appearance a coupon ticket issued by a railroad. 
The appearance and text of the “ticket” are such 
as to assure its being read. _ 


The ticket is issued by the Cadillac Comfort 
Route, and is Good for Unlimited Miles of Finest 
Transpartion from Kansas City to Anywhere. The 
route you take is VIA-Your Cadillac on any road 
you may select. All roads are good in your 


Cadillac. 


The transportation is guaranteed FIRST CLASS 
—Cadillac transportation is always first class. No 
waiting, No crowding, No cinders. 


You are at liberty to STOP OVER—When and 
where you please without asking anybody; and 
there is no excess charge for your BAGGAGE, so 
you can take all you wish. Luggage is never delayed. 


There is no extra fare for CHILDREN, and 
they are always safe and comfortable at any age 
from 1 to 100. 


Neither is there any extra charge for SIDE 
TRIPS—Visit as many interesting places as you 
wish. And along the route every Cadillac man 
will take a personal interest in you and your car 
—men who are perfectly RESPONSIBLE. 


Stay as long as you wish, for when you 
RETURN, your Cadillac will bring you back com- 
fortable and surely. 


The ticket is signed by R. C. Greenlease, Gen. 
Sales and Maintenance Agent, Kansas City, Mo. 


To the ticket proper, is attached a coupon, which 
is good for special attention by Greenlease-Moore 
Cadillac Co., Oklahoma and Tulsa, Okla., and 
Greenlease-Lied Motors, Omaha, Neb. Across the 
face of the ticket is printed in red ink: “PRICE 
REDUCED effective July 30, 1925.” 


On the reverse side of the ticket is printed a list 
of the Cadillac distributors in the United States, 
and a list of the Cadillac dealers in the Kansas City 
territory, and assurance is given that in case one 
needs help from a Cadillac service man, he will 
always be within reach by driving an hour or so. 


“| an idea of unlimited mileage of comfort- 
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Exhibits Now in Automotive 


Equipment Mart 


— “ > 
ieee. Cee 


AMERICAN rhiadets ebaaaamieaaae 





A corner in the permanent exhibit of the Automotive Equipment Mart at Chicago. 


HIS year for the first time a cen- 
trally located permanent exhibit of 
automotive merchandise which 
comes under the designations of acces- 
sories, supplies and garage equipment is 
being maintained in Chicago. And al- 
ready, in less than three months of oper- 
ation, the promoters of this enterprise 
are enthusiastic about its possibilities for 
bringing together the manufacturers and 
the wholesale distributors of automotive 
products. 

When the Automotive Equipment Mart, 
as this exhibit is called, was opened by 
the Automotive Manufacturers’ Associa- 
tion in June at 1315 Michigan avenue, 
Chicago, the event was recorded in Moror 
AGE as a happening of unusual news in- 
terest in the automotive world. Now it 
is possible to tell of some of the serv- 
ices performed by this institution in 
bringing together the producers and the 
sellers of automotive merchandise. 

Thus far 42 manufacturers have taken 
space in the mart and installed attrac- 
tive sales booths. Most of them have suf- 
ficient space to display samples of prac- 
tically their entire line of products. The 
general offices of the Automotive Manu- 
facturers’ Association are on the same 
floor and Mr. W. E. Green, secretary of 
the association, is personally in charge 
of the exhibit. In this capacity Mr. Green 
receives visitors, shows them through the 
exhibit and arranges conferences for 
them with representatives of the manu- 
facturers in whom they are interested. 
Nearly all of the visitors thus far have 
been wholesalers, but it is intended that 
arrangements shall be made for retailers 
to visit the mart as guests of the whole- 
salers with whom they do business. 

The exhibit has an abundance of day- 
light, but this is supplemented with a 
very complete installation of powerful 
electric lights so that every booth is per- 


fectly lighted. There is an electric power 
outlet convenient to each booth and ade- 
quate fuses and equipment have been in- 
stalled so that electrical devices, lights, 
power driven tools and the like may be 
demonstrated in the booth. 

Visitors who are interested in making 
purchases or in having demonstrations 
made are put in touch with the manu- 
facturers by Mr. Green, who urges that a 
representative capable of closing sales 
come to the mart to meet the visitors. 
In this way it is possible for a buyer 
who has only a limited amount of time 
to see the products of a large number 
of manufacturers and talk business with 
their sales representative in a very short 
time. 

In its early stages the mart has proved 
especially helpful to wholesale auto- 
motive distributors from other countries 





Permanent Display Spon- 
sored by Automotive Manu- 
facturers’ Association Pro- 


vides Central Show Place 
and Market 


who have come to the United States to 
purchase merchandise. Among the visi- 
tors who recently have signed the reg- 
ister at the mart were Alexander Mair of 
Alexander Mair & Co., Ltd., Melbourne, 
Australia; A. D. Finlay of Finlay Motors 
Pty., Ltd., Melbourne; E. J. Hazell of 
Westcott, Hazell & Co., Sydney, Aus- 
tralia, and S. F. Anderson of Anderson 
& Hansen, Ltd., Napier, New Zealand. 

Mr. Green spent a great deal of time 
with these and other visitors. One of 
these foreign buyers held conferences 
with about a dozen manufacturers’ rep- 
resentatives in the two days that he had 
available to spend in Chicago and he 
placed some substantial orders. 

Mr. Hazell, after reaching Seattle on 
his way home, wrote to Mr. Green; “I 
first want to thank you kindly for the 
way in which you treated me at Chicago. 
As chairman of the Association of five 
leading accessory jobbers of Australia I 
will convey to them and to the trade in 
general the method which you have 
adopted in connection with bringing about 
a display of accessories of leading manu- 
facturers at a centralized depot. I[ can 
assure you that it saved me quite a lot 
of time and I am sorry that my stay in 
Chicago was cut so short. Had it not 
been for the method of displaying these 
particular lines in the show rooms it 
would not have been possible for me to 
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A sales conference held at the Automotive Equipment Mart by the Apex Electric M/z. ©. 


Left to right: 


Bob Williams, T. S. Nichols, A. C. Johnson, sales manager; Miss Kis*inger, 


Otto Frankfort, advertising manager; Frank Sheerin, H. P. Caldwell, R. C. Cassady, 
H. E. Smith. 
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Views of exhibits in Automotive Equipment Mart. 


place the business that I did through this 
connection.” 

Although it is considered desirable by 
Mr. Green for direct representatives of 
the manufacturers to deal with prospec- 
tive buyers, he is nevertheless prepared 
to take orders for manufacturers who be- 
cause of short notice or distance from 
Chicago are not always able to send their 
own sales representative. In one case 
recently a buyer who had visited the mart 
and noted the various types of merchan- 
dise in which he was interested later 
mailed an order to Mr. Green for cer- 
tain articles that he was able to identify 
by brand but whose manufacturer he did 
not recall. In this case the order was 
relayed by Mr. Green’s office to the ex- 
hibitor concerned. 

Mr. Anderson of New Zealand, who 
was one of the recent visitors to the 
mart, was highly pleased with the con- 
venience of a centralized display, ac- 
cording to his letter to Mr. Green. “I 
want to tell you how helpful I found the 
Automotive Equipment Mart and yourself 
and staff,” he wrote, “in my endeavor to 
Secure new lines of automotive equip- 
Ment for jobbing in my own country. 
When I arrived in this country I was 
confronted with the difficulty of finding 
the various manufacturers of these lines 
and examining their merchandise. The 
Mart solved my problem to a great ex- 
tent by making it possible for me to 
examine the many lines and to interview 
representatives of your members exhibit- 
ing there. The time and expense saved 
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signs above each exhibit. 


by my availing myself of your facilities 
was indeed pleasing to me. It permit- 
ted me to transact much more business 
than I could have otherwise.” 


But it is not alone in the display of 
merchandise that the Automotive Equip- 
ment Mart is serving the industry. Large, 
light rooms are provided where the exhib- 
itors may hold conferences with their 
sales staffs or meet with various groups 
of their customers. At the same time 
the accessibility of the exhibits affords 
the opportunity for a careful and leisure- 
ly study of the particular exhibitor’s 
own line of merchandise as compared 
with other lines. One of the first exhib- 
itors to take advantage of the conference 
facilities of the mart was the Apex Elec- 
tric Mfg. Co. In one of the rooms this 
company recently held a sales conference 
which was attended by A. C. Johnson, 
sales manager; Otto Frankfort, advertis- 
ing manager, and the following salesmen: 
Bob Williams, T. S. Nichols, Frank 
Sheerin, H. P. Caldwell, R. C. Cassady 
and H. E. Smith. 


Every effort is made to keep the booths 
of the exhibitors neat and attractive. The 
whole floor is kept perfectly clean. The 
exhibitors are encouraged to follow an 
orderly style in the arrangement of their 
products. 


The exhibits include almost every type 
of merchandise sold or used in the auto- 
motive establishment. There are bump- 
ers, shock absorbers, timers, solder, bat- 
teries, battery equipment, electrical test- 
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The manufacturers whose booths are shown are identified by the neatly lettered 


ing equipment, vulcanizers, lamps of all 
kinds, windshield wipers, wrenches, rim 
and tire carriers, piston rings, pistons, 
piston pins, electric drills, water pumps, 
radio, step plates and great variety of 
other products, including numerous types 
of package goods. 

The permanent exhibitors now repre- 
sented are: 

Allklean Mfg. Co., Long Island City, 
N. Y. 


American Automatic Devices Co., Chi- 
cago. 

Blackhawk Mfg. Co., Milwaukee. 

Anderson Co., Gary, Ind. 

Apco Mfg. Co., Providence, R. I. 

Apex Electric Mfg. Co., Chicago. 

Atlas Specialty Mfg. Co., Chicago. 

The Battery Equipment & Supply Co., 
Chicago. 

Brown & Caine, Chicago. 

Chicago Solder Co., Chicago. 

Continental Sales Corp., Columbus, Ind. 

Eclipse Timer Mfg. Co., Milwaukee. 

E. Edelmann & Co., Chicago. 

The Folberth Auto Specialty Co., Cleve- 
land. 

The Fulton Co., Milwaukee. 

Gemco Mfg. Co., Milwaukee. 

Gill Mfg. Co., Chicago. 

F. C. Hersee Co., Brighton, Mass. 

Hill Pump Valve Co., Chicago. 

The Hinson Mfg. Co., Waterloo, Ia. 

The International Stamping Co., Chi- 
cago. 

Kales Stamping Co., Detroit. 

(Continued on page 39) 
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Rayfield Model K Carbureter Combines 
Air Valve and Plain Tube Features 


HE Beneke Manufacturing Com- - 
pany, Chicago, is now in production <s 
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From the layout of the carbureter it 
will be seen that the part which furnishes 
the proper proportion of fuel and air for 
fixed or steady throttle: openings is en- 
tirely independent of the accelerating 
mechanism. The dash pot D does not 
materially function as a resistance for 
the air valve, but operates a pump which 
in turn injects an extra amount of fuel 
into the main air stream during the 
period of acceleration and does not de- 
liver any fuel when the air valve is in 
rest at any position. In working out a 
specification to meet the requirements of 
different engines, it will no doubt be 
found necessary to alter the value of the 
several items constituting a specification 
such as venturi diameter, air valve diam- 
eter, spring tension, cam lift, main gas- 
oline nozzle size and injection nozzle 
size. The carbureters when leaving the 
factory are fitted with a_ specification 
termed standard, and all changes will be 
noted in terms 
is, the venturi will be made in 1/32 of 
an inch variation. The same rule ap- 
plies to the air valve diameter and the 
cams will be stamped in thousandths of 
an inch lift. Nozzles will be given in 
drill sizes and springs marked, 2, 4, 6 
and 9 points light or heavy. 


The cam is fixed on the throttle shaft 
and the relative position to the throttle 
valve need never be changed. This does 
not mean, however, that the cam cannot 
be changed to one of more or less lift 
according to requirements of the engine. 

By reference to the illustration a hole 
M and one directly below it will be noted. 
The action of these two holes is quite 
simple. The top hole is the idle jet 
proper and the bottom hole acts as an 
auxiliary nozzle. When the throttle is 


reading direct, that - § 


air passage or at the tip of the main 
nozzle gradually draws the fuel up in 
the main gasoline passage and starts to 
deliver into the air stream at the point 
where the idling jet is delivering its 
maximum flow. 


The dash pot piston is fitted to the 
check valve which allows for a quick 
return of the air valve to its normal 
position, but when pushed downward 
by the action of the air on the valve it 
becomes a pump, pushing’ gasoline 
through the passage O to the nozzle R 
whence it is finally drawn into the air 
stream inside the carbureter body. The 
delivery nozzle T is very small in pro- 


The principle of construction of a 
starting primer is made clear by the 
smaller cross view. The scheme is ma- 
terially the same as used in previous 
Rayfield carbureters, that is, a single 
control operates both the primer for 
starting and the needle valve for warm- 
ing up. When the control is pulled all 
the way out it opens the valve which 
allows gasoline to by-pass directly from 
the float chamber, but when pushed 
partly in closes the valve and the remain- 
der of the travel is used to control] the 
main needle valve so that more fuel is 
allowed to flow by the needle for warm- 
ing up purposes. 





Studebaker Bus Is Roomy 

















Eighteen-passenger bus, mounted on the 184-inch Studebaker bus chassis, which has the 

Big Six unit power plant and 7.3 balloon tires, mounted on steel disk wheels. Seat 

cushions.and backs are upholstered in genuine leather, and due to the ingenious design 

of the seats, each passenger has what is practically an individual chair. The body has 

six dome lights, three roof ventilators and two others above the windshield, beneath the 

destination sign. It has a roomy luggage compartment ahead of the rear row of seats 
and an extra luggage rack on the top 
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Supercharger Now Fitted to Laurel 


Motors Corporation R 


( NEVERAL new features of construc- 
tion have been brought out in the 

““ racing equipment for Fords made 
by the Laurel Motors Corp., Anderson, 
Ind. 

The outstanding development is the 
supercharging mechanism which the 
company has applied to its racing engine 
and the general method of installation is 
made clear by reference to the illustra- 
tions. The supercharger is driven from 
a ring gear on the flywheel and the pin- 
ion is carried in a ball bearing located 
where the starting motor ordinarily at- 
taches. In the front view is shown a 
flexible shaft, but this has been changed 
to a straight line shaft drive with a ratio 
on the flywheel ring gear of 6to1,. Thus, 
when the engine is turning 4,000 revolu- 
tions per minute the supercharger re- 
volves 24,000. The makers state that 
there is a rapid building up of pressure 
in the intake manifold and that the accel- 
erution of the car is materially bettered. 

‘T‘he impeller of the supercharger, ow- 
ins to the high speeds at which it rotates 
has been carefully worked out and is 


mounted on ball bearings running in a 
pocket of oil. A felt washer is inserted 
between the impeller and the ball bearing 
recesses to insulate the impeller from 
losing the mixture ratio. The installa- 
tion as shown is said to be very simple 
and the supercharger, carbureter and 
manifolds can be removed in 15 minutes. 


The engine shown separately is the 
latest type overhead camshaft job and is 
known as the eight valve head. Ball 
bearings are used throughout and a ver- 
tical shaft is placed at the front of the 
engine to take the drive from the crank- 
shaft. The cylinder head and overhead 
camshaft can be removed from the block 
without getting the engine out of time 
and the cylinder head can be removed in 
5 minutes allowing inspection of the pis- 
tons and cylinders. The camshaft is a 
hollow type with oil spray coming out of 
each cam:on the plunger. The oil pres- 
sure to the main bearings and the over- 
flow from the pump is carried to the 
overhead camshaft and can be regulated 
by a valve on top. After it circulates 





ace Cars 


through the hollow crankshaft it drains 
back into the crankcase. 

In the patents applied for the super- 
charger the latter is designed to be oper- 
ated by two different methods, one by 
driving it from the ring gear on the fly- 
wheel and the other by a spiral gear 
carried on the crankshaft at the forward 
end, One of the photographs shows the 
latter type of drive. 

From his previous racing experience, 
Mr. Robert M. Roof, chief engineer of the 
Laurel Motors Corporation, has brought 
out a hydraulic timing device shown in 
position in front of the wheels herewith. 
In this device the watch is operated by 
pressure created on the hose when the 
front wheels cross it. As the car passes 
over the hose a small plunger is operated 
in a barrel which in turn stops the watch. 
While the contestant is going around the 
track making his qualification lap the 
lever is pushed back and when the con- 
testant passes over the hose again the 
watch is automatically stopped. This de- 
vice was recently used with success at 
the Hoosier Motor Speedway. 





Above are shown views of the latest products of the Laurel Motors Corp., Anderson, Ind. The car has an overhead camshaft engine 

built up from a Ford block and is fitted with a supercharger which revolves 24,000 r. p.m. at an engine speed of 4,000 r.p.m. The 

hydraulic timing device is shown in front of the wheels. The watch of this device is operated by pressure created on the hose by the 
front wheels. The designer and builder of the car and supercharger. Robert M. Roof is shown at the wheel 
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The model 25 Revere which is fitted with a steering mechanism providing a reduction of 7 to 1 and 14 to 1. Normally the upper 


A rather novel feature in the way of a 
dual steering system to take care of bal- 
loon tire equipment is incorporated in the 
latest model Revere, known as the model 
25. In the belief that steering gears on 
ars fitted with balloon tires have too 
low a gear ratio to enable the car to be 
operated with safety at fairly high 
Speeds, the Revere Motors Com- 
pany, Logansport, Ind., has fitted a steer- 


wheel is used for driving 


ing gear to the model 25 which allows 
of two entirely independent gear ratios. 

One steering wheel is placed above the 
other, the upper operating the steering 
mechanism at a reduction of 7 to 1 and 
the lower at 14 to 1. The lower wheel 
is geared from the direct steering gear. 
The construction is said to check the re- 
bound jolts. With this equipment, the 
company states the car can be handled 


very easily at slow speed, in parking and 
also at high speeds. 

The model 25 Revere is fitted with a 
new type of roadster body and top of 
clever design. Aside from the new steer- 
ing gear the chassis is substantially the 
same as Revere has been making for 
some time. The bodies are largely cus- 
tom-built and wheel equipment also is 
optional. 


Lower Prices Mean More Two-Car Families 








(Continued from page 11) 
children to school, marketing, shopping, social calls or 
the thousand and one other uses for motor transportation 
that arise every day. 

If one car is open and the other closed it will be pos- 
sible to adapt the vehicle to the weather conditions. On 
the beautiful days of Indian Summer there is nothing 
like an open car, but winter is just around the corner. 
The closed car is wonderful for inclement weather, but 
it cannot possibly provide the airiness of the open car. 
You may open all the windows of your bed room, but 
that will not make a sleeping porch of it. 

Let the other members of the family contribute from 
their allowances or separate incomes toward the support 
of the second car. They will be glad to do it when they 
realize the freedom it gives them. 

Get full time value out of motoring. Even the best 
of cars have to be laid up at times for maintenance serv- 


ice. A second car in the family will prove a joy at such 
times. 

Good roads are reducing the cost of motoring. Long 
tours are made over paved highways today at a fraction 
of the cost a few years ago. Tires last longer, gasoline 
goes farther, wear and tear on the vehicle is slight. Re- 
pair costs are being reduced by improved methods and 
flat rate systems. It can very truly be said that two cars 
can be maintained now for what one would have cost a 
few years ago. 3 

The time is ripe for the energetic pushing of the two- 
car idea. Social development, prices, economic conditions 
—all are working together to make the modern family 
want more than one vehicle of transportation. The auto- 
motive trade must seize the opportunity. Dealers and 
salesmen will find a much more fertile field among the 
two-car prospects than among a large proportion of the 
non-owners and shrewd traders. 


Put New Atmosphere in the Salesroom 


' (Continued from page 13) 

ferent atmosphere for a time he tried the stunt mentioned. 
Many other things of a similar nature are possible. 

Simplicity is after all, the most desirable factor in mak- 
ing a place look neat. You don’t have to spend much money 
to put new life into the showroom. From our observations 
in the smaller communities especially we believe a can of 
lye, Dutch Cleanser, some paint, plenty of rags, two or 
three pieces of furniture and a strong desire to remove all 
trash that does not belong on the premises is about all that 
is needed. 

Keep your showroom as such. Don’t let a mechanic wan- 


der into it with part of a differential to use the floor as an 
assembly bench. The shop may get cold in winter and so 
the showroom is used very often for many purposes for 
which it is not intended. Small as your place may be keep 
it departmentized. Don’t have a few parts here and some 
more there. Remember it is like the living room of your 
house. The kitchen utensils do not belong in it and you do 
not want the ice man to walk through it on his way to the 
ice box. In just the same way keep your showroom is0- 
lated from the shop and when the expressman brings 4 
crate of wheels, see that his path is not by way of the 
“best room” in your house. 
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RADIO SHOW SEASON 


OPENS 


Many Automotive Dealers Interested in Displays 
of Latest Receiving Sets and Accessories 


Two Shows at New York 


F a score or more radio shows to be 
() held in various parts of the country 
between now and the first of the year, 
no less than eight are scheduled for the 
present month, while the number set for 
next week easily qualifies the dates Sept. 
12 to 19 as “National Radio Week.” 

Three of this year’s shows were Offi- 
cially endorsed by the Radio Manufac- 
turers’ Assn., and were thereby given 
the status of national expositions. One 
of these, the Third Annual Pacific Radio 
Exposition, closed Aug. 28 and the other 
two will be the Second Annual Radio 
World’s Fair in the 258th Field Artillery 
Armory in New York, Sept. 14 to 19, and 
the National Radio Exposition, American 
Exposition Palace, Chicago, Sept. 28 to 
Oct. 3. Next week’s calendar, however, 
will be the most crowded of the season. 


In point of floor space and the elabo- 
rate program planned, the biggest show 
next week should be the Second Annual 
Radio World’s Fair at the 258th Field 
Artillery Armory, claimed by the show 
management to be the largest hall in 
the world. Approximately 150 nationally 
known radio manufacturers will exhibit 
their wares at this exposition and an un- 
usually ambitious broadcasting program 
is being arranged. 

Simultaneously with this show will be 
a convention of the Radio Manufacturers’ 
Assn., at which a number of vital prob- 
lems will be threshed out, among them 
the row with the Society of Authors and 
Composers; and a “Radio Industries” 
banquet, a separate project to which a 
national aspect will be imparted by an- 
other elaborate broadcasting scheme. It 
is planned to blanket the nation with 
radio waves through the hook-up of a 
number of the larger stations from coast 
to coast. President Coolidge and Secre- 
tary of Commerce Hoover are said to 
have accepted invitations to address the 
nation on this occasion. 


During this same week the Fourth An- 
nual National Radio Exposition will be 
held at the Grand Central Palace, New 
York, opening Sept. 12. 


An impressive program has been ar- 
ranged for this show also. Its promoters 
have announced that an exchange of pro- 
srams with London, Paris and Berlin, 
through a system of high power trans- 
Mission, will be one feature. Another 
Will be a complete manufacturing sec- 
tion, in which all of the production ma- 


chinery and manufacturing processes em- 
ployed in the construction of radio sets 
will be on display. 

Other shows this coming week include 
the Pittsburgh Radio Show at Motor 
Square Garden, Sept. 14 to 19 and the 








E started to handle radio 

early last fall, but did 
not really enter the game until 
the middle of December and 
sold over $2,000 worth of radio 
and equipment during Decem- 
ber, January and February. 
We feel radio is a coming field 
for the small town garage 
man, as it gives him a line that 
he can push during the slack 
months of the automobile 
business.—Car Dealer, Chey- 

















enne Wells, Colo. | 








Winnipeg, Canada, Radio Show, at the 
Royal Alexandra Hotel, from Sept. 14 
to 19. 

During the remainder of the month 
shows will be held in Omaha, Chicago 
and Calgary, Canada. 

Before the end of the year shows will 
have been held in Philadelphia, Minneap- 
olis, Washington, D. C., Boston, two in 
Chicago, Montreal, Brooklyn, Cincinnati, 
Toronto, Detroit, Milwaukee and Cleve- 
land. 


Radio in Accessory 


Department 


tm the annual radio shows in 
San Francisco and during the Open 
Road week, the Chester N. Weaver Com- 
pany have a radio in operation in their 
accessory department and two or three 
counters filled with radio sets. The set 
in operation is usually placed in an auto- 
mobile which is outfitted as a camp car 
and arranged in the accessory depart- 
ment. 


This greatly helps the sale of radio 
sets, as many people are interested on 
seeing this exhibit who would not other- 
wise. An indoor aerial has been installed 
in the accessory department near the 
ceiling which is provided with all wires 
and connections and is ready at all times 
to be connected to a radio set. 


Some Comments on Radio 


E think that the radio business 

will be good this year, as we have 
a number of prospects now. We oper- 
ate under a separate name in the radio 
business and have one man who does 
nothing else but sell and install radios. 
This man is a partner in the business. 
—Dealer, Reedsville, Wis. 





E find radio makes us about as 

much money as any other acces- 
sory in our line and helps out consider- 
ably during the dull winter months.— 
Car Dealer, Richmond, Ind. 





E are of the opinion a complete 

automotive service station is a 
proper place for a radio dealer. We 
expect a good radio business this next 
season. The reason our radio business 
was not profitable last year was that 
radio was not known here and it re- 
quired too much time to make a sale. 
We feel by this time the people here are 
better acquainted with radio and its pos- 
sibilities and sales will be much easier. 


—Accessory Dealer and Garage, Maga- 
zine, Ark. 





THINK radio is practical for a garage 
| to sell, service and install, especially 
in a locality where the winter months 
cut the automotive business down to 
practically a standstill as it does here. I 
took on a small line of radio last Jan- 
uary just to see how it would work in 
with the garage business and I find that 
with a small outlay of money one can 
do a very nice business in the winter 
months when the other line is idle. I ex- 
pect to triple what business I did last 
season this coming winter. 





Wi: think that radio fills in at the 
time of year when the automobile 
business is slack and it therefore helps 
to keep down the overhead.—Ford Dealer, 
North Dakota. 





HE automobile dealer as a radio 

merchant has a good opportunity. 
Changes and improvements will make it 
necessary for him to be very careful and 
hold stocks as low as possible. I be- 
lieve there is a future for the radio as 
a separate department in the automobile 
merchant’s business.—Dodge Brothers 
Dealer, Duncan, Okla. 
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RADIO CONTROLS DRIVERLESS CAR. 
Radio equipped 1926 Chandler touring 
car being run through busy Broadway 
trafic in New York City without a driver. 
It was controlled by equipment in the car 
following it. The car was driven at a 
speed of between five and ten miles an 
hour. Francis P. Houdina, inventor of 
the radio control system, stood on the 
running board but did not at any time 
touch the steering wheel, brakes or gear- 
shift. 


PREPARE FOR EPOCHAL FLIGHT. The 
picture shows one of the giant navy 
planes being prepared for the flight to 
the Hawaiian islands which started last 
week. It was taken as it was being moved 
from the hangar to the outdoor location 
prior to putting on the mammoth wings. 
The plane is officially known as a PN-9 
ship. 
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READY TO GO. _ Yvonne 
D’Arle, prima-donna of the 
Municipal Opera Co., 5 
Louis, and the Diana Light 
Straight Eight. The Diana 
statuette on the radiator cap 
is now standard on all cars of 
this make. 
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OF AUTOMOTIVE INTEREST 





NEW FORD MODELS. Roadster and closed cars recently announced by the Ford Motor 
Co. Details of changes were published in the September 3 issue of MOTOR ACE. 





SHOWING OFF. Three motorcycle police of Chi- 

cago practising stunts for the annual police field 

meet held Aug. 29-30. The proceeds each year 

go to the benevolent fund to care for dependents 
of policemen killed in the line of duty. 





GENERAL’S SON WORKS AS MECHANIC. Warren Pershing is 
spending his vacation in Paris as a mechanic in an automobile sales 
agency. He is shown getting a few tips from another mechanic. 
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roblems 


BUILDING ELECTRICAL « FLAT RATES 


SHOP « LEGAL ~* 


Cadillac Steering and 
Packard Lubrication 


Q.—Please give me by special as soon 
as you can a cutaway view of the steer- 
ing gear and adjustment on the same of a 
1914—-4-cylinder Cadillac. — Hutchinson- 
Aldridge Motor Co., Logan, W. Va. 

Internal mechanism of the Cadillac 
1914 steering gear is illustrated at Fig. 
236. Two adjustments are provided. The 
first is to take up end play in the steer- 
ing staff. When this occurs loosen the 
jam nut B and the set screw C and re- 
move the plug D. Then with a screw 
driver or something suitable turn up the 
adjusting collar which can be _ seen 
through the hole from which plug was re- 
moved. Then lock the collar with the set 
screw and jam nut and replace plug. The 
other adjustment provides for taking up 
wear on the worm and the sector. 


The sector has its bearing in a pair 
of eccentric steel bushings and should 
wear occur it is taken up by turning the 
bushings so that they throw the sector 
closer toward the worm. To do this pro- 
ceed as follows: First remove the two set 
screws F which are on each side of the 
sector, but only one is shown in the illus- 
tration. Through the holes from which 
the set screws were taken two notched 
adjusting eccentric bushings may be 
seen. 


Next with a wrench turn the hex heads 
on the bearing bushing forward moving 
the sector toward the worm just one 
notch of the bushing or more if neces- 
sary but one will usually be sufficient. 
In any event be very sure to turn both 
sides exactly alike, otherwise the gear will 
be thrown out of alignment. Then re- 
place the set screws. H and J are stop 
screws which limit the range of move- 
ment of the steering gear and front 
wheels. 

Q.—Also cutaway view of oiling system 
and adjustment on twin six Packard 
engine, 1922 model. 

Since your letterhead gives the impres- 
sion that you are a Packard dealer we 
have not troubled to make cut from our 
illustration which is taken from the 
Packard instruction book as the instruc- 
tion books for the model 325 and 335 are 
probably available to you, we will briefly 
cover the path of the oil and the adjust- 
ment incorporated in the system. The 
path of the oil: after it has gone from the 
crankcase reservoir is to the pump 
strainer contained in the pump housing 
from which place it goes to the oil pump 
and then to the main oil distributing 
manifold which is supported from the 
lower halves of the crankshaft lower 
bearing caps. From this manifold the 
oil is supplied to all main crankshaft 
bearings through holes in the bearing 
cap. Independent oil passages in the 


PAINT & TRIM ~« 


crankshaft leading from the main bear- 
ings carry the oil to the connecting rod 
lower end bearings. At the crankshaft 
front bearing there is a take off which 
sends lubricant to all camshaft bearings 
which are lubricated by oil which is 
forced through the hollow camshaft un- 
der pressure from the oil lead from the 
front main bearings. 


The generator shaft and ignition dis- 
tributer shaft bearings are lubricated by 
means of oil leads from the camshaft 
front bearing. The front end chain re- 
ceives oil from the end of the drilled gen- 





Steering gear of 1914 Cadillac 


erator shaft. It can thus be seen that oil 
enters from the pump to the rear main 
bearing, travels to the front main bear- 
ing and from there to the camshaft front 
bearing at which point a lead is taken 
off to lubricate the chain and ignition dis- 
tributor shaft. The main line from the 
front main bearing carries the oil 
through the camshaft to its rear end from 
which it goes to the oil pressure gauge 
on the dash. 


You are aware of the fact that the 
crankcase is supplied with baffle plates 
in the bottom to prevent surging and that 
the model referred to has oil baffle plates 
fastened to the crankcase over the con- 
necting rods, to prevent over oiling of the 
pistons. 


wee 


METERING PIN TOO BIG 


Q.—I would like to have a little infor- 
mation on a Rayfield carbureter. Some 
time ago I installed a Rayfield carbureter 
model M on an 86-6 Overland, year 1917. I 
am having a little trouble in adjusting it. 
When the high speed adjustment is to the 
right as far as it will go it works the 
best, but is still getting too much gas. I 
would like to know what size jets to use 
in this particular carbureter?—John M. 
Baker, 524 Bates St., Logansport, Ind. 


ACCOUNTING 


Judging from the symptoms the Ccar- 
buretor has a metering pin that is too 
big. The manufacturer’s recommendation 
for the Overland model mentioned are 
as follows: Carbureter Model M3V with 
a No. 4 metering pin, No. 34 air valve 
ring and No. 50 low speed nozzle. 


Converting Dodge Brothers 


Engine to Racer 


Q.—We have a 1916 Dodge Brothers 
engine and would like to make a racer 
out of it. We plan on using 16 overhead 
valves and 2 %¥%-inch Miller carbureter, 
racing camshaft, balanced crankshaft and 
aluminum pistons. Steel connecting rods 
will be used and we will put 3 to l gear 
ratio in the rear axle, using 33 by 4 tires. 
How fast or how many miles per hour 
will it do on a straightaway? Also where 
can we get a good racing body for it? 
—S. L. Skotz, care G. Gilbertson, Camp 
Crook, S. Dak. 

It is impossible for us to accurately 
estimate the speed you will get from the 
car after making the changes mentioned. 
If it is to be used on mile or half mile 
tracks we would suggest a ratio much 
higher than the 3 to 1. Something in the 
neighborhood of 3% to 4% to 1 will be 
required in order to have enough power 
to take the car into and out of the turns 
at the necessary speed. The amount of 
speed that can be secured on the straight- 
away will depend upon how many r.p.m. 
‘he engine will turn at the time it is 
pulling the car, design of the body and 
many other factors which cannot be ac- 
curately calculated beforehand. 


We do not know of anyone manufac- 
turing race bodies for a Dodge Brothers 
car and we would suggest that you get 
in touch with the nearest tinner or with 
some custom body builder who can give 
you an estimate as to the probable cost 
of the special body. 


-_——-—_— 


MERCER VALVE TIMING 

Q.—I would like to know the correct 
valve timing for a 22-72 model Mercer 
built in 1916. Also at what point should 
the spark occur for best general perform- 
ance. Would top center at full retard be 
all right?—G. C. Munroe, 450 W. Main 
street, Compton, Calif. 

Your idea as to the ignition timing is 
correct. However, if there is any doubt 
as to whether you have the engine on top 
center or not, it is better to have the pis- 
ton a little past center, that is started 
down a small amount (1/64 to 1/32 inch) 
rather than take a chance that the engine 
will kick back when the starting switch 


is operated. The intake valve should be 
timed so that it opens 5 degrees afte’ 


top dead center and closes 55 degrees 
after bottom dead center. The exhaus' 


valve should open 70 degrees before bot- 


tom dead center and close 15 degree: 
after top dead center. 
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Planning Your New Building 


By TOM WILDER 





Alley Shop Entrance Better Than Center Front Entrance 


Q.—We are contemplating making a 
change in our building which we hold 
under lease, also we are adding a little 
more space. Attached we have drawn up 
roughly the plan of our building as it 
now is, also one as we have contemplated. 
At present, you will note from the draw- 
ing, the only entrance to our building is 
a large door directly in the center at the 
front. This splits the front end so we do 
not have sufficient display space for new 
ears, and at the same time is very un- 
sightly. 

We are particularly interested in learn- 
ing your opinion regarding our proposal 
to put an entrance door to our storage 
room on the alley to the west of the build- 
ing. You will note under the new plan 
we will take over additional space in the 
rear of our building measuring 32 by 54 
feet. This is a part of the building we 
occupy which we have not heretofore oc- 
cupied. You will note also the addition 
of this space will give us an entrance 
from the east through a narrow passage 
way to the rear of the building adjoining 
us on the east. 

What do you think of the door on the 
alley to the side? Also can you improve 
on the plans as contemplated otherwise? 
Alton Buick Co., Alton, II. 

The only question that arises in regard 
to your alley and using it as an entrance 
lo your garage, would be its suitability as 
regard cleanliness and freedom from 
ruck traffic. If it is paved and kept 


clean it is just as good as any other 
street. 


We have not used the arrangement you 
suggest for the back part of the building 
lor the reason that we wish to get more 
light into the shop by taking advantage 
of the windows on the alley side and also 
by placing the shop here where cars will 
hot be parked in front of it the way they 
would the other way. Our arrangement 
also makes it possible to use the door 
way to the private alley as you could not 
ise it if this doorway opened into the 
shop without considerable waste of space. 
We do not know the construction of 
your building and possibly this arrange- 
hent would not work out, but we believe 
that it would be worth while to make 
thanges in the construction, unless they 
require too much expense. The new lo- 
tation for the wash rack is of course, not 
quite as desirable as the old one, but it is 
tur opinion that the old one used more 
lan its share of the desirable space. As 
4matter of fact we do not think that the 
fear enrance would be of much use and 
‘elieve that windows installed here in- 
‘ead of a doorway would be better. 

Perhaps we have not given you suffi- 
“lent office space, but this is easily reme- 
lied as the showroom is amply large to 
hermit additions to the office space and 
a better than we how much you 

eed. 

The arrangement of sliding doors at 
he back of the shop, shuts the shop off 
om the rest of the garage very effectu- 
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Building Widths Between 70 ft. and 80 ft. are Sometimes Difficult to Plan and Even Here 
There Might Seem to be Some Waste Aisle Space 


ally, so that it is not only private, but 
makes it easier to heat in the winter. 


Sliding door equipment can be had that is 
fairly tight. 





LEGAL QUESTIONS ANSWERED 


By WELLINGTON GUSTIN 
of the Chicago Bar 





LIEN LAW IN IOWA 

Q. Being a reader of Motor Ace I have 
read several lien laws of different states 
but have not found any for the state of 
Iowa as yet. We have a Paige car which 
we have held sixty days for the repair bill 
on same. Owner refuses to take car off 
our hands. Can we sell this car in a cer- 
tain length of time? If so, how long? Or 
what else can we do to get our money out 


of the job? Hawkeye Auto Co., Roland, 
lowa. 


A. In re: garagekeeper’s repair lien in 
Iowa. 

Section 10343, Chapter 456 of the Iowa 
Code of 1924 gives every person, “who 
renders any service or furnishes any ma- 
terial in the making, repairing, improv- 
ing or enhancing the value of any inani- 
mate personal property (automobiles, 
etc.) with the consent or assent of the 
owner, a lien upon the property affected 
for the agreed or reasonable compensa- 
tion for the service rendered and ma- 
terial used. But possession must be re- 
tained over the property, the same as in 
the common law lien. Relinquishing pos- 
session of property to the owner or his 
agent releases the lien on the property. 
He is entitled to hold this car under the 
lien until compensation is paid. This 
lien has no priority over other liens al- 
ready recorded, but is subsequent to 
other prior liens. So far this lien in 
Iowa is the same as the right at common 


law still prevailing in some states. But 
the statute does aid in that it gives the 
garagekeeper and repairman a right to 
sell the repaired property. Those ga- 
ragekeepers in states who only have a 
common law lien are not empowered to 
sell repaired property to collect their 
charges. Now the Act in Iowa gives the 
repairman a right to sell the property. 
But to do so he must either bring suit in 
a court of equity or follow the same pro- 
cedure given a common carrier to sell 
goods for charges. This is found in Chap- 
ter 454 of the Iowa Code of 1924. In 
brief, it requires personal notice of the 
sale to be given the owner; either actual 
notice or written notice by registered 
mail being sufficient. This notice must be 
served 10 days before the sale. 





NEW TOURIST BOOK 

A book on touring and camping, telling 
where to go and what to take, has been 
compiled by Bob Becker and Frank Brim- 
mer for the Stewart-Warner Speedometer 
Corporation, Chicago, Ill. It is distribu- 
ted free to the public through dealers 
handling Stewart-Warner accessories. In 
addition to the helpful data on camping 
and touring equipment, it contains a two- 
page map of the United States showing 
the organized highways. 











MOTOR AGE 


September 10, 1925 
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Repairing Oluling Filter 
On Rickenbacker 


Q. Tell us how to 
filter on a Rickenbacker. 
Coshocton, Ohio. 


A. The function of the filter or recti- 
fier, as it is commonly called, is to draw 
oil and gasoline from the cylinder walls, 
return the oil to the crankcase and va- 
porize the gasoline so that it may be 
returned through the intake manifold to 
the combustion chambers. The rectifier 
operates in a manner similar to that of 
a vacuum tank. One possibility of trouble 
is in a leaky float which would fail to 
operate the valves and would permit oil 
to be drawn through the intake manifold 
into the combustion chambers. For this 
reason heavy smoke coming from the ex- 
haust indicates trouble in the oil recti- 
fier, which necessitates taking it apart to 
check up on the float and valve mech- 
anism. We are showing an illustration 
which indicates a method of testing the 
thermostat. The thermostatic valve is ad- 
justed to open at a pre-determined tem- 
perature, so as to allow the oil with- 
drawn from the side of the piston to pass 
directly into the lower chamber of the 
rectifier, without being forced into the 
upper part of the rectifier, where it 
would be overheated by the exhaust 
gases. 


repair the oiling 
Johnston Bros. 


Thermostatic Valve Adjustment 


Inasmuch as the mixture in the pipe 
connections and in the upper chamber 
is heated under vacuum, requiring a 
lower temperature for volatilization of 
the gasoline, it has been found that 150 
degrees Fahrenheit is the temperature at 
which the thermostatic valve should nor- 
mally be adjusted to open. To adjust 
this valve, the upper and lower cham- 
bers of the rectifier should be removed 
and the center casting with the thermos- 
tatic valve in place, should be submerged 
in a kettle or pan of cold water and 
heated to a temperature of 150 degrees 
Fahrenheit. The screw “U” should then 
be adjusted so that the hot water will 
cause the strip of thermostatic metal to 
bend, and thereby force downward the 
valve “T” sufficiently to permit water to 
drip through the valve opening. Upon 
completion of the adjustment, the recti- 
fier should be reassembled and all con- 
nections and gaskets made tight. Upon 
the cylinders, pistons and rectifier be- 
coming thoroughly heated, so that the 
aeration process is working at high tem- 
perature, the mixture will generally be 
heated, upon entering the rectifier, suffi- 
ciently to cause the thermostatic valve 
to open without the mixture being fur- 
ther heated by the exhaust gases. 
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The thermostat adjustment is tested in water 


at 150 degrees Fahrenheit 


Knocks With Cutout Open 


Q—A month ago I overhauled the motor 
in a Studebaker Light Six about 1921 or 
1922 model. I tightened the mains, the 
rods, ground the valves, tightened the 
timing chain, honed the cylinders, and in- 
stalled Kant-Skore pistons. In tightening 
the mains I found the two center mains 
were looser than the two end mains, out- 
side of that I found the motor in excep- 
tionally good shape, as the owner says it 
has run 35,000 or 40,000 miles. At about 
150 miles it developed a slight click like a 
loose pin, but only with the cutout open. 
At 500 miles it still has that click or tap, 
plainest at about 25 miles per hour at 
light load, but can be heard at all times. 
Now if I close the cutout it is absolutely 
impossible to make it knock at any load 
or speed. Have checked exhaust pipe and 
cutout for any possible looseness but can 
find none.—Pedersen’s Garage, Cozad, Neb. 

A. You mention installing Kant- 
Skore pistons. We wonder if these have 
bronze bushings for the piston pin or 
whether the pins fit in aluminum bosses. 
If the latter condition exists, you may 
have trouble due to piston pins as these 
must be fitted more tightly under these 
circumstances on account of the expan- 
sion of the aluminum. With the piston 
hot from having been tested in boiling 
water the pin should be a tight push fit 
with the hand. With the piston cold it 


will be much tighter. 

Another possibility is that you have 
piston ring click, which is relieved by 
loosely fittting the upper piston ring or 
by filing a few notches in the upper sur- 
face of the upper ring. 

These suggestions are not made on 
account of the tests you describe and 
we cannot think of any condition which 
makes a knock audible with the cut- 
out open when it is inaudible with the 
cutout closed. As an experiment you 
might try removing the muffler and 
leaving the cutout closed to see whether 
you get the Knock or not. 


Removing Main Bearings 
From Overland Six 


Q. Kindly give information on fitting 
6 cylinder Overland with main bearings. 
Geo. Podlosek, 214 8S. Ninth St., Reading 
Pa. 

A. On the 6 cylinder Overland the 
main bearing cap is removable in the 
ordinary manner. ‘The two halves of the 
main bearing, however, are split verti- 
cally and are prevented from rotating 
when the cap is in place. After the cap 
is removed, the crankshaft may be turned 
one quarter turn and one half of the 
main bearing may then be removed. It is 
then turned again and the other half 
of the main bearing will rotate with it 
so that it also may be removed from 
below. Reversing the procedure makes it 
possible to install the new bearing. These 
main bearings are made with such accu- 
racy that no machine work is considered 
necessary. 

BEARING CAP REFUSES TO 
COME OFF 

Q.—We are having trouble tightening the 
main bearings on a Willys-Overland 1918 
model, equipped with six cylinder Conti- 
nental engine. So far we have been un- 
able to remove the lower half of the front 
main bearing. We have tried to pull it 
off with a gear puller and various kinds 
of chisels. It will come down about 
in. but no amount of coaxing will bring 
it farther. Tennessee Subscriber. 

We are sending you by separate letter 
page 28 of the December 18, 1924, issue of 
Motor AGE, in the center of which was an 
illustration showing the bearing con- 
struction of the Jordan car which also 
used Continental engine. In this con- 
struction there is a wick packing which 


must be pulled out by using a crochet 


MAIN 








needle or similar device and it is also 
necessary to loosen the front gear cover 
and push it forward about % or %¢ in. in 
order that dowel in this cover will 
not interfere with removal of the lower 
half of the front main bearing. 





MAKING THE GAS GAGE TELL THE 


TRUTH 
Q.—Explain the working of the gaso- 
line gage on a Marmon 34 and how t 
make the dial indicate accurately the 
number of gallons in the tank. Hammond 
& Kramer, Hagerstown, Maryland. 


On Marmon 34 ears from 1918 to 192 
inclusive the hand of the gasoline sas 
is operated by means of a magnet whict 
is controlled due to the operation of 3 
float in the gasoline tank. If the tank 
slips or pulls away from the dash 5° 
that there would be too much air spac 
between the magnet and the hand of the 
gage, then the gage would not indicate 
or would not indicate properly. Another 
possibility is trouble in the gears | 
the tank mechanism or trouble whit! 
would be caused by a leaky float. 4 
good mechanic should be able to invest! 
gate and find out the nature of trouble 
which would make one of these sas® 
read inaccurately. 
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Ailments That Make the 
Ammeter Nervous 


Q.—What causes the ammeter hand on 
a Ford car to jump back and forth when 
the generator is charging? Does it mean 
that new brushes are needed? Is there 
anything else that would cause this be- 
sides the brushes? 

If the engine is missing on one cylin- 
der or due to too rich a mixture is run- 
ning unevenly there will be a tendency 
for the ammeter hand to jerk back and 
forth. This is due to the jerky motion 
of the engine, which slows up the gen- 
erator and then causes it to go faster. 
With these changes in generator speed 
there is a change in generator voltage 
which causes the cutout to close and 
open the points. In other cases a de- 
fective cutout may close and open its 
points at medium speeds, as for example 
15 or 18 miles per hour. 


You can detect this, however, by either 
removing the cover of the cutout and 
holding the points together or else by 
connecting the wire which normally goes 
from the instrument board to the cutout 
directly on the generator terminal. This 
would, of course, cause the battery to 
discharge through the generator while 
you are making the connection, but as 
soon as the engine starts the generator 
charges the battery. If the vibrating 
of the hand is no longer experienced 
then you would know that the trouble 
was due to the cutout. If the cutout is 
not to blame then it might be due to 
brushes making a poor contact with the 
armature or might be due to a partial 
ground in the armature. Any sort of 
intermittent trouble as for example a 
brush holder grounding occasionally 
with the vibration of the engine would 
tend to produce the same results. 


Getting Water Pressure For Radiator 
Testing 

Q.—Is it possible to use a Ford gas tank 
filled with water to give a 10 pound pres- 
sure? If this cannot be done what would 
you suggest in the way of fixing up an 
outfit to obtain this pressure to test out 
Ford radiator tubes for water leaks? We 
have no water works here. How high do 
we have to put the tank if it could be 
worked. In doing this we intend to take 
the cores out of the radiator.—Tennessee 
Radiator Shop. 

The test that you apparently contem- 
Plate is to put water inside of the radia- 
tor core under pressure and then watch 
to see where it comes out. The 10 
pounds pressure would be too much in 
our estimation and we doubt if the ordi- 
hary gasoline tanks would stand this 
much pressure. 


Ten pounds per square inch means 
that a square foot of tank surface would 
have to withstand a pressure of 1440 
pounds. The average radiator after 
being used for awhile will also hardly 
stand this much pressure, three or four 
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Fig. 101062-—Internal and external Hupmobile circuits, 1921 to 1925 


pounds being sufficient. You could get 
this much pressure by having a tank 
about eight or ten feet high and have a 
hose come down from the tank and con- 
rect it to the radiator. Every foot that 
you raise the tank will give you a pres- 
sure of .435 pounds, so that with the tank 
10 feet high you would have a pressure 
of 4.35 pounds. 

Another way of testing radiator cores 
is to use air pressure, assuming you 
have a pump and tank for the purpose 
of inflating tires. In this case the core 


is connected to the air line and then put . 


under water in a large tank, the test 
being similar to that used on inner tubes 
when hunting for a puncture. In a test 
of this sort it is necessary to have a 
valve together with a low pressure gage 
connected between the valve and the 
radiator. The valve is opened for an in- 
stant and then closed and the air pres- 
sure gage is watched to see that the 
pressure does not go over three or four 
pounds. We are sending you by sep- 
arate letter copy of a story which ap- 
peared in the Winter Service Issue of 
Moror AGE under date of November 6th 
and we will also give the name of a con- 
cern which can supply you with items 
needed in radiator repair work. 





CIRCUITS FOR THE LAST FOUR 
YEARS 

Q.—Send me wiring diagram of Hupmo- 
bile for the last four years and also in- 
ternal diagrams of starting motor and 
geenerator.—R. H. Oswald, 5943 W. Iowa 
St., Chicago, Ill. 

We are showing at the top of this 
page one diagram which gives the cir- 
cuit for the last four years as no appre- 
ciable change has been made. 


Ground Return for Light- 
ing Plant 


Q.—Can I use a copper tube with an in- 
sulated wire inside, underground for a 
distance of 50 feet from the house to a 
32-volt lighting plant? Would there be 
any electrolytic action between the cop- 
per tubing and the ground? I expect to 
use \%-in. copper tube and largest size 
insulated wire possible. I would like to 
know if it is impractical to bury the wires 
as above described, having one insulated 
and using the copper tubing for a return 
circuit. About what size wire and tubing 
of equal current carrying capacity would 
be necessary in your estimation for power 
appliances using up to 500 watts?—Paul 
Smidesang, Wylie, Minn. 

The scheme is all right, except that in 
making a grounded system of it you will 
have a short circuit if you get an acci- 
dental ground. For example, if you are 
using a drop light in the house and a 
wire in the drop light touches the shell 
of the socket and you get the socket up 
against a water pipe, you would have 
short circuit. We believe it would be 
just as cheap to use ordinary iron pipe 
or conduit such as is used in wiring up 
houses and run two wires through the 
pipe. 

Weather proof wire should be used 
either No. 8 or No. 6. With 500 watts 
being transmitted at 32 volts you will 
have a loss of about one volt and a loss 
of about 15 watts with the No. 8 wire, 
whereas with the No. 6 wire the loss will 
be about .6 volts and 10 watts. The cop- 
per tubing method will work if every- 
thing is all right and the total cross sec- 
tion of the copper tubing should be about 
as much as the cross section of the wire 
used. We do not see any advantage, 
however, in grounding the system. 
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What About the Small Jobr 


O doubt one of the most difficult 

things with the service man, dealer, 
repairman or anyone else selling main- 
tenance on a flat rate basis is how to 
charge for the small job. 

Incidentally the small jobs are the most 
frequently performed and in many cases 
there are no flat rate schedules covering 
them. 

What are you going to do, for example, 
when a customer comes in for a 10 
minute job on a door which does not 
close properly? Or, when a customer 
says he has lost a couple of small screws 
out of the windshield frame and a me- 
chanic spends 5 minutes finding new ones 
and 5 more installing them? 

Sometimes a screen in the fuel line 
gets clogged or an oil cup is knocked off 
and a dozen and one similar small jobs 
come in the course of a day. 

There is ever present the desire to do 
many of these jobs without charge to the 
customer and in some instances the serv- 
ice station is justified in so doing. It is, 
after all, largely a matter of local con- 
ditions. Surely when an old customer 
comes in for a new grease cup which 
takes not over 5 minutes to install, the 
dealer or shop does right in making no 
charge for the installation. 

There are some who say there should 
be a minimum charge for all such opera- 
tions which require less than % hr. to 
perform. Some dealers, for example have 


a minimum charge of 50 cents for such 
operations. 


But in the smaller places of business 
we doubt very much if such practice will 
ever be successful. In most cases the 
customer waits for his car and it just 
doesn’t seem right to charge him a half 
dollar for doing a little job requiring but 
a few minutes. 

Perhaps a happy medium is the answer. 
Why not do the small jobs for nothing, 
but when they run over 15 minutes 
charge the half dollar? 





Better Cars—Less Service Operations 

As time goes on the number of flat rate 
operations for the various makes of cars 
will probably be reduced considerably. 

This is so because the makers of cars 
constantly are bettering their product. 
Better bearing layouts, better fuel han- 
dling systems producing more complete 
combustion, oil filtration devices, auto- 
matic chassis oiling systems and numer- 
ous other things will insure the cCar’s 
mechanism “staying put” over larger 
periods, thus eliminating many of the 
now common service operations. 





Charges Based on Hourly Rate 


The charges in Motor Age’s Flat Rate 
Manual were figured at an hourly rate 
of $1.50. In most instances the prices 
which represent the labor charge only 











THINGS THAT HELP FLAT RATE 


When a complete engine overhaul is 
necessary it is of paramount importance 
to have facilities for checking the units. 
Here is shown a large surface plate, V 
blocks, a dial gage and micrometer for 
accurately testing a crankshaft as to 
alignment and wear 











Manufacturer's 
Official 
Designation 


MOTOR AGE’S FLAT RATE FORUM 


No. 30 


FLAT RATES FOR 
DODGE BROTHERS TRANSMISSION OPERATIONS 


(Continued from Sept. 3 issue) 
291% Remove and install one transmission high speed shift fork 3 hrs. 
3916 Remove and install transmission case cover and straighten one 












































ee CTE oeecnceccntncmaretennsecnneinnnannennemmnnnneninwoen 3 hrs. 
3217 Remove and install one transmission shift bar yoke .. o hrs. 
2918 Remove and install one transmission shift bar...........................-.......... 3 hrs. 
22919 Remove and install one speedometer gear and support assembly... 1% hrs. 
3220 Remove and install one high speed sliding gear....... ae 5 hrs. 
3221 Remove and install one low and reverse sliding gear.......................- 5 hrs. 
329292 Remove and install one second speed sliding gear.............................- 5 hrs. 
8223 Remove and install one high speed internal gear................................ 5 hrs. 
322 Remove and install one countershaft drive gear......_............................. 8 hrs. 
3225 Remove and install one countershaft second speed gear . §&§ hrs. 
3326 Remove and install one countershaft low and reverse gear.............. 8 hrs. 
3227 Remove and install one reverse idler gwear.................................--.-......----- 3 hrs. 
8228 Remove and install one transmission shaft -...........-..--.....-2...0022---22.......-. 6 hrs. 
3229 Remove and install transmission case cover, put pin in internal 

<ear 3 hrs. 
3230 Remove and install one transmission countershaft........ S hrs. 
3231 Remove and install one reverse idler gear shaft._..............000000000000...... 3 hrs. 
3232 Remove 2nd install one transmission shaft rear bearing.................. 6 hrs 
3233 Remove and install reverse idler gear bushing 3 hrs. 
32534 Remove and install countershaft low and reverse gear bushing... 8 hrs. 








were thus derived. Should a different 
hourly rate seem avisable it is possible 
to convert the prices to conform to any 
desired hour rate by proceeding as fol- 
lows: 

To sell at $1 per hour multiply the 
price listed on the chart by .67. To 
sell at $1.25 an hour, multiply the price 
by .87 and to sell at $2 per hour, multiply 
by 1.33. 

Although Motor Age’s Flat’ Rate 
Manual does not cover every make of 
car it can be applied very accurately 
to 90 per cent of the passenger cars 
now in production. The reason for this 
is that the cars listed include practically 
every type of construction being used 
today. The chart can be used to sell re- 
pairs on cars not listed and this can be 
done as follows: 

Find out which car listed most closely 
resembles the car in question. When 
doing this the particular unit to be 
worked upon must be had in mind. Then 
select from the cars listed one that is 
in about the same price class, find the 
amount given and if the car is more than 
four years old add 20 per cent to the 
figure to take care of any additional 
labor that might be involved due solely 
to the age of the car. If the car is iess 
than two years old use the same price, 
if over two and less than 3, add 10 per 
cent of the price as listed in the manual. 
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THE MARKET’S NEW OFFERINGS 


Accessories—Equipment—Supplies 


Royal Brake for Ford Trucks 


N appliance known as the Improved 
L Royal Brakes for Ford One Ton 
Trucks is a product of the Raybestos 
Company, of Bridgeport, Conn. It is de- 
signed for operation by the foot pedal 
now controlling the transmission brake 
band. Installation is possible without 
alterations in the truck chassis or drill- 
ing holes and the brake operates on the 
outside of the drum to which the internal 
brake is applied at present. It is claimed 
that the use of this brake insures ability 
to lock wheels when necessary and elimi- 
nates the chatter of glazed, oil-soaked 
transmission bands. It also reduces the 
working pressure on the brake lining to 
a pressure consistent with the accepted 
practice on rear wheel external brakes 
operating under normal conditions. Elim- 
ination of strains transmitted through 
the differential in making emergency 
stops is another advantage stressed by 
the makers. The brakes are equipped 
with Raybestos brake lining 1% x 3/16 


in. all parts being of durable materials. 


and coated to prevent rust. List price, 
$17 per pair, not installed; $22 per pair, 
installed. 


Brad-Cup Spring Lubricator 

SPRING lubricator known as the 
« \ Brad-Cup is a product of C. Goodwin 
Bradley, Inc., 432 N. Franklin Street, 
Syracuse, N. Y. It is designed to attach 
to the spring and lubricate evenly all 
leaves, a felt pad which distributes the 
oil keeping the different leaves con- 
stantly lubricated with a thin film of 
oil. The Brad-Cup may be attached to the 
spring with a pair of pliers or a button- 
hook. It has a reservoir for the lubri- 
cant. It is said the device will not loosen, 
rattle or shake off: Prices, Single Side 
Brad-Cup, 50 cents, set of eight $4; 
Double Side Brad-Cup, 85 cents, set of 
eight, $6.80. Cars having % ellipticsprings 
front and rear require 8 Brad-Cups, two 
to each spring. Cars such as Cadillac 
with platform springs on rear require 
10; Fords and Overlands require four, 
two front and two rear. 
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Brad-Cup spring lubricator 








Gladiator floor type heater 

















Royal brake for Ford trucks 
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Adjustable spindle bolts 


Adjustable Spindle Bolts 


A number of advantagés are claimed 
for the Adjustable Spindle Bolts being 
produced by the North Piston Ring Com- 
pany, Toledo, Ohio. The North device, 
fitting into the steering knuckle, takes 
the place of the standard bolt equipment. 
It is declared that this equipment will 
prevent front wheel shimmy, make steer- 
ing easier, add to the life of wheel bear- 
ings, make for safer driving, lengthen 
tire life and serve other useful purposes. 
The North adjustable bolts are quickly 
installed, not requiring reaming or close 
fitting and they can be used without oil. 
Price per set for Fords and Chevrolets 
$7.50. 


New Gladiator Heaters 
XHAUST heaters in both grille type 
combination heel board and foot rail 

type as well as manifold heaters for 
Chevrolet and Ford cars are included in 
a new line of heaters recently announced 
by the Gladiator Manufacturing Com- 
pany, Auburn, Ind. Sales are handled by 
the Zinke Co., Chicago. A special model 
of floor board or grille type heater for 
Fords and other small cars has been de- 
signed by this company. Oneof the fea- 
tures of the company’s new exhaust 
heaters is a universal valve, fitting all 
cars and which is controlled from the 
dash in a way to obtain perfect regula- 
tion of the heat supply, according to the 
announcement. Quick heat with safety 
from fire is claimed for the contrivance. 
It has a hinged cover and clean-out door. 
There is a wide range of sizes and prices. 
The manifold heaters, new in design, are 
of one piece cast iron construction and 
take the place of the ordinary manifold 
entirely. It is claimed the heater gives 
forth no odor or noise while it is fire- 
proof and does not overheat the engine. 
Heat is controlled by a floor shutter. The 
company offers complete line of these 
products. 


—_——— --- -=— 


Tuthill’s Ideal Direction Signal 


AKING the place of signaling cars 

behind with movements of an ex- 
tended arm a new signal device has been 
evolved and placed on the market by H. 
G. Tuthill, 2466 Hidalgo Ave., Los An- 
geles. The company describes it as “the 
signal which can be seen from any direc- 
tion”. As with use of the arm for signal- 
ing the Tuthill device indicates s.vopping 
with “down”, left turn with the indica- 
tor in a horizontal position and right turn 
with the indicator inclined upward. It 
operates simply within the car even when 
windows are closed and an automatic 
lock holds it in position until the driver 
changes it. It can be illuminated at 
night by a contact switch, lighting up 
while moving to position. The Tuthill 
signals are made to fit any car or truck. 
Retail price $9.50. 




















Tuthill direction signal 











| 


Super-Steam Plant | 
The advantages of steam for cleaning 
purposes in the automotive repair shop 
or paint shop have long been recognized 
and to that end Waterman & Greer, 1420 
S. Michigan boulevard, Chicago, have 
brought out an apparatus known as the 
Super-steam plant. They are built in 
one size only which has been found to 
work in most places to better advantage 
than a smaller or a larger unit. The 
plant uses either gas or oil for fuel and 
is automatic in its action, the operator 
having only the hose to look after as 
every other feature takes care of itself. 
A typical set-up is shown in the accom- 
panying illustration in which 1 is the 
steam and solution outlet, 2 the pre-heat- 
ing dome, 3 automatic electric switch, 4 
water level control chamber, 5 water 
level sight glass, 6 city water supply, 7 
water or solution supply, 8 automatic 
generator feed pump, 9 fuel control regu- 
lator, 10 double seated fuel valve, 11 
spray nozzle, 12 operating valve, 13 spe- 
cial copper loned hose, 14 special fuel 
burner, 15 blow-off valve, 16 large capac- 
ity generator, 17 alarm column. 





New Long Stroke Pneumatic Drill 

A new design of four cylinder pneu- 
matic drills has been brought out by the 
Ingersoll-Rand Company, 11 Broadway, 
New York City. A complete line of this 
type is now available, in both reversible 
and non-reversible sizes. One feature 
alone—the speed governor—will, in ap- 
proximately a year’s time pay the entire 
cost of all the drill in the amount of air 
saved, it is stated. Furthermore, every 
wearing part is renewable at small ex- 
pense. The following are some of the im- 
portant features set forth by the com- 
pany: 

Speed governor, which limits the speed 
of a drill after it has passed the point 
of maximum horse power and so pre- 
vents racing and extra consumption of 
air. In addition, it avoids the wear and 
tear on the drill of high free speeds, ex- 
cessive friction heat and consequent lu- 
brication troubles. 

Cylinder liners—of special steel fitted 
into the steel casing and easily removable 
and renewable. A worn cylinder may be 
easily renewed at small cost. The cylin- 
der case proper never wears out. With 
this construction, in addition, it is prac- 
tically impossible to dent a cylinder and 
cause sticking of a piston. A space be- 
tween the cylinder liner and cylinder 
case walls prevents this. - 

The cylinder liners are held in place 
by cylinder heads which screw into the 
liner and shoulder against the case. The 
threads are in the liner and not in the 
case, so that stripped threads would 
necessitate only a new cylinder liner. 

Crank pins are fitted with a sleeve held 
stationary on the crank pin, so that all 
the wear takes place on the sleeve in- 
stead of the crank pin. In other words, 
the wearing of the crank pin is impos- 
sible and it is only necessary to renew 
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the worn crank pin sleeve. Lubrication 
of the crank pins is from the inside as 
well as from the outside. With this new 
method a combination of the venting of 
the case with holes drilled through the 
crank, as in automobile engines, assures 
proper lubrication of the crank pin bear- 
ings. 

The main valve is of large diameter 
with long bearing surfaces. It is air 
balanced so as to avoid wear on its bush- 
ing. It is gear timed so that no intricate 
valve mechanisms, toggles, levers or 
cranks are needed. Gearing is of helical 
type giving stronger construction and 
smoother operation than straight spur 
teeth. The crank pinion is renewable in- 
dependently of the crank, so that a 
damaged pinion does not mean the re- 
placement of a complete crank shaft. 
Connecting rods are of one-piece drop 
forgings and the crank shaft construc- 
tion permits the use of solid end connect- 
ing rods and renewable crank pin sleeves. 
It is accurately counterbalanced to insure 
smooth operation. The complete crank 
shaft with pistons and connecting rods 
can be assembled outside of the case and 
then inserted in place. 





Long stroke pneumatic drill made by 
Ingersoll-Rand 
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H. B. Air Tower 
(Cut Shown Above) 


Hobart Brothers Co., Troy, Ohio, have 
placed on the market a new air tower, 
known as the HB. The air tower can be 
used with any type of air compressor and 
is designed to keep a clean dry hose at 
all times rather than the usual wel, 
muddy curb connections. 

It is enameled in a combination of stand- 
ard Hobart battleship gray and prilliant 
yellow. It is compact and sturdy. The 
price is $39.50. 
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EDITORIAL 


Getting Paid for Shop Equipment 


NE of the chief arguments in many of the smaller 
() garages and service stations against the installa- 
tion of more labor-saving equipment is that in their par- 
ticular communities they cannot charge high enough 
rates to pay for the equipment. Where the flat rate sys- 
tem is adopted this problem solves itself, the reduced 
cost of performing operations resulting in a constant 
profit. 

But because of location and competition there still 
are many shops that feel they cannot adopt flat rate, 
nor raise their hourly labor charge above $1. No one 
will deny the inadequacy of $1 an hour to pay for the 
time of an operator and the use of an expensive power- 
driven tool. 

How one small-town garage proprietor has _ solved 
this problem is interesting. His rate for labor is $1 an 
hour, but he knows that good machine equipment helps 
him to do better work. ‘Therefore he sells the idea to 
his customers. He shows them his equipment, tells 
them how expensive it is and how much it costs to ope- 
rate it, and explains how it improves the quality of work 
turned out. 

Then he explains that although his labor charge is 
only $1 an hour it is necessary for him to receive addi- 
tional compensation for the use of machine equipment 
which reduces the time required for various operations 
and assures a more uniformly satisfactory job, thus ac- 
tually saving the customer money. 

In this way he sells his customers on the idea of pay- 
ing a flat rate fee, in addition to the hour rate for labor, 
lor the use of equipment. The rate for the cylinder 
grinding machine on complete engine regrind is $10. 
The valve refacing machine is paid for at the rate of 15 
cents a valve. Other power tools are charged for ac- 
cordingly, and in this way this shop finds it very profit- 
able to be well equipped. 





How many fanulies in your community are waiting for 
the two-car salesman to do his stuff? 





Tragedies of the Air 

AST week’s aerial disasters strikingly demon- 
| strated the fact that not yet has our motor trans- 
bortation been transferred from crowded 
‘treets and highways to the multitudinous lanes of the 
ur. \ great naval airship was crushed like paper ina 
‘torm with sad.loss of life and a powerful airplane, also 
‘presenting the navy, flew over the vast expanses of 
the Pacific into oblivion, taking also its toll of human 
life. These two catastrophes coming so close together 
and so spectacularly, could not help but have an adverse 
fect on the development of aviation. 


But it is worth pointing out that the most successful 


industry 


ge 


demonstration of commercial aviation yet revealed in 
this or any other country—the air mail—goes on undis- 
turbed. Every day, rain or shine, the winged vehicles 
of the postoffice, speed the business intercourse of New 
York, Cleveland, Chicago, Omaha, San Francisco, and 
hundreds of intermediate cities and towns. 

The air mail is piling up thousands of miles of profit- 
able flying with an accident ratio so low that it 1s prac- 
tically insignificant. The great engines, much like those 
of an automobile, whirr over the land in daylight and 
darkness and what is written in Chicago this afternoon 
is read in New York tomorrow morning. We shall have 
use for our streets and highways a long time yet and we 
must keep on building and widening them, but the paths 
of the air will be put to greater and greater use despite 
an occasional discouraging accident. 





Spare the broom and spoil the sale. 





Better Trade Days 
T THE National Automobile Shows held last 
January it was demonstrated under adverse con- 
ditions that the automotive trade appreciates some days 
exclusively its own to visit and study the car, accessory 
and equipment exhibits free from the turmoil and 
crowding that accompanies public attendance. The 
trade days last year were Friday and Saturday preced- 
ing the public opening of the shows on Saturday night. 

To take advantage of the trade days meant that 
dealers from any distance had to spend the week end 
and Sunday away from home and business. And yet 
the attendance of dealers, distributors and manufac- 
turers was enough that the show management was 
highly pleased. 

It was thought, however, that even more representa- 
tives of the trade should have attended and now the 
management is trying to set the trade days at a more 
convenient time. At the shows this year, at both New 
York and Chicago, the hours from 10 a. m. to 1 p. m. 
on Monday and Tuesday of show week will be reserved 
exclusively for trade attendance. These two days are 
ideal for show attendance and are admirably suited for 
the convenience of the great majority of dealers who ex- 
pect to attend either of the shows. It is to be hoped, 
therefore, that the retail trade will make a special effort 


to record a large and profitable attendance on these two 
days at New York and Chicago. 





The laborer 1s worthy of his hire; so 1s a good machine 
tool. 





OME Things to Sell Now: 
~ Winter tops—New ‘side curtains—Heaters—Chains— 
Tires—Inner tube 
Windshield wipers. 


repair outfits—Robes—Bumpers— 
Winter is coming. é, 
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Automotive 


August Sales and Output 
Set New Record for Month 


Plenty of Credit Available Through- 


out Country for Financing Time 








Transactions 
NEW YORK, Sept. 9.— Automotive 
business is holding at a firm level. 


August production and sales, even if they 
did not quite come up to the most opti- 
mistic predictions made when the new 
models and price cuts were being an- 
nounced, nevertheless set a record for 
that month, and there is a possibility that 
the September totals will be even better. 
An intensive selling campaign by manu- 
facturers and dealers is meeting with re- 
sponse from the public, which appar- 
ently has both the means and the desire 
to invest further in transportation. 

Plenty of credit is available in most 
sections of the country for the financing 
of sales on the time payment plan and 
in the west, particularly, this is leading 
to a further extension of the period al- 
lowed for settlement of the unpaid bal- 
ance. Easy payment terms are perhaps 
a greater aid to sales than price reduc- 
tions. A stimulus of another sort, and 
sounder economically, is being applied 
by the manufacturers in the form of re- 
duced financing and insurance rates in 
deferred payment transactions. 

As is normal for this season, the pro- 
duction of closed cars is gaining at the 
expense of open models. But the sea- 
sonal trend is accentuated by the price 
reductions of the last six weeks, which 
have mainly affected closed cars, thus 
further reducing the price differential 
between the two classes. From a com- 
petitive standpoint, the reductions have 
had little effect, since most of the large- 
volume producers have maintained their 
relative standing as to prices. 

Accessory and equipment makers are 
sharing in the general activity, with, of 
course, the body builders, and the manu- 
facturers of sheet steel and body hard- 
ware somewhat ahead of those whose 
products are used in quantities that do 
not vary with the body type under pro- 
duction. Tire manufacturers despite the 
higher prices made effective this sum- 
mer, are producing at the highest rate 
for the season that they have ever 
attained. 

The used car market was dealt some- 
thing of a blow by the price reductions, 
and some losses and a certain degress 
of stock increase has been the result, 
but this appears to be a temporary situa- 
tion that will correct itself if the dealers 
maintain sound merchandising methods. 





GRAHAM CUTS $100 
DETROIT, Sept. 5—Graham Brothers, 
truck manufacturers, have announced a 
reduction of $100 in the price of their 
one-ton truck, effective September 9. A 
reduction of $80 in this model was an- 

nounced about four months ago. 
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CLEVELAND ADDS MODEL 


CLEVELAND, Sept. 5.—The Cleveland 
Automobile Company has announced the 
addition of a de luxe 5-passenger touring 
ear to its 6-cylinder “31” line. This 
model which lists at $1025, is equipped 
with front and rear bumpers, hand wind- 
shield wiper, trunk and trunk rack, wind- 
shield wings, cowl ventilator, rear view 
mirror, heat indicator, cowl lights and 
ignition lock. The body is finished in 
a two-tone green Duco, and leather up- 
holstery is used. 


—_— 


Americans Place Fourth and 


Fifth in Monza Grand Prix 


MILAN, Italy, Sept. 6—(By Cable)— 
Americans came in fourth and fifth in 
the Grand Motor Car Prix of Italy held 
in the Royal Park at Monza today. 
Tommy Milton, with a Duesenberg, and 
Peter De Paolo with an Alfa-Romeo, 
were the drivers who placed. A third 
American driver, Peter Kreis, also with 
a Duesenberg, suffered an accident when 
occupying first place. His car turned 
turtle on a curve. He was uninjured. 

The individual winner was an Italian, 
Brilliperi, with an Alfa-Romeo, who cov- 
ered the 800 kilometers (497 miles) in 
5 hours, 14 minutes, 33 seconds. Two 
other Italians, Campari and Constantini, 
also with Alfa-Romeos came in second 
and third respectively. The race wins 
for the Alfa-Romeo car under the new 
rules the title of world’s champion. 

De Paolo never got better than second 
place. His exhaust pipe dropped off and 
he was further delayed by a loose choke 
tube in his carburetor. The Duesen- 
bergs had no engine trouble and in prac- 
tice showed the highest speed of any of 
the cars but owing to transmission 
trouble could not prove their worth in 
the race. 

The technical conclusion is_ that 
America secures better engine results 
with simplified construction but owing 
to lack of road races is lacking in clutch 
and transmission practice. 





FLINT REDUCES PRICES 
FLINT, Mich., Sept. 5.—Reduction in 
prices on the four Flint models have been 
announced by the Flint Motor Company. 
The new prices include a $100 reduction 
on the B40 touring car, a $185 reduction 
on the B40 sedan, a $185 reduction on 
the B40 brougham, and a reduction of 

$250 on the model 555 brougham. 





BUYS ELDREDGE COMPANY 

SPRINGFIELD, Mass., Sept. 5.—The 
Eldredge Electric Mfg. Co., manufactur- 
ers of ammeters, voltmeters, spark plug 
testers for the Ford, and radio trans- 
formers, has been purchased by R. W. 
Ellingham, who for 10 years was works 
manager of the Hendee Mfg. Co. (now 
Indian Motocycle Co.). Established 
lines will be continued, with emphasis 
on automotive and radio products, by a 
new company called the Eldredge Elec- 
trical Mfg. Co., Inc. 


firm Level 


Merger of Hall-Scott and 
Fageol Nears Completion 





Representatives of American Car and 
Brill Company Working Out 
Details of Big Deal 





OAKLAND, Cal., Sept. 5.—Representa- 
tives of the American Car and Foundry 
Co. and of the J. G. Brill Co., headed 
by S. M. Curwen, have completed the 
purchase of the Hall-Scott Motors, Inc., 
of Berkeley, manufacturers of the Fageol 
bus motor and the Hall-Scott Liberty 
motor, and also have completed negotia- 
tions with the board of directors of the 
Fageol Motors Co., of Oakland, for the 
purchase of the Fageol plant and in- 
terests. 

Sale of the Fageol company must be 
confirmed by a two-thirds vots of the 
stockholders and by the results of an 
appraisal of the Fageol properties now 
being made by a San Francisco auditing 
company. 

American Car and Brill have agreed 
to pay the Fageol company, in case the 
sale is confirmed, the present appraised 
value of the properties plus net current 
assets, and to give Fageol $500,000 for 
good will. This will make the Fageol 
common stock worth between $5 and 
$5.50 per share. 

A new corporation is planned includ- 
ing both Fageol and Hall-Scott, with 
plant assets of about $6,000,000, with 
capitalization of $10,000,000 in preferred 
and 150,000 shares of no par value com- 
mon stock. Preferred stock will be 
taken almost entirely by the American 
Car and Brill interests. 

Although no financial statement has 
been issued, it has been reliably reported 
that Hall-Scott Motors received $450,000 
for plant and business and $500,000 for 
good. will. Neither Fageol nor Hall-Scott 
companies will lose their identities in the 
new corporation and both plants will be 
enlarged and continue operations in their 
present locations. 


__ 


WESTCOTT SOLD AGAIN 


SPRINGFIELD, O., Sept. 8—A deal 
has been closed by which Jack Andrews, 
who represents Chicago men, has pul- 
chased the good will, patents, dies, tools 
and cars on hand and material from the 
Westcott Motor Car Co. through Richard 
M. Rodgers, who recently acquired this 
property from Receiver J. M. Rehe. The 
purchase price has not been made public. 
It is understood that the company may 
be reorganized and that the manufacture 
of Westcott cars may be continued in 
Springfield or in another city. For the 
present a service department will be 
maintained in Springfield under the name 
of The Westcott Company. 
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New Car Sales Increase 
Sharply in San Francisco 


Used Automobiles Find Less Favor 
After Price Cuts on Popular 
1926 Models 





SAN FRANCISCO, Sept. 5.—General 
reductions in the prices of a majority of 
the makes of new cars, particularly 
those priced at $1,500 and under, were 
responsible for an upward turn of the 
sales curve in the automotive industry 
in the San Francisco district during the 
last week of August, and the first week 
of September. Sales of used-cars, both 
rebuilt and ‘“as-is’, dropped materially, 
though these sales, with very small down 
payments and instalments spread over 
long periods, had been the greatest fac- 
tor in sales-resistance of new cars dur- 
ing July and the first part of August. 


In addition to this, many of the dealers, 
notably Chevrolet, Star, Ford and Olds- 
mobile, have begun extensive campaigns, 
both by advertising and by personal calls, 
for the sale of new cars on installments. 
In this campaign, the credit of the props- 
pect in other lines of business is taken 
as a standard in fixing the down payment 
on the car. While this makes the pay- 
ment scale irregular, nevertheless it has 
enabled hundreds of men of small but 
good credit to own cars who otherwise 
might have been compelled to buy used 
automobiles. 


This campaign also has resulted in 
sales of a number of one and one-and-a- 
half ton trucks to small merchants, par- 
ticularly in the smaller towns of the 
state. Many such trucks also have been 
sold to fruit-growers, owning or leasing 
small orchards, who heretofore have been 
dependent on public trucks to haul their 
crops to market. Banks have “loosened 
up” considerably on automobile paper 
in this section of California, largely be- 
cause a number of the dealers in the 
lower-priced cars have formed the sys- 
tem of discounting this paper in banks 
in the communities in which the buyers 
of the ears and trucks live. These 
dealers say that they find the well-in- 
formed local banker their best aid in se- 
lecting prospects as to their credit and 
their ability and willingness to pay. 

Though September usually is a dull 
month in automotive merchandising, in- 
dications are that this month, this year, 
Will be better than usual. 


Homer McKee Is Appointed 


Vice President of Marmon 


INDIANAPOLIS, Sept. 5.—G. M. Wil- 
liams, president of the Nordyke & Mar- 
mon Company, manufacturers of Marmon 
mhotor cars, today announced the appoint- 
ment of Homer McKee as vice president 
of the company to succeed E. S. Gorrell, 
Who has resigned to accept an important 
bOsition elsewhere. 


H. H. Brooks, who has previously been 
Sales manager, has been appointed gen- 
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eral director of sales. President Williams, 
who came to Marmon eighteen months ago 
and who is responsible for the introduc- 
tion of the new Marmon motor car, said: 
“Mr. McKee is recognized as one of the 
most seasoned and aggressive merchan- 
disers in the United States and his 
acquaintance in the automobile trade ex- 
tends over a period of many years.” 
Mr. McKee will retain the presidency 
and active management of the McKee 
Company, Inc., of Indianapolis. 


Gorrell Is Elected Vice 
President of Stutz Co. 


INDIANAPOLIS, Sept. 8. — Eugene 
V. R. Thayer, chairman of the board of 
directors of the Stutz Motor Car Com- 
pany of America, Inc., announced from 
the New York executive offices, today the 
election of Edgar S. Gorrell as vice 
president of the company. Mr. Gorrell, 
who had resigned as vice president of 
Nordyke & Marmon Company the pre- 
vious week, will be elected as one of the 
directors of the Stutz organization at an 
early meeting of the board. 

Fredrick E. Moskovics, president of 
the Stutz company issued the following 
statement from the Indianapolis factory 
in connection with Mr. Gorrell’s election: 

“The election of Edgar S. Gorrell as 
vice president of the Stutz Motor Car 
Company of America, Inc., comes as 
another forward step in the develop- 
ment of this institution. I have known 
Mr. Gorrell for years and his affiliation 
with this company is the result of his 
knowledge of our plans for development 
and his thorough confidence in the future 
of Stutz. 

“Mr. Gorrell’s career in business marks 
him as one of the leading men in the 
automotive industry and, following his 
remarkable army record, assures me he 
is exactly the type of men we need as 
a Stutz executive.” 





Franklin Reduces Prices on 


All Models $15 to $225 


SYRACUSE, N. Y., Sept. 5—H. H. 
Franklin Automobile Co. has made the 
following price reductions: 





New Old Reduc- 

Price Price tion 
Sport Roadster._.......... $2,750 $2,800 $ 50 
, cess 2,635 2,650 15 
Sedan 3,090 3,2 110 
Sport Sedan.................. 3,225 3,350 125 
Limousine .................... 3,275 3,500 225 


Chrysler Corp. Declares 
$2.00 Quarterly Dividend 


NEW YORK, Sept. 5—The Chrysler 
Corp. has declared the regular quarterly 
dividend of $2 a share on the preferred 
stock for the third quarter of the year, 
payable October 26 to holders of record 
of October 10. 

The following statement was issued in 
connection with the dividend declaration: 

“Shipments for August are running 50 
per cent ahead of those for July and 
will total over 18,000 cars for the month. 
Orders on hand represent 60 days’ busi- 
ness at the current rate of production.” 
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Beecroft Sees Heavy Sales 


Volume Through Last Half 


Trade Authority Tells Advertisers 
Last Year’s Production Will 
Be Exceeded 


NEW YORK, Sept. 5.—A cheerful view 
of prospects in the automotive indus- 
try for the remainder of 1925 was taken 
by David Beecroft, business manager of 
Motor World Wholesale, in a talk today 


before the Advertising Club of New 
York. 


“It is highly probable that the un- 
usually heavy sales of July and August 
will continue during the major portion 
of the second half of the year, by virtue 
of the increased value and lower prices 
of the 1926 models,” Mr. Beecroft said. 
“It can be definitely stated that unless 
some unusual conditions arise, the 
second half of 1925 will exceed by a very 
substantial margin the business done 
during the second half of 1924. The 4,- 
000,000 production mark set in 1923 may 
be approached, and it is certain that last 
year’s total will be exceeded.” 

Mr. Beecroft sees the year to date dis- 
tinguished in two ways. First, because 
several leading manufacturers have 
made a continuous and effective effort 
to regulate car production and _ retail 
sales for the purpose of not over-stock- 
ing the distributors and dealers, as well 
as keeping inventories in a fluid state. 


“The year has been quite unusual in 
another way,’ Mr. Beecroft continued 
“The motor car manufacturers have so 
timed their announcements of 1926 
models with price reductions as not to 
flatten out the sales during June, when 
old models were closed out. The effect 
was to stimulate business in July and 
August so that new records for retail 
sales and productions were made for 
these months, July production this year 
being 68 per cent over the corresponding 
month a year ago.” 


Ford Orders Being Taken at 
Rate of 10,000 Every Day 


DETROIT, Sept. 5.—Since the an- 
nouncement of the changes in the road- 
ster, touring, tudor, fordor and coupe 
models by the Ford Motor Company, 
orders have been coming in at the rate 
of slightly more than 10,000 a day, it 
was said at the factory today. 


There are now on the company’s books 
more than 100,000 orders with additional 
orders coming in faster than ever before 
in the history of the company. 


While no effort has been made to segre- 
gate the orders as to cars, they are about 
evenly divided. There is a strong trend 
towards the coupe and the roadster. 

Reports available at the Ford Motor 
Company of Canada, Ltd., are much the 
same. Orders there have been coming in 
at the same rate and will tax the com- 
pany to the utmost to catch up with 
those already taken. 
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Chrysler Corp. Buys Detroit 
American Motor Body Plant 





Company Believes 700,000 Addi- 
tional Feet of Floor Space Will 


Insure Future Production 


NEW YORK, Sept. 5.—Purchase of the 
Detroit property and plant of the Ameri- 
can Motor Body Co. by the Chrysler Cor- 
poration is announced by Walter P. 
Chrysler, president. 

“Because of the present inability of 
the Chrysler Corporation with its various 
plants to keep anywhere near the demand 
for Chrysler sixes and fours, the Chrysler 
Corporation has purchased the Detroit 
plant of the American Motor Body Co. 
which will give the Chrysler Corpora- 
tion 700,000 square feet of additional 
space,” said Mr. Chrysler. 


“The first and second floors of the new 
plant will be used for generat manu- 
facturing purposes and the other floors 
will be used for building open cars, in- 
cluding Chrysler four-cylinder touring 
cars and six-cylinder and six-cylinder 
phaetons and roadsters. 


“During the last year the Chrysler Cor- 
poration experienced body shortages on 
several occasions with a consequent un- 
avoidable slowing up of production. With 
the new plant, which is regarded as one 
of the finest body plants in America and 
directly across the street from the Jef- 
ferson Avenue plant of the Chrysler Cor- 
poration, we are assured of an adequate 
supply of quality bodies. The purchase 
of this plant is simply assurance for the 
future. It will make certain our ability 
to meet the demands for the Chrysler 
cars.” 


The Chrysler Corporation has arranged 
to take over contracts for bodies made 
for other motor car .companies. The 
amount of the purchase price was not 
announced. 


Packard Co. Pays Preferred 
Stockholders $7,282,440 


DETROIT, Sept. 5.—The Packard Motor 
Car Company has announced the distribu- 
tion of $7,282,440 to its preferred stock- 
holders to retire at $1.10 a share the en- 
tire issue of preferred stock of the com- 
pany. 

With retirement of this stock, the com- 
pany announced it has no outstanding 
securities except common stock and no 
obligations other than current liabilities 
on the company’s books. After paying 
off the preferred stock, it was announced, 
the company has on hand approximately 
$14,500,000 in cash and marketable se- 
curities and all future earnings will be 
available for payment of common stock 
dividends. 


During the last four years the Packard 
company announces that it has repaid 
$11.000,000 in bank obligations and has 
paid off and retired $15,500,000 of out- 
standing preferred stock. 
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STROMBERG EARNINGS 

CHICAGO, Sept. 5.—Stromberg Car- 
buretor Co. for the quarter ended June 
30, 1925, reports net profits of $225,063, 
after all expenses and deductions. This 
was equal to $2.81 a share earned on the 
80,000 shares of capital stock outstarfd- 
ing. In the: same quarter last year net 
profits were $166,403, equal to $2.21 a 
share on the 75,000 shares of capital 
stock outstanding at that time. Net 
profits for the first six months of 1925 
amounted to $385,368, after all deductions, 
equal to $4.81 a share on the capital 
stock against net profits of $370,708 equal 
to $4.93 a share in the same period last 
year. Directors declared the regular 
quarterly dividend of $1.50 a share on the 
capital stock, payable Oct. 1 to share- 
holders of record Sept. 10. 


“Balloon Bumper” Co. Pays 


15 Per Cent on Common 
CHICAGO, Sept. 5.—Dividends of 8 per 
cent on the preferred stock and 15 per 
cent on the common have been announced 
by the Automobile Equipment Manufac- 
turing Corporation, makers of .“Balloon 
Bumpers.” The dividends affect stock- 
holders of record July 1. 

The corporation recently celebrated the 
end of its first year in business as a 
manufacturer. It was incorporated, how- 
ever, only on May 18, this year. The 
firm is capitalized at $80,000, of which 
$40,000 has been paid in cash. There 
are 6,000 shares of common outstanding 
and about 100 shares of preferred. 

The plant is making about 100 ship- 
ments daily at present, but has recently 
been enlarged to allow of an output of 
more than 500 sets of Balloon bumpers 
daily. The officers of the company are: 
F. D. Cerf, president of the Stutz Chicago 
Factory Branch, Inc., president; G. M. 
Cerf, vice-president, and J. W. Suporter, 
secretary and general manager. 





BOYLE REPRESENTS INDIA 

AKRON, Sept. 5.—The India Tire & 
Rubber Co. has appointed J. R. Boyle as 
direct factory representative, with head- 
quarters at Erie, Pa. Boyle has spent 
many years in that territory as the rep- 
resentative of the Goodrich Tire & Rub- 
ber Co. 


Charles S. Wells, Widely 
Known Photographer, Dies 


SUMMIT, N. J., Sept. 5—Charles S. 
Wells, of the firm of Spooner & Wells, 
automobile photographers, New York, 
was killed Aug. 31 in an accident near 
his home at Summit, N. J. He was out 
or preparing to go out in his car with 
his partner, F. Edward Spooner, when 
the car took fire on an upgrade. He 
was widely known in the industry, as in 
connection with his photographic busi- 
ness he attended most of the automobile 
contests, races, shows, etc., particularly 
during the earlier years of the industry. 
At one time he held the long distance 
cycle championship of the United States. 
He was 60 years of age at the time of his 
death. 
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Fords Pay Almost Fourth | 
Of District Income Taxes 


General Motors Follows in Second 
Place for Detroit—Dodge 
Brothers Next 


DETROIT, Sept. 5—The Ford Motor 
Company, Henry Ford and Edsel B. Ford 
paid almost one-fourth of the income tax 
collected by the first district of Mich- 
igan on 1924 earnings, it became known 
today when the books of Fred L. Wood- 
worth, internal revenue collector, were 
thrown open to the public. 


The income for the district was $90,- 
624,855.90. The Ford Motor Company 
paid $16,493,160.91, Henry Ford paid $2,- 
608,808.85 and Edsel B. Ford $2,158,055.99. 
Both paid higher taxes in 1923, with the 
company paying approximately $2,000,000 
more on its 1924 earnings. The drop in 
the amounts each of the Fords paid is 
explained in the decreased rate on the 
income tax for 1924 over 1923. 


Next comes the General Motors Cor- 
poration. The exact figures are not 
known, but are believed to be in the 
neighborhood of $5,000,000. The exact 
figures will be announced in the annual 
statement to be issued by that company. 


The Fisher Brothers, Charles T., Fred 
J. and Lawrence paid a total of more 
than $1,000,000. Mrs. Anna Thompson 
Dodge, widow of Horace E. Dodge, paid 
$993,028.48. Mrs. Mathilda R. Wilson, 
widow of John F. Dodge, paid $110,392.27. 


Others well known in the automotive 
world and the amounts paid follow: 


























Dodge Brothers, Ine..................... $2,450,843.67 
Alwan McCauley 53,531.06 
Walter Briggs 146,449.79 
Howard E. Coffin 45,809.48 
Roy Chapin 63,206.38 
James R,. Murray 9,332.08 
Chas, T. Fisher } 369,306.93 
Fred J. Fisher 382,476.44 
Lawrence Fisher 250,803.39 
Fisher Body Corporation............ 2,240,000.00 
Hudson Motor Car Company.... 1,120,587.00 
Packard Motor Car Company..... 751,862.41 


Briggs Manufacturing Company 1,590,060.77 


Moon Offers Plant for Sale 


and Seeks Larger Quarters 


ST. LOUIS, Sept. 5—Moon Motor Car 
Co. has advertised its main plant for sale 
with the stipulation that the concern be 
allowed six months in which to vacate 
after selling. 


The company seeks a larger plant, 
where it can consolidate its departments 
and expand. 

The company will not make any definite 
plans as to its future location until its 
present plant has been disposed of. It is 
not known whether the concern will re- 
main in St. Louis or move to some other 
city. According to an official, this de 
pends solely on the inducements offered. 

Both the Diana and Moon plants are 
running at full capacity, while arranse 
ments for increased production are bein 
made. 
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Plans for 1926 National 
Show Progressing Rapidly 





New York Exhibit Jan. 9 in Grand 
Central Palace—Chicago 
Exposition Jan. 30 





NEW YORK, Sept. 5—Steady and 
active progress is being made in the 
plans for the 1926 National Automobile 
Shows in this city and Chicago, and there 
is no reason to doubt that both these 
old-time fixtures will again prove the 
leaders among the industrial displays of 
the coming year. Both exhibitions will 
last for a week, as usual, the one in this 
city opening on January 9 and that in 
Chicago January 30. 


Of interest as concerning the New York 
renewal is the fact that it will again be 
held in Grand Central Palace, Lexington 
Avenue, 46th and 47th Streets, after an 
absence of two years, during which it 
was held in the Kingsbridge Road 
Armory in the Bronx, While the loca- 
tion in the Bronx offered the unique 
advantage of permitting the entire indus- 
try to show its products on one floor— 
possible in no oher building in the world 
—there was always the possibility that 
heavy storms might disrupt traffic or at 
least make motor car attendance impos- 
sible. | 

The Grand Central Palace, on the con- 
trary, is in the center of the metropolis, 
and close to all the principal hotels, an 
advantage that greatly outweighs the 
necessity of using four floors. Another 
feature of importance in the return of 
the automobile industry to the big show 
building on Lexington Avenue lies in the 
alterations that are under way, the 
doubling of the number of exits and en- 
trances and placing in service additional 
elevators for the accommodation of the 
big crowds that the National Show al- 
ways attracts. 


The two trade days which were a fea- 
ture of the last renewal of the National 
Automobile Show will be repeated next 
year, but under a different arrangement 
that is expected to suit the convenience 
of local and visiting factors in the trade 
and industry. Instead of setting aside 
Friday and Saturday ahead of the regu- 
lar opening for the accommodation of 
the trade, parts of Monday and Tuesday 
during the actual period of the display 
will be reserved for buying and selling. 
The hours reserved on these days will 
be from 10 a. m..to 1 p. m., the public 
being excluded during that time. For 
Visitors to the city intent on placing 
orders for their season’s trade this will 
preclude the necessity of coming here 48 
hours in advance. 


Complete details regarding the trade 
days have not yet been worked out, and 
Will be announced in detail by Manager 
S. A. Miles at a later date. The days 
and the hours reserved, however, are 
authoritative, and intending visitors will 
be able to make their plans on that basis. 
Credentials will again be free for those 
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who visit the show during the trade 
periods. 


The distribution of blank applications 
for car space both in the New York and 
Chicago shows has begun by the show 
department of the National Automobile 
Chamber of Commerce. The same pro- 
cedure will be followed by the Motor 
and Accessory Manufacturers Association 
for the accessory sections of the two ex- 
hibitions. 





Ford to Leave Pechlom of 
Old Models up to Dealers 


DETROIT, Sept. 5.—While nothing of- 
ficial can be had, it is generally known 
that Ford dealers throughout the country 
who were caught with old models on 
their hands, will have to solve individ- 
ually the problem of disposing of the 
old models. Some method in offering 
them to the public may be suggested in 
the near future by Ford officials but 
nothing of that nature is being contem- 
plated at the present time. 

At the factory it is said that not many 
of the old models were left on the deal- 
ers’ hands. 

Production of the new models is rap- 
idly nearing capacity. Those being 
turned out now are being turned over to 
the dealers for show purposes. Up to 
the present none of the 33 Ford deal- 
ers in Detroit or the surrounding terri- 
tory have displayed any of the new mod- 
els. By the last of the week enough cars 
will have been turned out so that they 
will be shown to the motoring public in 
all parts of the country. 


Charlie Myers Wins Pike’s _ 
Peak Climb With Chandler 


PIKE’S PEAK SUMMIT, Colo., Sept. 7. 
—Charlie Myers burned up the Pike’s 
Peak alley of altitude Labor Day with a 
Chandler, winning the seventh annual 
world’s championship hill climb and 
smashing all former records. He drove 
the 121%, miles in 17 minutes, 48 2/5 
seconds. The former record was 18 
minutes, 15 seconds. Glen Schultz in a 
Stutz was second in 18 minutes, 52 4/5 
seconds. J. V. Plenderlith in a Lexing- 
ton, was third in 20 minutes, 3 2/5 sec- 
onds. | 


Myers will receive $1,000 of the $2,000 
cash prize money and the permanent 
$10,000 Penrose silver trophy which he 
may keep in his possession by placing a 
bond, until some other driver breaks the 
record he established this year. 


Schultz will receive $350 of the cash 
and Plenderlith, $150. The record of last 


year was made by Otto Loesch in a 
Lexington. 


There were ten starters and the track 
was hard and fast. A larger crowd than 
last year witnessed the race. Rain that 
fell Sunday night did not injure the 
track. Weather conditions were almost 
perfect. 
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Ustick Heads Rickenbacker 


Distribution in St. Louis 
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Merger Combines Two Firms—Cap- 
tain “‘Eddie’”’ Present at Open- 
ing of New Concern 


ST. LOUIS, Sept. 5.—Rickenbacker St. 
Louis Co., has been appointed Ricken- 
backer distributor in St. Louis, succeed- 
ing the Diesing Motor Sales Co. E. T. 
Ustick, Jr., formerly of the Ustick Motor 
Car Co., a Rickenbacker dealer, is head 
of the new company. The Ustick Motor 
Car Co., will be merged with the Ricken- 
backer St. Louis Co. and will occupy the 
building at 2218 Locust street formerly 
occupied by the Diesing Co. 


Other officers of the company in addi- 
tion to E. T. Ustick, Jr., are E. T. Ustick, 
Sr., vice president and E. M. Walsh 
treasurer. 


George L. Griese, office and credit man- 
ager of the Diesing Company will be re- 
tained in that capacity as will W. C. 
Baker, service manager. 


Carl E. Methudy, well known in auto- 
mobile circles, will join the sales force of 
the Ustick Company and it has been an- 
nounced that four more salesmen will 
be added to the force. 


Capt. Rickenbacker who was in St. 
Louis to help launch the new company 
stated that he was completing a 35-day 
tour of the country in company with 
Walter F. Zimmer, president of Zimmer- 
Keller, Inc., Detroit, the advertising 
agency for the Rickenbacker Company. 


Announcement of the change in the dis- 
tributorship was made at a dinner to 
Rickenbacker dealers at Hotel Claridge 
at which Rickenbacker, Zimmer, Ustick, 
James A. Westbury, St. Louis district 
manager of the Manufacturers’ Trust Co., 
were the speakers. Details of the meet- 
ing which was attended by Rickenbacker 
dealers in eastern Missouri and southern 
Illinois, were handled by F. N. Morgan, 
factory representative of the Ricken- 
backer Co. in St. Louis territory. 


INDIA NAMES BARNHOLT 


AKRON, Sept. 5.—L. L. Barnholt has 
been appointed New York branch man- 
ager by the India Tire & Rubber Com- 
pany of Akron. Barnholt has served in 
the New York territory for several years 
as assistant branch manager. He is well 
known throughout the New York district 
and is thoroughly familiar with condi- 
tions in that territory. 


SEGELHORST PROMOTED 


ST. LOUIS, Sept. 5—A. A. Segelhorst 
has been elected vice president and 
treasurer of the Renaud Motor Car Co., 
Inc., Kissell distributor in St. Louis, lo- 
cated at 3116 Locust street. Segelhorst 
has been connected with service work on 
Kissell cars for 13 years both at the fac- 
tory at Hartford, Wis., and in St. Louis. 
James A. Renaud is president of Renaud 
Motor Car Co., Ine., and Edward R. Ell- 
rich is secretary. 
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Carolina Tire Dealers See 
Good Business for Winter 


Movement to Consumer Remains 
Brisk Although Demand is 
Slightly Less Than Usual 





CHARLOTTE, N. C., Sept. 5.—Good 
business is the prospect for this winter 
for the automobile tire dealers of the 
two Carolinas and the branches here of 
the large tire manufacturers, according 
to information obtained from branch 
managers. 

Though there is a perceptible slacken- 
ing of demand, largely because of condi- 
tions in the textile industry and the ex- 
haustion of the farmers’ supplies of cash 
just prior to the harvesting season, the 
movement of tires into consumers’ hands 
continues brisk. Some of the branch 
managers reported depleted stocks as a 
result of this steady influx of orders. 

A sharp reduction in the number of 
tire sizes within a short time is antici- 
pated by several branch managers. It 
was reported that many dealers in the 
Carolinas are showing a disposition to 
buy cautiously, with the view of avoid- 
ing overloading their shelves. No reduc- 
tion in tire prices is anticipated before 
the New Year and in some quarters some 
expectancy exists that further small in- 
creases may be announced within a few 
weeks. 

All the tire manufacturers’ branches 
in this territory are making unusually 
vigorous sales efforts. This policy is 
regarded as being largely responsible 
for the continuing steady flow of tires 
into dealers’ and consumers’ hands at a 
time when the agricultural industry’s in- 
fluence on business is unfavorable in 
large sections. Dealers and branch man- 
agers are co-operating to avoid overload- 
ing the former and dealer stocks in this 
territory are reported rather low at this 
time. 


Dealers Expect Good Fall 


Sales Volume in Louisville 


LOUISVILLE, Sept. 5—Price reduc- 
tions have failed to prove the_ sales 
stimulus expected, although dealers look 
for increased sales later due to the lower 
prices. Sales for August are slightly be- 
low July but are about 10 per cent bet- 
ter than the same month last year. The 
general outlook for fall business is opti- 
mistic. Registrations for the first half 
of 1925 for the state are greater than the 
entire year of 1924. Some dealers are 
still experiencing difficulty in making de- 
liveries on certain models. 


More and more, dealers are refusing — 


to increase sales through exorbitant al- 
lowances for used cars and, while this 
restricts new car sales to some extent, 
beneficial results are apparent in smaller 
used car stocks on hand. Medium and 
higher priced used cars are moving well 
but some difficulty is being experienced 
in disposing of the low priced used Cars, 
although, on the whole, the situation is 
better than last year. 
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CALIFORNIA PLANS SHOW 


SACRAMENTO, Cal., Sept. 5.—Distrib- 
utors of automobiles throughout the state 
of California have taken 50,000 square 
feet of exhibition space at the annual 
California State Fair, which opens at 
Sacramento, September 5, and continues 
through September 13. It has been nec- 
esssary to provide additional housing for 
the automotive exhibits at the fair, ac- 
cording to Charles W. Paine, secretary- 
manager of the show. This year’s auto- 
mobile display will be the largest ever 
attempted at a state fair on the Pacific 
coast, largely the result of the consider- 
able business done last year directly due 
to automobile exhibits made at the 1924 
state fair. Lines of passenger ears, 
trucks ard tractors will be presented 
by 25 distributors, representing 35 dif- 
ferent makes of cars at the September 
fair. From lists of exhibits now in the 
hands of Secretary Paine, it appears that 
closed cars will predominate among the 
Dassenger car exhibits. 


Ford to Resume Capacity 
Production at Charlotte 


CHARLOTTE, N. C., Sept. 5.—The 
Ford Motor Company’s assembly plant 
here, which has been closed since Aug- 
ust 1, will resume full-time operations 
about September 1, it was definitely 
stated by officials of the company today. 
This plant employs between 1,000 and 1,- 
100 skilled mechanics when working at 
capacity. 

The date when full-time operations 
will be resumed depends on receipt of 
quantity shipments of materials for the 
new model Ford cars, which are expected 
to be more favorably received in this 
territory than any former model pro- 
duced by this company. 


The advent of the few models finds the 
dealers in this territory with practically 
empty show-rooms and prepared for per- 
haps the most intensive selling campaign 
ever made in behalf of Ford Motor Com- 
pany products. 


-- --— 


NEW STUDEBAKER DEALERS 


CHARLOTTE, N. C., Sept. 5.—Impor- 
tant progress in the reorganization of 
this territory by the sales department of 
the Charlotte branch of the Studebaker 
Corporation was indicated in the an- 
nouncement that factory representatives 
had closed contracts directly with a num- 
ber of dealers, some of which formerly 
dealt with the Rust Motor Company, of 
Charlotte, until recently distributor of 
the Studebaker line in this section. 


Direct contracts were made, the an- 
nouncement said, with the Douglass Motor 
Company, of Winston-Salem, N. C.; T. & 
H. Motor Company. of Greensboro, N. C.; 
Dan River Motor Company, of Danville, 
Va.: Davis Motor Company, of Asheboro, 
N. C.; Gastonia Motor Company, of Gas- 
tonia, N. C.: Standard Garage and Sales 
Company, of Hickory, N. C.; Tate’s Ga- 
rage. of Rutherfordton, N. C.; Auto Sup- 
ply and Repair Company, of Concord, 
N. C.: Greene Motor Company, of Rock 
Hill. S. C.: Parker & Harris, of Abermarle, 
N. C., and Doggett Brothers, of Shelby, 
N. C. 
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Car Stocks Are Light in 
Dallas Trade Industry 





Delivery on Some Lines is Problem 
—Used Automobile 
Stocks Heavy 


DALLAS, Tex., Sept. 5.—Despite con- 
tinued inceased output at the factories 
and reported seasonable declines in sales 
of new automobilés in most sections of 
the country, no increased stocks of new 
automobiles are to be found in Dallas 
trade territory, or in most parts of 
Texas. Distributors and dealers, almost 
to a man, report their stocks lighter than 
a year ago and declare they are having 
trouble getting deliveries on certain 
lines. 


Buick, Studebaker, Nash and Chevrolet 
dealers have been borrowing from each 
other to make deliveries while distribu- 
tors have been hounding the factories 
for certain lines. The Nash distributor 
and dealers are way behind with deliv- 
eries on Special Sixes. Buick dealers 
can’t get new models fast enough to sup- 
ply the demands. Chevrolet distributors 
and dealers are short on closed cars and 
are begging for them. Overland dealers 
can’t get enough Standard Sedan Sixes 
or Straight Six Tourings. 


Hupmobile stocks are light, especially 
in the Fours. Hudson, Essex and Chrys- 
ler dealers are not overstocked but they 
have not been selling as rapidly as other 
dealers, due to change in franchise own- 
erships and dealers in trade territory. 


Moon, Jewett, Flint and Cleveland lines 
carry pretty good stocks. Cadillac, Paige 
and Pierce dealers and distributors are 
not heavily stocked. They have been en- 
joying a banner year and expect con- 
tinued bumper business. 


A canvass of the new ear situation 
showed the sales in August were better 
than for June and July and some twenty 
per cent better than for same month a 
year ago. Used car stocks are pretty 
heavy and are increasing, because prac- 
tically every new car sale involves a 
trade in and 70 per cent of the used car 
deals involve another. Used car stocks 
are becoming a serious problem with 
some déalers right now. | 


FLORIDA LICENSES UP 


PENSACOLA, Fla., Sept. 5.—That 1925 
will undoubtedly prove by far the big- 
gest automobile year in the history of 
Florida is indicated by statistics an- 
nounced the early part of August by 
the state automobile license department, 
showing a total of 284,914 license tags 
issued in Florida the first seven months 
of the year. This total is more than 
70,000 in excess of the entire total [for 
the year 1924, which was the previous 
largest year in the history of the state. 
It is now practically certain, in fact, 
that pleasure car and motor truck sales 
in Florida this year will exceed 1924 py 
at least 40 to 45 per cent, and possi?ly 
as high as 50 to 60 per eent. 
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New Car Sales Reach Peak 


in California During August 


Public Shows Excellent Response 
to New Models—Used Stocks 
Move Well 


LOS ANGELES, Sept. 5.—With the new 
models of nearly a dozen different makes 
of cars all presented during the early 
part of the month, accompanied by the 
most vigorous advertising and merchan- 
dising campaigns known in this market 
for many years, sales throughout South- 
ern California reached the peak of the 
year during August, and they are be- 
lieved tot have considerably exceeded 
August sales of a year ago. The con- 
tinued development of the metropolitan 
dealer plan in the greater Los Angeles 
area by several distributors has served 
to greatly intensify the bid for business 
in this section, and it is generall ac- 
cepted in automotive merchandising 
circles that this year is seeing the most 
trenchant competition in the history of 
this district. 


Distributors report the public has 
shown excellent response to the new 
models. At the same time those distribu- 
tors handling cars which do not feature 
yearly changes declare their sales have 
not suffered during the avalanche of 
new models. The only weak spot in the 
sales situation in Southern California, 
as compared with last year, is in cer- 
tain quarters of the low-priced field. 


Used car stocks continue to move 
well, with many dealers reporting new 
high records in volume of used mer- 
chandise during August. 


Along with the new era of competi- 
tion in this market, the twenty-four 
month time payment plan has definitely 
arrived in Southern California. It was 
introduced by one large distributor and 
other distributors have followed suit. 
Even the dealers who believe the new 
low down payments and the excessive 
monthly payment periods will result in 
a decidedly unhealthy situation over a 
period of time have gone in for the two- 
year payment plan in order to meet 
competition. There are now compara- 
tively few dealers in Los Angeles who 
will not accept the two-year payment 
plan if the prospect insists on it, al- 
though many of them do not openly 


feature an appeal longer than eighteen 
months. 


Dallas Dealers to Exhibit 
at Texas Fair Oct. 10-25 


DALLAS, Tex., Sept. 5.—Preparations 
for the annual automobile show of the 
Dallas dealers and distributors have 
about been completed. The show will be 
held October 10 to 25 inclusive in the 
Specially constructed building at the 
State Fair of Texas. 


In addition to forty regular dealers and 
distributors who will show the new de- 
signs in passenger cars, busses, etce., a 
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Horse Market Goes 
Out for Cars 


WATERLOO, Ia., Sept. 5.—The 
most famous horse market in the 
central west is being demolished 
this week to make way for a filling 
station to serve Dobbin’s successors 
—the automobiles. Harry Fee, 
operator of the new station, ob- 
tained this site at Sycamore and 
East Sixth street, where thousands 
of the proudest *of horse flesh in 
eastern Iowa stamped before pros- 
pective owners or stood hitched as 
buyers bartered, for his latest ad- 
dition. 














considerable number of manufacturers 
will display their wares at the coming 
show. 


The committee in charge of the show 
this year consists of C. R. Nachtreib, 
G. B. Gillespie, Ray Shelton, H. E. Spen- 
cer and J. H. Shelton. J. H. Connell, 
executive secretary for the Dallas Auto- 
mobile Dealers Association, said the 
show this year will eclipse anything ever 
undertaken by the Dallas dealers and 
distributors. 


-—_-——_- 


ENTERS RADIO FIELD 


OAKLAND, Cal., Sept. 5——-The Western 
Auto Supply Company announces its en- 
try into the radio field with a five-tube 
tuned radio-frequency set to be known 
as the “Western Air Patrol.” The out- 
fit is sold complete, with cabinet, bat- 
teries, tubes, aerial and all equipment. 
Heretofore the Western Auto Supply has 
sold its goods only for cash, but a pay- 
ment plan, with a fifteen-day approval 
clause is offered on these radio outfits. 


DEALERS RESTRICT SERVICE 


OAKLAND, Cal., Sept. 5—Hamlin & 
Wichman, Hudson-Essex dealers in this 
city, made an unusual ruling and one 
new to California, when they announced 
late in August that hereafter they would 
give the free guaranteed service of the 
Hudson-Essex factories only to owners 
of cars purchased from them. All other 
Hudson-Essex owners will have to pay 
for all service rendered by Hamlin & 
Wichman, who maintain a large repair 
shop exclusively for these two makes of 
cars. 


—— 


MICHIGAN RECEIPTS UP 


LANSING, Sept. 5.—Upwards of $1,000,- 
000 was-collected from the state gaso- 
line tax during July, Charles J. DeLand, 
secretary of state, has announced. The 
gross receipts were $1,001,656, with re- 
funds of $53,987, making the net returns 
$947,677. Since the gas tax went into 
effect six months ago $4,378,150 has been 
collected. During that time the refunds 
have amounted to $242,677. This is about 
half of the yearly revenue which state 
officials estimate would accrue from this 
source. 


WwW 
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Chevrolet Co-operates With 
Dealers in Local Advertising 


New Plan Will Give More Space 
to Agency Owner at 
Lower Cost 


DETROIT, Sept. 5.—A cooperative ad- 
vertising campaign in connection with 
its dealer organization is announced by 
the Chevrolet Motor Company. Under 
the new plan, the company in reality 
becomes the advertising department of 
each of its dealers and provides them 
with an advertising campaign through 
which it is possible to key local and 
national advertising making it possible 
to broadcast a single message in both 
local and national publications at the 
Same time. 


Briefly the plan is as follows: for 
each car shipped the dealer the com- 
pany charges him a small amount which 
is put into the Chevrolet dealers’ adver- 
tising fund. To this fund, the company 
adds a substantial amount all of which 
goes for advertising in the dealer’s ter- 
ritory. 

Before any advertising is placed or the 
copy is prepared, the needs of the dealer 
are analyzed and his choice in the se- 
lection of the different media taken into 
consideration. The dealers are kept in 
constant touch with the advertising plan 
and are given advance proofs of all 
newspaper advertisements. 


The problems analyzed and the media 
selected, the company prepares the ad- 
vertising campaign, buys the newspaper 
space, sends out the ads, prepares and 
purchases the art work and handles all 
the minor details. 


The plan does not apply to the national 
advertising carried by the company in 
the various magazines which is paid for 
by the company. The dealer can if he 
chooses do additional advertising with 
the help of the company. 


a 


DAY TAKES TOLEDO FLINT 


TOLEDO, Sept. 5—wWillis F. Day has 
taken over the Toledo Flint Motor Co., 
1719 Adams street, a direct factory 
branch established here a few months 
ago by J. H. Zwee. Day has been a 
Flint dealer here ever since the car was 
brought out by the Durant organization. 
W. C. Bahnsen, formerly with Buick and 
Chrysler sales staffs, has now become 
associated with the Toledo Flint organ- 
ization, it is announced. 


oe 


SAFETY FILM READY 


ST. LOUIS, Sept. 5.—A movie film en- 
titled “Food for Thought”, designated to 
educate motorists and pedestrians to 
obey traffic laws and promote highway 
safety by the proper use of streets and 
highways has been completed by the 
Automobile Club of Missouri and will be 
shown in first run motion picture houses 
in St. Louis soon. The Gardner Motor 
Co., provided the automobiles used in the 
picture. 
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Ohio Gasoline Tax Receipts 
Far Ahead of Expectations 


Road Maintenance to Get $2,288,000 
of $3,555,873 Collected in 
Three Months 


COLUMBUS, O., Sept. 5.—The amount 
of money collected by state officials with 
the 2-cent gasoline tax in Ohio for the 
first three months of its existence far 
surpassed the hopes of the proponents of 
the bill when the fight was made for 
the passage of the tax in the Ohio legis- 
lature. <A report covering April, May 
and June, with the latter month incom- 
plete, shows that a total of $3,555,873.58 
was colleced, of which amount $2,288,000 
will be distributed to the cities and 
counties of the state for road main- 
tenance. 

According to the law 25 per cent of 
the total is to go to the counties, which 
makes $6,500 for each of the 88 coun- 
ties of the state. Columbus will receive 
$46,756, which is the proportionate 
amount for the 59,944 cars accredited to 
the city. 

A compilation of the amount received 
shows that each owner has paid $2.80 in 
gasoline taxes in the three months and 
Columbus owners paid $167,843 in taxes. 
Ohio owners paid as stated above $3,555,- 
673.58. Each owner used on the average 
140 gallons and Columbus owners used 
8,392,160 gallons while all owners in the 
state used 177,793,679 gallons. 

At the rate of 15 miles per gallon, which 
is figured as a close average, each owner 
traveled 2,100 miles in the period, while 
Columbus owners traveled 1,880,235,300 
miles and state owners traveled 2,666,- 
905,185 miles. 

Money spent for gasoline at 22% 
cents per gallon average $31.50 for each 
owner while Columbus owners spent 
$1,880,235 and state owners paid $40,- 
003,577 for gasoline. 


Dealers Work Senies for 


Their Business in Boston 


BOSTON, Sept. 5.—Motor car sales 
slacked off somewhat in August. It 
did not slow down business to the same 
extent which marked this same month in 
other years, but it was noticeable enough, 
speaking generally, to cause distribu- 
tors to work harder to put over sales. 
In a few cases the dealers are behind in 
their orders, but these are not very 
many. 

Part of this is due to announcing new 
models of popular lines and not having 
enough coming through. There are others 
who got rid of everything so that the 
new cars would not be handicapped by 
comparisons with 1924 models on which 
a depreciation would be heavy and so 
are booking orders satisfactorily. Out- 
side Boston the dealers are not doing so 
well as some had expected. 

A check up on the used car situation 
as revealed by the figures compiled by 
Officials shows that the percentage of 
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used cars taken in trade this year is 
larger and the percentage of _ sales 
smaller than last year, or in other words 


.the demand for used cars apparent in 


the early spring and summer months 
each year was no different when the 
warm weather arrived than formerly. 


Also the registrations show that July 
this year had 32,671 cars listed against 
29,107 a year ago, while the total to 
date for the .year was 584,234 against 
580,489 for 1924 for the same _ period. 
There were 3,088 trucks registered in 
July this year and 2,645 a year ago that 
same month, while the total to August 1 
this year made 90,840 when to that date 
in 1924 the total was 91,826. 


MANITOBA TITLES 44,000 


WINNIPEG, Man., Sept. 5.—Approxi- 
mately 50,000 motor vehicles will carry 
Manitoba license plates this year. More 
than 44,000 licenses have already been 
issued, according to the license depart- 
ment. To date 40,000 licenses have been 
issued to passenger cars and 3,500 for 
trucks. It is estimated that there are 
5,000 motor trucks in Manitoba, so about 
1,500 more licenses have yet to be applied 
for in this group. 


U. S. Revenue Collections 


Show Big July Increase 


WASHINGTON, Sept. 5.—Internal Rev- 
enue Bureau collections from the auto- 
motive industry for July last amounted 
to $14,837,609.19 or an increase of $3,- 
364,189.56 over collections during July, 
1924, which were $11,473,419.63, it was 
announced here this week. 


The total July, 1925, collections, it is 
further announced, including income 
tax, were $125,866,689.58 or an increase 
of $15,051,804.43 over July, 1924, collec- 
tions, which were $110,814,885.15. 


The segregated taxes of the automotive 
industry for July, 1925, give automobile 
trucks and automobile wagons $659,666.70 
as compared with $902,219.74 in July, 
1924; other automobiles and motorcycles, 
$12,332,971.60 in July, 1925, as compared 
with $7,605,505.18 for July, 1924, and 
automobile parts and accessories for 
July, 1925, $1,844,970.89 as compared with 
$2,965,694.71 for July, 1924. 


CHEVROLET DEALERS MEET 


ATLANTA, Ga., Sept. 5.—Chevrolet 
salesmen and dealers representing the 
Chevrolet Motor Co. in the Southeast held 
a conference at the Ansley Hotel in 
Atlanta the latter part of August under 
the direction of the southern branch of 
the Chevrolet company in Atlanfa. Mer- 
chandising and advertising plans for the 
coming few months were discussed, and 
conditions as they affect the automobile 
business in the southeastern territory. 
The outlook for fall and early winter is 
particularly good in nearly every part 
of the district this year because of the 
excellent condition of the agricultural 
industry in the South, and a heavy vol- 
ume of automotive sales is looked for as 
a result. 
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August Production Expected 
11 Per Cent Ahead of July 


Preliminary Estimate Places Output 
74 Per Cent Greater Than 
Year Ago 


NEW YORK, Sept. 5.—Preliminary es- 
timates of August production of cars and 
trucks, made yesterday at a meeting of 
the board of directors of the Nationa! 
Automobile Chamber of Commerce, indi- 
cate that the totals for the chamber mem- 
bers will run about 11 per cent over the 
July figures and 74 per cent over August 
of a year ago. When Ford production is 
included, however, the total may be 
slightly below the July mark this year. 
The meeting was held at Blind Brook 
Country Club, Portchester, N. Y., and was 
followed by a dinner given by A. J. Bros- 
seau, president of Mack Trucks, Ince. 

The trade outlook was reported good, 
with stocks in dealers’ hands lower than 
normal for the season and with exports 
constantly increasing. John N. Willys 
reported on the foreign situation and it 
was decided to broaden the activities of 
the chamber’s foreign trade committee. 

The appointment of a committee was 
authorized with a view to considering 
plans for better schools for mechanics, 
with curricula to be drawn up by the 
~ A. & &. 

A preliminary meeting of the insurance 
committee was held, and a survey pro- 
gram laid out. Another meeting will be 
held in about 30 days, when, it is ex- 
pected, the necessary data will have been 
collected. On the committee are A. R. 
Erskine, Roy D. Chapin, R. E. Olds, Wind- 
sor T. White, William E. Metzger, Clif- 
ford B. Longley and Arthur T. Waterfall. 





MISSOURI LICENSES UP 

JEFFERSON CITY, Mo., Sept. 5.—Li- 
cense fee collections from Missouri mo- 
torists for the first six months period of 
the current fiscal year Feb. 1-Aug. 1 total 
$6,742,083, as compared to a full year’s 
collection in the previous year of $4,- 
525,914.90, the current half year’s excess 
over 1924 being $2,216,168.90. The money 
goes into the good roads fund and the 
license fee receipts indicate a 50 per 
cent increase in the number of cars. 
The detailed summary for the _ year 
shows: automobiles, 493,199; trucks, 50,- 
921; dealers, 2,034; chauffeurs’ licenses, 


19,547; operators, 3,570; motorcycles, 
1,668; trailers, 977. St. Louis, with 122,- 
068 cars last year, showed 118,625 


August 1 and Kansas City, 66,465 last 
year, had 62,730 August 1. Only 19 coun- 
ties in the state have less than 1,000 
licenses and two of these are under 500. 
SANTRY IS SALES MANAGER 

CINCINNATI, Sept. 5.—Frank J. San- 
try, former president of the Cincinnati 
Auto Dealers Association, has taken over 
the work of Robert Lanzing, sales man- 
ager of the Nash-Cincinnati Motors ‘‘om- 
pany, who resigned recently to go to 
Florida. A successor to Mr. Lanzing 
has not yet been designated. 
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Used Car Sales 17 Per Cent 
Better Than First of 1924 


Dealers Tell N. A. D. A. Stocks Are 
40 Per Cent Lower July 1 
Than Last Year 


ST. LOUIS, Sept. 5.—Used car sales 
for the first six months of 1925 were 
about 17 per cent in excess of used car 
sales during the first six months of 1924, 
according to estimates by N. A. D. A. 
This estimate is believed by N. A. D. A. 
headquarters to account for the fact that 
dealers had used car stocks on hand July 
1, 1925, of 40 per cent below the stocks 
at the same time last year. 

Closer understanding between car 
dealers and the public is believed re- 
sponsible for the greater sales and re- 
duced stocks. In placing before the pub- 
lic the facts concerning the automobile 
business, automabile dealers have ap- 
pealed to the element of fair play in the 
American people. 

Owners of automobiles are beginning 
to understand that in using an automo- 
bile they are wearing out the value which 
must be sacrificed when a new ear is 
bought. Also it is becoming plainer to 
owners that if they dispose of their old 
cars only on the basis of what they can 
get for it, regardless of what new car 
they obtain, they are likely to buy a 
potential “orphan automobile,” or to pay 
a higher list price for the new car than 
is justified by its quality. 

Automobile dealers are considering 
closely the salability of a used car when 
making trade in allowances. Thousands 
of automobile owners are going to find 
out during the remainder of 1925 and 
throughout next year that the car they 
chose a year ago, on the basis of the old 
car allowance, has no market demand 
and is not wanted in dealer stocks at 
any price. 


Wardman and Justice Form 
New Company in Washington 


WASHINGTON, Sept. 5.—Consolida- 
tion of the Wardman Motor Car Com- 
pany and the Justice Motor Company, the 
two Overland and Willys-Knight distribu- 
tors here under the name of the Ward- 
man Justice Motors Inc., was announced 
this week. This is the largest consoli- 
dation of motor car firms that has ever 
taken place in Washington and one of 
the biggest that has happened at any 
time in the eastern section of the United 
States. 

The two establishments, that of the 
Wardman Motor Co. at 1111 Vermont 
avenue and the Justice Motor Co., at 
1516 Fourteenth street, will both be 
maintained and operated as salesrooms. 
For the present there will be no changes 
in the staff of 150 employes'on the pay 
roll of the two companies. 

Harry Wardman, well known in real 
estate and financial circles, is president 
of the consolidated company. Frank N. 
Justice, founder and president of the 
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A.A. A. — to 
Aid Tourists 


WASHINGTON, D. C., Sept. 5. 
Henceforth automobiles bearing 
the emblem of the American Auto- 
mobile Association will serve to 
designate a car owner from whom 
motor tourists may obtain infor- 
mation regarding local traffic, road 
conditions and other matters in 
which the motor traveler is vitally 
interested. ‘ 

An announcement from the na- 
tional headquarters of the associa- 
tion today declared that this is one 
feature of a plan developed by the 
national motoring body to restore 
the camaraderie of the road which 
the tremendous increase in auto- 
mobile registration had all but ex- 
tinguished. 

Thos, P. Henry, president of the 
A, A. A. explained that this form 
of car Owner cooperation repre- 
sents a voluntary offer on the part 
of many thousands of experienced 
A. A. A. members to function as 
“branch offices” for the local affili- 
ated clubs. Although the service 
is primarily intended for members 
of the association, all motorists 
will benefit, Mr. Henry said. 














Justice Motor Co., and who has been con- 
nected with the sale of motor cars in this 
city for the past fifteen years is one of 
the two vice presidents of the new con- 
cern. E. H. Gilcrest, who has been gen- 
eral manager of the Wardman Motor Co. 
since its organization last summer is also 
a vice president of the new company. 
Hubbert R. Quinter, long connected with 
Harry Wardman, is secretary of the new 
company and J. D. Hobbs of the Ward- 
man organization is treasurer. 





AJAX APPEARS ON COAST 


LOS ANGELES, Sept. 5-—The Ajax 
car has attracted wide attention in Los 
Angeles since it was placed on display 
for the first time a few weeks ago. Robert 
S. Breyer, vice president and general 
manager of the Troy Motor Sales Com- 
pany, Nash and Ajax distributors, re- 
ports that actual count showed more 
than 23,000 visited the salesrooms and 
inspected the Ajax during the first eight 
days of its initial showing. 





SEE LOWER GAS PRICE 

WASHINGTON, Sept. 5.—Sixteen-cent 
gasoline for District motorists is pre- 
dicted by officials of the Penn Oil Com- 
pany. Three cuts in prices during the 
past two weeks already have brought the 
cost down to 18 cents, and the 16 cents 
prediction, if it materializes, will bring 
the price down equivalent to the 1924 
low level. Overproduction in the western 
fields has resulted in the local price re- 
duction. Local stocks are primarily sup- 
plied by the fields of Pennsylvania and 
the overproduction in the West has re- 
sulted in competition from that source. 
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lowa Dealers Report Nice 
Increase Over Last August 


Inability to Get Deliveries on 
Closed Models Is Problem 


in Des Moines 


DES MOINES, Ia., Sept. 5.—Inability 
of car manufacturers to make deliveries 
has caused some Iowa distributors and 
dealers worry. New models have greatly 
stimulated the business, most houses re- 
porting nice increases over August of 
last year. One distributor reports that 
he has more than 50 unfilled orders on 
hand. Shortages are especially sharp 
in closed types, the demand for open 
cars representing but a small part of 
the trade. 

Although the spurt in business partly 
is due to the introduction of new models, 
an excellent business is expected during 
the remainder of the year. Crop pros- 
pects are excellent, a factor which has 
bettered rural business. Dealers have 
fewer used cars on hand than for sev- 
eral years. Used cars are selling fairly 
well, but the reduction in stocks is due, 
for the most part, to more conservative 
trading. 

General line jobbers are showing in- 
creases averaging about 15 per cent bet- 
ter than last year. The tone of the sup- 
ply business is good. Replacement parts, 
oil and general supplies are the best sell- 
ing lines. Accessory business is still lag- 
ging. Although not many retailers are 
reporting radio sales, dealers are stock- 
ing in anticipation of good business with- 
in the next thirty days. 

Advancing prices of tires provoked a 
stimulus to this phase of the business 
which has been followed by a slight re- 
action. 


—_—_—— — 


List of Exhibitors in 
Equipment Mart 


(Continued from page 17) 

Kirk-Barber Co., Chicago. 

Mann & Briggs Mfg. Co., Chicago. 

Marquette Mfg. Co., St. Paul. 

Milwaukee Circulating Pump & Mfg. 
Co., Milwaukee. 

National Aluminum Co., Racine, Wis. 

New Era Spring & Specialty Co., Grand 
Rapids, Mich. 

The Niehoff Corp., Chicago. 

Joseph Pollak Tool & Stamping Co., 
Boston. 

Scranton Glass Instrument Co., Scran- 
ton, Pa. 

C. A. Shaler Co., Waupun, Wis. 

Stone Mfg. Co., Chicago. 

Storm Mfg. Co., Minneapolis. 

Thompson-Neaylon Mfg. Co., Chicago. 

Thorn Machine Tool Corp., Syracuse, 
N. Y. 

Triple-A-Specialty Co., Chicago. 

Van Cleef Bros., Chicago. 

Vesta Battery Corp., Chicago. 

Warner-Patterson Co., Chicago. 

Joseph Weidenhoff, Chicago. 

Whitaker Battery Supply Co., Kansas 
City. 
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SAN FRANCISCO.—Girola Brothers, of 
Oakland, distributors of the International 
truck, announce the taking on of the 
Moon and Diana ears, as retail dealers. 
The firm has enlarged and improved its 
showrooms, and added shop facilities to 
care for repairs on the two passenver cars. 





CEDAR RAPIDS, Ia.—H. G. Bloom, for 
five years with the Chicago Buick, has 
come here as Buick agent and will take 
over the H. D. Miller Company, the busi- 
ness to be known as the Bloom Auto Sales. 





BLYTHEVILLE, Ark.—Tom A. Little, 
local Chrysler agent, has taken the agency 
for the Oldsmobile. In addition to the 
models of pleasure cars handled by him, 
he will handle International trucks and a 
general line of farm implements and 
wagons. 





DETROIT.—W. B. Brodt, formerly sales 
engineer with the Budd Wheel Company, 
is now associated with the American 
Autoparts Company as sales engineer. Mr. 
Brodt was at one time chief engineer of 
the latter company. 

NEW WESTMINSTER, B. C.—The City 
Line Garage and Machine Works has been 
started here by H. B. and J. H. Wood. 
They will handle all repairs and stock 
accessories. It is the only Alemite lubri- 
cating station between the Internationa] 
Boundary and Vancouver. 





CINCINNATI.—Harry T. Gardner, mana- 
ger of the Cincinnati Automobile Dealers 
Association, has gone north and east on 
his vacation. While in the factory sec- 
tions he will inspect the 1926 models in 
preparation for the 1926 automobile show 
in Music Hall. 





DETROIT.—Joseph A. Orbits is the latest 
Ford dealer in Detroit. He was a former 
employee of the Ford Motor Company 
‘working in the engineering department of 
the company and also with the W. B. Deyo 
Co., local Ford dealers, sales force. ; 


VANCOUVER, B. C.—David Blanck, man- 
ager B.C. Auto and Truck Wreckers, Ltd. 
announces plans for ten branch stores in 
operation by the end of the year. The 
company has been in the automobile parts 
business in Vancouver since 1924 and is at 
present employing twenty men. 


CHICOPEE, Mass.—Miller Bros have 


been named as dealers for the Studebaker 
in this city. 








MILWAUKEE.— R. C. Freitag, formerly 
assistant general sales manager for the 
Eveready Hosiery Company, Milwaukee, 
has been made advertising and sales pro- 
motion manager of the Kissel Motor Car 
Company, Hartford, Wisconsin. 





SEATTLE.—Green Porter Nash Corp. has 
opened at 500 East Pike St. and a down- 
town location at Fourth Ave. at Columbia 
~ a ete Branch at 4343 Tenth Ave., 


SIOUX CITY, Ia.—Ray H. Darling, has 


contracted to handle Oakland in Sioux 
City territory. 


_ QUINCY, I1l.—cC. N. “Tip” Waner, long 
identified with the automobile business 
here. has taken over the Oakland agency 
for this territory and will be established 
in the Hilgenbrink Garage. 


CINCINNATI.—Articles of incorporation 
et a -; Yt this Ry ee by the Stevens 
uick Company of Springfield, Ohio, capi- 
tal $20,000. “ ” a 





DETROIT.—The Cawood Sales company. 
of Port Huron has taken over the Willys- 
Overland franchise and will sell Overland 
and Willys-Knight cars in the Port Huron 
territory, John Cawood is vice-president 
and general manager. Otto Sickles has 
charge of sales with Roy Walker head of 
the service department. 


LOUISVILLE.—The George Cole Motor 
Company, Ford and Lincoln dealers in 
Louisville and Nashville, has purchased 
property at Clay and Broadway with a 
frontage of 123% feet on which its new 
two-story building, to cost approximately 
$150,000 will be started as soon as build- 
ings on the site can be razed. 





DES MOINES.—Earl Andrews, formerly 
of the Andrews Chevrolet Co., Des Moines, 
Iowa, has opened a Chevrolet agency at 
Nevada, Iowa. 

TORONTO.—C. W. Lewthwaite, who has 
been connected with Tire, Chains and 
Accessories, Ltd., for some time has gone 
into business On his own account and has 
established himself at 97 Jarvis Street, 
Toronto under the name of C. W. Lewth- 
waite & Co. Mr. Lewthwaite will special- 
ize on several well known lines of auto- 
mobile accessories. 


BOSTON.—William B. Sawyer, for the 
last five years manager of the Boston 
Oakland Company, has been appointed 
eastern district manager for the New 
England district by Sales Manager Mathe- 
son. He will make his headquarters at 
Boston. Previous to joining the Oakland 
he had been identified with the Willys- 
Overland Company both at the factory 
and in the New England territory. 

SIOUX CITY, Ia.—LeRoy Lavitz, con- 
nected with the Ryal Miller Chevrolet 
company three years as assistant manager 
has been made sales manager. He has 
been in the Sioux City field 12 years, com- 
ing here with Mr. Miller from Mitchell, 
S. Dak. Mr. Lavitz’s promotion followed 
the appointment of Duane S. Kidder as 
manager of the company. 


AKRON.—Papers have been filed with 
the secretary of state, chartering the 
Thornton Chevrolet Co., with an author- 
ized capital of $25,000 to buy, seal and 
deal in automobiles. 








ROCHESTER, N. Y.—Edward A. Horn, 
formerly with the Paige Sales Company, 
has joined the sales force of C. L. Whit- 
ing, Buick distributor. 


SEATTLE.—Harry L. Jensen and L. B. 
Hannah have formed a partnership at 
East Forty-Fifth Street, and will handle 
sales and service on the Chrysler line. 


CHARLOTTE, N. C.—Organization of 
Cc. W. Upchurch and Company, which will 
engage in the automobile business in 
Charlotte as dealer in Studebaker motor 
cars, was announced at the factory branch 
here of the Studebaker Corporation. 


SAN FRANCISCO.—Bert Goodfield, one 
of the veterans of the automotive indus- 
try in California. has been appointed 
manager of the O’Neill Motor Company, 
local Star dealers. Goodfield comes from 
Ios Angeles, where he has been for some 
time assistant sales manager of the 
Durant Company’s branch. 


OAKLAND, Cal.—The Forman Motor 
Company has been organized to handle 
sales of Oldsmobile and Peerless cars in 
Oakland. Show and salesrooms are at 
2835 Broadway. The company is headed 
by G. H. Forman, for many years con- 
nected with J. W. Leavitt & Co., pioneer 
San Francisco dealers. Other members of 
the new firm are C. E. Root and L. E. 
Nicholson, salesmen and, A. H. Bolling, 
manager of the service department. 


MOOSE JAW, Sask.—In order to pro- 
vide for more space the Superior Motor 
Company. Ltd., has removed to 119 River 
St. West. Among the features of their 
new location are free parking space. air 
and water, lubrication rack, etc. They 
handle Durant and Star cars in Moose 
Jaw. 


CLEVELAND.—Economy Cut Rate Auto 
Supplies, Inc., is the name of a new con- 
cern, recentlv chartered with a _ $10,000 
capital to deal in auto supplies and acces- 
sories. 


























FORT DODGE, Ia.—The Bryant Motor 
Company, has contracted to handle the 
Oakland line in Ft. Dodge. A. A. Bryant, 
manager. has been associated with the 
Rehder-Cadillac Co. for the past three 
vears. 





DAVENPORT, Ia.—Twenty-five dealers 
and salesmen of the southeastern Iowa 
district of the Willys-Overland Co. at- 
tended a sales conference in the Lytle- 
Overland Co. office here as guests of that 
company. H. J. Lytle outlined an inten- 
sive campaign for the fall season. 


SAN FRANCISCO.—The California Auto 
Sales Company, of Oakland, has been ap- 
pointed dealers for the Star car, operating 
in conjunction with Field & Lee, distribu- 
tors of Stars in Oakland. 


HARTFORD, Conn.—W. F. Cloudman, 
Jr., for many years associated with the 
sale of Ford cars and trucks in the Hart- 
ford territory has joined the sales de- 
ee of the Motor Sales Co., 258 Main 
street. 





ST. LOUIS.—Lewis Knapp, who has 
been with the Lewis Automobile Co., 
Chandler distributors, for 12 years as a 
salesman, has gone with the Berry Motor 
Co., Packard distributor in St. Louis. 


SPRINGFIELD, I1l.—Roy L. Bragg and 
William J. Menghini have organized the 
East Side Hudson-Essex company and 
opened a garage and sales agency at 808- 
12 East Monroe st. Bragg has been en- 
gaged in the automotive business at 
Shelbyville, Ill., for a number of years, 
while his partner was a salesman for 
many years with the Jennings Auto Sales 
Company of Springfield. 








CALGARY, Alta.—Fred Partridge has 
resigned from McLaughlin Motor Com- 
pany sales staff after nine years service 
and has taken charge of the Flint car 
sales for Premier Motors of this city. 





BERKELEY, Cal.—C. W. Leppla has 
been appointed Nash and Ajax dealer for 
Berkeley. 


BARBERTON, O.—The Ralph Myers 
Chevrolet Co., has been chartered with an 
authorized capital of $25,000 to buy, sell 
and deal in new and used autos and acces- 
sories. 





DETROIT.—Chalmers G. Hall has been 
appointed as assistant director of sales 
development of the Oakland Motor Car 
Company, according to a recent announce- 
ment by Wm. Chamberlin, director of 
sales development. 





CHICAGO.—Bill Fry’s Stewart-Warner 
Products service station has moved from 
1827 Grand Avenue to 2600 Grand Avenue, 
where he will continue a retail Stewart- 
Warner accessories and radio. 





SALT LAKE CITY.—The Richardson- 
Bower Co., Dodge distributors and dealers, 
has purchased real estate for a modern 
fireproof building as the company’s new 
home. The entire tract will be covered 
which will provide a structure with about 
97.200 square feet of ground space. The 
new building will be used for both storage 
and distribution purposes. 





MARYVILLE, Mo.—The Hudson-Car!son 
Motor Co., with headquarters at the Kra- 
mer Garage, has been formed here by Ed- 
gear Carlson. He has the agency for the 
Hudson and Essex automobiles. 





MOUNT MORRIS, N. Y.—The firm of 
Mann Brothers, Buick dealers, has been 
organized into a corporation Known 4s 
Mann Brothers, Inc.. with a paid in capital 
stock of $55,000. The officers of the new 
company are Maurice H. Mann, president: 
Carl B. Mann, vice president and Bert R 
Mann, secretary and treasurer. 





MOLINE.—C. Cc. Clair has been ap- 
pointed manager of the Moline branch of 
the Horst and Streiter company, [for 
agents here. Mr. Clair has been manager 
of the Muscatine branch. He succeeds 
C. Morse who resigned two months ago to 
<o into the real estate business in Florida. 
A. C. Graham who has been acting mana- 
ger here will continue as sales maneacer. 





BURLINGTON, Ia.—The Triangle Auto 
Supply company, operating in Iowa City, 
Oskaloosa. Washington and_ Fairvield, 
Iowa, will open its fifth branch at 215 
Washington street, in the building former- 
ly occupied by the A. & KE. Motor com- 
pany. C. L. Deming, formerly of the OS- 
kaloosa branch, will be the local mana-er, 
H. F. Moffett, a member of the firm, 4r- 
ranging the establishment of the Bur!'ng&- 
tno store announced. 





ché 
to 

no 
lau 
vis 
Sel 


wh 
aut 
gas 
the 
on 

ma 
the 
wh 
the 
pre 
for 
val 


as 
ret 
ors 
the 
for 
the 
AS: 
wit 
pas 


Au 
an 
thi 
to 

to 

wil 
Ro 
loo 
dit: 
fur 
Au 
he} 


tive 
jus 
rul 
Ore 
any 
me 
ad ¢ 
is 
Ser 
ma 


hie 
an 
bili 
lie 
mi 
anc 
mu 
eve 
Th 
pre 





mee Os 


LS 
i- 
ce 
ur 


aS 
or 


rs 
un 
>] 


S- 


en 
es 
ar 


of 


September 10, 1925 


MOTOR AGE 


4) 








With the Associations 





Plan to Have Lien Law 


ST. LOUIS, Sept. 5.—A plan for a me- 
chanics’ lien law in Missouri to apply 
to automobiles, similar to the law which 
now covers work done on buildings was 
launched at a recent meeting of all di- 
visions of the Associated Automobile 
Service cempanies of St. Louis. 

The Service companies want a lien law 
which gives a claim for work done on 
automobiles precedence over the mort- 
gage claims against the automobile on 
the same terms as a claim for work done 
on a building takes precedence over the 
mortgages on the real estate of which 
the building is a part. The theory on 
which this precedence is based is that 
the work done adds a value to the 
property which did not exist previously, 
for which the worker who added the 
value is entitled to prior compensation. 

It is planned by the association to form 
a state-wide organization of automobile 
repair firms in Missouri, the St. Louis 
organization to carry on the work for 
the formation of such a body. The bill 
for the lien law is to be introduced at 
the next session of the Missouri General 
Assembly and it is expected that state 
wide interest in the bill will aid in its 
passage. 





Peoria Resumes Meetings 

PEORIA, IIll., Sept. 5—mThe Peoria 
Automotive association resumed its fall 
and winter series of weekly luncheons 
this week, devoting the opening meeting 
to a discussion of the national campaign 
to reduce auto taxes. The local group 
will join whole-heartedly in the project. 
Rollin Travis discussed the seasonal out- 
look in relation to general business con- 
ditions and the association also acted on 
further arrangements for the National 
Automobile Association sales congress 
here September 10. 


——_- 


Plan to Fight New Law 


SAN FRANCISCO, Sept. 5.—Automo- 
tive trade associations of California have 
just received copies of an _ interesting 
ruling by the state attorney general of 
Oregon, in which that official holds that 
any service car, whether it be the equip- 
ment of a garage or a sales company, is 
4 common carrier for hire, and as such 
is to be regulated by the Oregon Public 
Service Commission. Dealers and garages 
maintaining service cars are required, 
under the law controlling ‘‘for hire” ve- 
hicles, to obtain a common carrier license 
and to keep such cars covered with lia- 
bility insurance. The common-carrier 
license costs $10; the state license a 
Minimum of $40; certificate of title, $3: 
and driver’s license $2—all told a mini- 
mum expenditure of $55 for fees alone on 
every service car operated in Oregon. 
The state automotive trade association is 
Preparing to fight the law. 


Will Fight Freight Rates 


CHARLOTTE, N. C., Sept. 5.—The 
fight for lower freight rates on gaso- 
line shipments into North Carolina, 
launched at Raleigh by a committee of 
bulk dealers, members of the Carolina 
Automotive Service Association, will be 
adequately finanéed and will be taken be- 
fore the Interstate Commerce Commis- 
sion as quickly as the case can be pre- 
pared, according to W. S. Creighton, of 
Charlotte, one of the South’s best known 
traffic experts, who will personally con- 
duct the North Carolina association’s ef- 
fort. 

The Oklahoma refiners, through their 
spokesmen, have agreed to join with the 
North Carolina organization in this ef- 
fort to obtain more equitable freight rates 
on the product from the midcontinent 
fields to the Southeastern states, accord- 
ing to Mr. Creighton. 

The alleged discriminatory freight 
rates are being roundly denounced by 
the North Carolina dealers, who declare 
that gasoline can be shipped from Fort 
Worth, Texas, to New York for only twice 
as much as it can be shipped from Wil- 
mington, N. C., a port, to Greensboro, N. 
C., an inland city. 


Alabama Bonds Opposed 


BIRMINGHAM, Ala., Sept. 5.—Mem- 
bers of the Alabama Automotive Trades 
Association, in a meeting held in Mont- 
gomery, went on record as being opposed 
to the $75,000,000 road bond issue which 
was suggested by Senator John A. 
Rogers, chairman of the state highway 
commission. At the same time, however, 
the automobile men expressed themselves 
as being in favor of a much smaller bond 
issue. 

It was the opinion of the executive 
committee that the proposed large issue 
of road bonds would too heavily increase 
the tax burden of the people of the state 
and that a smaller issue than the one for 
$75,000,000 would be sufficient for the 
present needs of Alabama in regard to 
road building and repairs. 

The committee at its meeting decided 
on a program to be presented to the state 
automotive trades association at its Jan- 
uary meeting and intended to be pro- 
posed by that committee to the state high- 
way commission. 


Rental Men Organize 


DES MOINES, Ia., Sept. 5.—Repre- 
sentatives of “drive-it-yourself” auto liv- 
ery systems from Iowa and Nebraska, met 
in Des Moines to organize the Iowa-Ne- 
braska section of the American Drivur- 
self Association. H. F. Tyrell, manager 
of the Hertz system of the Yellow Cab 
Co. of Omaha, was chosen as chairman 
of the section. The next meeting of the 
section will probably be held in Des 
Moines during the first part of Octo- 
ber. 


Akron Elects Savidge 


AKRON, Sept. 5.—Directors of the 
Akron Automobile Dealers’ Association 
have elected S. L. Savidge, of the Sum- 
mit Chevrolet Co., as president of the 
association. He succeeds W. F. Jones. 


F. E. Richardson, of the Richardson- 
Wellock Co., was elected vice president; 
Lucius D. Lyman, of the Overland-Akron 
Mart Co., secretary, and F. E. McClure, 
of the McClure Motor Co., treasurer. 


The new officials plan to start a cam- 
paign to enlarge membership in the asso- 
ciation, and make for greater cooperation 
among local dealers. A closed car show 
will be held this winter. 





Iowa Tradesmen Meet 


WATERLOO, Ia., Sept. 5. — Board 
members of the Iowa Automotive Mer- 
chants association were entertained last 
week by the Black Hawk County Motor 
Trades bureau at the quarterly session 
of the board, attended by 15 members, 
including W. E. Wissler, Des Moines, 
president and A. J. Knapp, Des Moines, 
secretary and manager. Mr. Knapp, who 
was attending his last meeting as an 
Iowa officer, prior to his resignation 
September 1 to go to Florida, was pre- 
sented with two special golf clubs and 
had opportunity to use them on the 
Sunnyside links that afternoon as the 
board members were entertained at that 
club. The executive committee was em- 
powered to select Mr. Knapp’s successor 
and no choice has been announced. 


Study Oregon Law 


SAN FRANCISCO, Sept. 5.—The legal 
department of the San Francisco Motor 
Car Dealers’ Association, and of the San 
Francisco Automotive Trade Association 
is studying the new Oregon law provid- 
ing for the issuance of certificates of title 
to automobile owners as a pre-requisite 
to their obtaining a license in that state. 
The local associations probably will pre- 
sent a similar law to the next session of 
the California state legislature. Under 
the Oregon law—whole adoption cost the 
voters of that state $55,000—it is possible 
to determine immediately, and without 
inconvenience, the real ownership of any 
automobile bearing an Oregon license. It 
is claimed that dishonest sales or trans- 
fers of automobiles in that state are now 
impossible, since the law requires that 
the secretary of state issue a certificate 
of title only on the sworn statement of 
the actual owner of the car. In no in- 
stance may the state grant a license for 
the operation of an automobile or truck, 
without legal assurance of ownership 
being filed. The law makes it unlawful 
for a car-owner to apply for a license in 
any other name than his own, nor can he 
claim ownership unless his equity in the 
car is in fee simple. 
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Coming Motor Events 








Automobile Shows 


Dallas, Tex Oct. 10-25 
Annual Automobile Show, State 
Fair Automobile Building, under 
the auspices of the Dallas Auto- 
motive Trade Association. J. W. 
Connell, manager. 


De Pere, Wis. .........._....Aug. 31-Sept. 21 
Annual Automobile Show under 
the auspices of the Automobile Di- 
vision of the Green Bay Associa- 
tion of Commerce. 

Fresno, Cal Sept. 28-Oct. 8 
Fresno Motor Car Dealers Associa- 
tion. Fifteenth Annual Show in 
connection with Fresno District 
Fair. 

Oklahoma City, Okla..._.....Sept. 26-Oct. 8 
Annual State Fair and Exposition. 
Passenger cars and accessories. 


Shreveport, La Oct. 24-Nov. 8 

















Twentieth Annual State Fair 
showing passenger cars, trucks 
and tractors. 

New York Nov. 15-21 
| eign -first Annual iieenantee 

alo 

White River Junction, Vt Sept. 15-18 

Nineteenth Annual Twin State 


Fair. Passenger cars, trucks and 
accessories. F. L. Davis, manager. 
Chicago Oct. 10-17 





Seventh annual Used Automobile 
Show under auspices of Chicago 
Automobile Trade Association, at 
Coliseum. 

Chicago Nov. 65-7 
Annual show in connection with 
convention of National Standard 
Parts Association, Coliseum. 

Chicago Nov. 9-14 
Seventh annual exhibit of the Au- 
tomotive Equipment Association 
at Coliseum, in connection with 
annual convention. 

Jan. 30-Feb. 6 


Chicago 
National 











Twenty-sixth Annual 
Autumobile Show and Eleventh 
Annual Automobile Salon. 


Danbury, Conn Oct. 6-10 
Eighth annual fair, Danbury Fair 
Auto Building, under direction of 
Danbury Agricultural Society, pas- 
senger cars, trucks, tractors, acces- 
sories, etc., H. Lage, manager. 

Boston Oct. 10-17 
World’s Rubber and _ “Tropical 
Exposition, Mechanics Hall, Chest- 
er I. Campbell, manager. 

Chicago Sept. 28-Oct. 3 
Fourteenth annual Safety Congress 
and Exhibit, Rainbow Room, Hotel 
Winton, under direction of Na- 
tional Safety Council, A. M. Smith, 
business manager. 

Salt Lake City Oct. 1-7 
Third annual Automobile Show 
and forty-seventh annual State 
Fair in Coliseum Building, Wm. D. 
atten, supervisor of Automobile 

Ow 


Boston Oct. 12-17 


Annual radio show in Mechanics’ 
Building. Shelton Fairbanks, man- 




















ager. 
Newark, N. J Jan. 16-23 
Nineteenth annual Automobile 


Show under auspices of New Jer- 
sey Automobile Exhibition Co., 
Chamber of Commerce Building. 

New York Sept. 18-19 
Meeting of National Battery Man- 
ufacturers’ Association at Com- 
modore Hotel. 











New York Jan. 9-16 
National Automobile Show in 
Grand Central Palace. 

Races 
Charlotte, N. C Nov. 1l 





Fresno, Cal Oct. 3 











Los Angeles, Cal.... Nov. 26 
Syracuse, N. Y¥ Sept. 19 
Rockingham Oct. 17 
Baltimore Oct. 24 





Conventions 


Buenos Aires, Argentine ~-Oct. 3-138 
Pan-American Road Congress. 
Cleveland Sept. 14-19 


Annual Convention and Exposition 
of American Society for Steel 

















Treating. 

Cleveland Sept. 15-16 
S. A. E. production meeting and 
exhibition. 

Des Moines, Ia ~Nov. 12-13 
Automotive Merchants’ Associa- 
tion Convention. 

Montreal, Que Oct. 7-18 





Fall convention of the Motor and 
meat Manufacturers Associa- 
on. 

Pittsburgh, Pa Oct. 12-14 
Pennsylvania Automotive Associa- 
tion Convention. 

St. Louis Nov. 17-19 
Annual Convention of National 
Tire Dealers’ Association. 

Eaglesmere Park, Pa Sept. 14-17 
General meeting of the Automo- 
tive Electric Association. 


Montreal Oct. 13-14 
Convention of the National Asso- 
ciation of Automobile Insurance 
Companies. 

New York Jan. 11-13 
Second World Motor Congress, 
under auspices of National Auto- 
mobile Chamber of Commerce. 

















Foreign Shows 





Berlin, Germany Nov. 26-Dec. 6 
Annual pm teem oo Show »* the 
Kaiserdamm. 

Buenos Aires, Argentina .............Oct. 3-13 


Pan-American Road Congress. 
London, England Oct. 8-17 
Olympia Passenger Car Show. 
London, England.._......... Oct. 29-Nov. 7 
Annual Truck Show. 











Ford’s Mexican Plant Now 
Turning Out Assembled Cars 


DETROIT, Sept. 5—The Ford Motor 
Company of Mexico has been organized 
in Mexico City and is now turning out as- 
sembled Ford cars and trucks for dis- 
tribution in that territory. In all its es- 
sential details, the Mexican plant is sim- 
ilar to Ford plants in other foreign coun- 
tries and the United States. Production 
has begun and while facilities at present 
only permit assembly of chassis, addi- 
tional equipment is now being installed. 
This includes enameling ovens and also 
facilities for building bodies. 

The Ford Motor Company plant is Mex- 
ico’s first automobile factory and its ope- 
ration is regarded as much a show place 
of the city as an industrial enterprise bv 
the citizens and Mexican government of- 
ficials. The plant is housed in a two- 
story building of 48,000 square feet of 
floor space which has been remodeled to 
conform with Ford standards of produc- 
tion. General offices of the company are 
located in the building. 

The company now has 18 foreign plants 
and associated companies. 
dition to Mexico City, established this 


year are at Pernambuco, Brazil, and Yo- 
kohama, Japan. 


Others, in ad- 


CHEVROLET OFFICIALS ADVANCED 


FLINT, Sept. 5.—tThree executives, 
high in the ranks of the Chevrolet 
Motor Company have been promoted to 
better positions in Europe with the Gen- 
eral Motors Export Corporation, accord- 
ing to an announcement made by Edwin 
R. Palmer, comptroller of the company. 
The three: C. C. McBratney, T. C. Egan 
and H. W. Vane will form the financial 
directorate for the General Motors plants 
abroad. Previous to his new appoint- 
ment, Mr. McBratney had been assistant 
to Mr. Palmer while Mr. Egan had super- 
vision of the payrolls and similar ac- 
counting. Mr. Vane has been in charge 
of general accounting work of the com- 
pany. 


- — 


STAR DEALERS MEET 


PORTLAND, Ore., Sept. 5—Star and 
Durant dealers throughout Oregon as- 
sembled in Portland during the past week 
for a conference with E. T. Tuller, gen- 
eral sales manager of the Durant Motor 
company of California, and James Houli- 
han, the factory’s advertising counsel. 
Plans were discussed for the coming 
quarter and methods explained regarding 
the “model branches” in California. June 
and July were the largest months in the 
history of the factory. Sectional meetings 
were held in the state of Washington last 
week. 


NEW LOCOMOBILE DEALERS 

BRIDGEPORT, Conn., Sept. 5.—The 
Locomobile Company of America, Inc., 
announces the appointment of the follow- 
ing companies as direct dealers to handle 
the new Junior Eight car, deliveries of 
which are now being made by the fac- 
tory at the rate of 25 daily: 

The Locomobile Company of Altoona, 
Altoona, Pa.; Locomobile Sales of Hart- 
ford, Hartford, Conn.; Locomobile Sales 
Company of Keene, Keene, N. H.; The 
Locomobile Company of Raleigh, Inc., 
Raleigh, N. C.; Locomobile Sales, Ltd. 
Vaucouver, B. C.; Economy Motor Sales 
Corporation, Harrisburg, Pa.; Atlantic 
Locomobile Company, Atlantic, N. J. 





GRAF CHIEF ENGINEER 

CINCINNATI, Sept. 5.—Andrew Graf 
formerly assistant chief engineer of the 
United States Motor Truck Company of 
Cincinnati, has been appointed chief en- 
gineer according to an announcement 
made public today. Mr. Graf succeeds 
E. C. Shumard who has been with the 
company many years. 


BIG VELIE DRIVEAWAY 


MOLINE, Sept. 5.—One of the biggest 
driveaways ever staged by Velie took 
place here last week when 77 cars left 
the plant for points in nearby terr'tory. 
The consignment consisted of the first 
new broughams to be put on the mar- 
ket. 
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Sloan Urges Level Line of 
Production Be Maintained 


Distributors and Dealers Must Carry 
Heavier Stocks Some Times 
to Protect Rush Periods 








NEW YORK, Sept: 5.—Alfred P. Sloan, 
Jr., president of the General Motors Corp., 
in a recent message to dealers, takes up 
the problem which confronts every au- 
tomobile manufacturer, that of the reg- 
ulation of the flow of cars to the con- 
suming public. 

Figures showing the percentages of the 
year’s deliveries made by General Motors 
to consumers by months, are as follows: 














pT, 4.86 July TAL 
February ........ 5.15 August ............ 4.25 
March 11.75 September ...... 6.96 
April 14.70 October ............ 7.60 
0 ee 13.50 November __..._.. 6.94 
June , 11.68 December _....... 5.50 


From this table it is seen that a much 
greater number of cars must be avail- 
able for retail distribution at certain 
times of the year than at other, Mr. Sloan 
points out. Yet it is impractical to vary 
production schedules to as great an ex- 
tent as would be necessary to keep in 
line with seasonal variations. 

The nearer a factory can approach a 
level line of production, Mr. Sloan be- 
lieves, the more economic the general 
result will be. This means not only a 
better product, but a lower cost, with a 
resulting lower list price. Production 
schedules, therefore, should be laid down 
always bearing this in mind, and should 
be promptly adjusted whenever the trend 
of retail sales indicates the necessity for 
such adjustment, in order that the stock 
to be carried by the distributors and 
dealers shall not be either greater or less 
than the economic necessities of the sit- 
uation require. 


From this outline of General Motors 
policies, it is seen that distributors, deal- 
ers and the factory’s own branches must 
carry stock at certain seasons if it is 
soing to be possible to meet the seasonal 
peak of retail demand, Mr. Sloan con- 
cludes. 


we ee 


GOODYEAR TO BUILD 


AKRON, O., Sept. 5.—Goodyear Tire & 
Rubber Co. has joined the ranks of Akron 
rubber companies which have under way 
or contemplate the erection of new 
buildings to take care of increased busi- 
hess. Officials of the company announce 
that construction of a new factory build- 
ing, five stories high, will be started soon 
in the rear of Plant 1, on Kelly avenue. 
The estimated cost is $750,000, and the 
building will contain 198,580 square feet 
of floor space, constructed of reinforced 
concrete, with brick facing. 





NEW HAMPSHIRE GAS TAX 

CONCORD, N. H., Sept. 5—That a 
Sasoline tax is profitable is proven by 
New Hampshire where the figures for 
the last two fiscal years show the state 
had received $1,065,023.49. Of this 
amount $262,027.22 was paid into the 
state treasury during the first six months 
of this year. 
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Auburn Announces New Touring Models 

















New Auburn touring car now available on both the six and eight cylinder chassis. 
List price of the six and eight are $1395 and $1995 respectively 


The Auburn Automobile Company is 
now in production on touring car models 
on both the six and eight-cylinder chas- 
sis. These new cars accommodate three 
passengers in both front and rear seats. 

On the eight-cylinder chassis the tour- 
ing car is upholstered in hand buffed, 
dual-tone, Brown Spanish leather and the 
folding top is covered with double tex- 
ture dark tan Rolls Royce top material. 

The six-cylinder touring car is also 
upholstered in Brown Spanish leather 
but a black folding top is standard. 

Both models have windshield wings 
built integral with the windshield and 
so constructed as to swing with the doors 
when curtains are installed. This per- 
mits attachment of curtains to rear edge 
of windshield wing, giving clear vision. 


All instruments are in one panel under 
glass on the instrument board and in- 
clude heat indicator, gasoline gage and 
speedometer. Equipment includes four 
wheel brakes, balloon tires, transmission 
lock, rear vision mirror and automatic 
windshield wiper. The lighting switch 
is located on the steering wheel for con- 
venient operation. 

The emergency brake is controlled by 
pull type lever under the instrument 
board, removing this lever from the front 
compartment. 


Wood wheels are standard equipment 
with Smith expanded steel wheels op- 
tional at slight extra cost. The list price 
of the six cylinder touring is $1395 and 
of the eight $1995. 











Clever, Indeed! 
Sam (watching the construction of a 


new gasoline station): Boy, I sez, white 
folks is shure intelligent. 

Sam’s Friend: How come you ’rive at 
sech a reduction, Sam? 

Sam: Dawgone, they knows jest what 
lots to dig fer to get gasoline. 

—Washington Dirge. 

The Paris police department has is- 
sued a one hundred and ninety-two-page 
book on traffic regulations. After a 
Parisian has memorized the traffic rules 
and figured his income taxes, he must be 


about done for. 
—Buffalo Express. 





The Getaway 

The village improvident was observed 
dickering with an automobile salesman 
for an expensive motor. 

“What do you mean,” asked a candid 
friend, “by buying a big, fast car when 
you can’t even pay your bills?” 

“That,” admitted the improvident, “is 
the main reason I am buying a big, 


fast car.” 
—American Legion Weekly. 





Yes and No 


Free State Patrol—Have ye yer permit 
on ye for dhriven the cyar? 

Motorist—I have that. Are ye wantin’ 
to see ut? 

Free State Patrol—What for would I 
be wantin’ to see ut if ye have ut? It’s 
if ye had ut not that I’d want to look 
at ut. 


—Punch. 
Requiem 
Little flasks of silver, 
Midnight rides by twos, 
Put the railroad crossings 
In the daily news. 
—Life. 
“I just bought a Rembrandt.” 
Patriotic American—Well, American 
cars are good enough for me! 
—Judge. 


oo 


Woman’s intuition isn’t so impressive 
when she is deciding which way to turn 
in traffic. 

—Rochester Times-Union. 





Mrs. ’Arris (seeing sky-writing for first 

time)—Lawk, Mrs. ’Iggins, wot be that? 

Mrs. ’Iggins—That’ll be some o’ that 

there wireless caught fire, I’ll be bound. 
—The Tatler. 
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SHIP. 
WT. PASS. BODY STYLE. PRICE 


AJAX 
108 in. W. B. 
2210 5-p Touring $865 
2410 65-p Sedan 995 
ANDERSON “41” 
2650 6-p Touring $1,195 
2675 4p Sp. Touring 1,445 
2925 2-p Coupe 1,425 
2875 6-p Sedan 1,695 
2925 6-p Sp. Sedan 1,895 
50" 
2975 7-p Touring 1,595 
8200 7-p Sedan 1,945 
APPERSON “6” 
8100 5-p Phaeton $1,575 
8130 5-p Sp. Phaeton 1,650 
8145 4-p Coupe 2,050 
3570 5-p Sp. Sedan 2,100 
8520 5-p Brougham 2,050 
“ST Rg” 
8520 5-p Sp. Phaeton 1,995 
8750 4-p Coupe 2,450 
8770 5-p Brougham 2,450 
8790 5-p Sedan 2,595 
AUBURN 
**6-66”"’ 
sintinn: 4-p Sport-Roadster 1,495 
—— 6-p Touring 1,395 
2900 5-p Brougham 1,595 
2885 5-p Sedan 1,795 
ubeebie enaainn Wanderer 1,845 
“8.88” 
—. 4p Sport Roadster’ 1,975 
iaitiadites 6-p Touring 1,995 
saiaiedas 5-p Brougham 2,250 
—.-. 5-p Sedan 2,350 
ieee 7-p Sedan 2,550 
alii vaaiaaiah Wanderer 2,400 
BUICK “Standard” 
— 2-p Roadster $1,125 
ssaliaieae 5-p Touring 1,150 
“nites 2-p Coupe 1,195 
mines 4-p Coupe 1,275 
einai 5-p 4d. Sedan 1,295 
aati 5-p 2d. Sedan 1,195 
*“‘Master”’ 
(120 in. W. B.) 
ahi 2-p Roadster 1,250 
echt 5-p Touring 1,295 
5-p Sedan 1,495 
neti 5-p 2d. Sedan 1,395 
(128 in. W. B.) 
saaaliees 3-p Sp. Roadster 1,495 
ee 5-p Sp. Touring 1,525 
aban 4-p Country Club 1,765 
a 4-p Coupe 1,795 
isi - 5-p Brougham Sedan 1,925 
seme 7-p Sedan 1,995 
CADILLAC 
*“V-63”" Standard Line 
(132 in. W. B.) 
a 2-p Coupe $3,045 
waniniie: 5-p Sedan 3,195 
‘ieiatieate 7-p Sedan 3,295 
ae 5-p Brougham 2,995 
witiiattn 7-p Imperial 3,435 
oan aa 4-p Victoria 3,095 
Custom Built 
(132 in.) 
sat in Roadster 3,250 
(138 in. W. B.) 
nen 7-p Touring 3,250 
iste. ... Phaeton 3,250 
4400 5-p Coupe 4,000 
4490 5-p Sedan 4,150 
4590 7-p Suburban 4,285 
4655 7-p § Imperial- 4,485 
CASE J. 1. C. 
8260 8-p Roadster $1,840 
8290 5p Touring 1,885 
8470 5-p Sp. Touring 2,160 
8570 4-p Sub. Coupe 2,480 
8640 5-p Sedan 2,590 
8650 5-p Brougham 2,590 
oso 
8020 8-p Roadster 1,570 
8050 5-p Touring 1,595 
8880 5-p Sub. Coupe 2,290 
8880 5-p Victoria 2.290 
$400 5-p Sedan z,885 
ove 
3950 7-p Touring 2,225 
4320 7-p Sedan 2,975 
CHANDLER “SS” 
3090 2-p Roadster $1,795 
3132 4-p Roadster 1,785 
3085 5-p Sport Touring 1,595 
$3223 7-p Touring 1,735 
3248 4-p Royal Dispatch 1,885 
3376 5-p Coach 1,595 
3309 5-p Chummy Sedan 2,045 
3525 5-p Met. Sedan 2,195 
3128 5-p Sedan 4d. 1,995 
3594 7-p Sedan 2,295 
3585 7-p Limousine 3,095 





SHIP. 
WT. PASS. BODY STYLE. PRICE 


CHEVROLET 
*“‘Superior” (Series EK) 


1780 2-p Roadster $525 
1875 5-p Touring 525 
2030 2-p Utility Coupe 675 
2130 5-p Coach 695 
2215 5-p Sedan - 775 
CHRYSLER “Four” 
(109 in. W. B.) 
2300 5-p Touring $895 
2405 2-p Club Coupe 995 
2510 5-p Coach 1,045 
2570 5-p Std. Sedan 1,095 
“Six” (112% in. W. B.) 
2805 4-p Roadster $1,625 
2785 5-p Phaeton 1,395 
2895~ 5-p Coach 1,445 
2935 4-p Coupe 1,795 
2995 5-p Brougham 1,865 
3060 5-p Sedan 1,695 
3085 5-p Imperial Sedan 1,995 
3090 5-p Crown Sedan 2,095 
(11834 in. W. B.) 

8225 5-p Town Car 8,725 
CLEVELAND “31” 

2825 5-p Touring $ 895 
2580 6-p Sedan 1,195 
643°" 

2750 56-p Touring 1,095 
2810 5-p Touring De Luxe 1,195 
2910 5-p Sp. Touring 1,295 
8000 5-p Coach 1,295 
8190 5-p Sedan De Luxe 1,695 
3190 5-p Sport Sedan 1,725 

COLE “MASTER” 
8675 4-p Volante Touring $2,325 
8795 T-p West. Touring 2,325 
8675 4p Aero-Vol. Tour. 2,475 
4055 5-p Brouette Sedan 3,225 
4000 7-p Royal Sedan 8,225 
4100 7-p Royal Limousine 3,325 
CUNNINGHAM 

“V7.6” 
4600 7-p Touring $6,650 
4500 4-p Sp. Touring 6,150 
4700 4-p Coupe 7,600 
5000 6-p Limousine 8,100 
DAGMAR “6-70” 
8750 4-p Roadster $3,500 
8800 4-p Sp. Tourer 3,500 
8700 4-p Phaeton 8,500 
4200 4-p Petite Coupe 4,500 
4200 4p Petite Sedan 4,500 
4500 4-p De Luxe Coupe 4,750 
4700 65-p Sedan 4,700 
4890 7-p Sedan 4,750 

**6-60” 
3100 4-p Roadster 2,185 
3200 4-p Sp. Touring 1,985 
3150 5-p Touring 1,785 
3400 3-p Coupe 2,345 
8500 5-p Sedan 2,845 
DAVIS -~ . ae 
2650 4-p M. o’War Road. $1,495 
2915 4-p Legionaire Tour. 1,495 
2750 5-p Phaeton ,895 
alien 5-p Sedan 1,595 
8070 5-p Imperial Sedan 1,795 
3065 5-p Berline Sedan 1,795 

**91"" 
28385 4-p Roadster 1,795 
3020 5-p Phaeton 1,695 
.— 65-p Sedan 1,895 
8245 5-p Imperial Sedan 2,095 
3215 5-p Berline Sedan 2,095 
DIANA “St. 8” 
2970 5-p Roadster $1,895 
2990 5-p Phaeton 1,895 
3245 5-p Std. Sedan 2d. 1,995 
3245 5-p DeLuxe Sedan 2,195 
3130 5-p Cabriolet 2,095 
3140 5-p Sedan de Luxe 2,095 
DODGE BROTHERS 
24738 2-p Roadster $ 855 
2593 2-p Special Roadster 9655 
2567 5-p Touring 875 
2695 5-p Spec. Touring 975 
2708 2-p Coupe ‘‘B”’ 960 
2823 2-p Spec. Coupe “B’’ 1,060 
2995 5-p ““B”’ Sedan 1,045 
3077 5-p Spec. “B’’ Sedan 1,145 
3020 5-p Sedan A 1,195 
3107 5-p Spec. “‘A”’ Sedan 1,280 
2723 5-p Coach 1,035 
2823 5-p Spec. Coach 1,135 
DORRIS **6-80” 
4120 4-p Pasadena Tour. $4,150 
4115 -p Touring 4,150 
4198 4-p Coupe 4,985 
4200 5-p Sedan 5,550 
4810 7-p Sedan 5,800 





SHIP. 
WT. PASS. BODY STYLE. PRICE 
DUESENBERG 
Straight ‘8”’ 
3920 2-p Roadster t 
3970 4-p Roadster t 
3700 4-p Phaeton $6,650 
3920 4-p Phaeton t 
3980 4-p Sp. Phaeton t 
aidan 4-p Sedan t 
4500 7-p Sedan Tt 
*Manufacturers do not quote list 
prices. 
DU PONT “p”’ 
8300 2-p Roadster $2,600 
8550 5-p Touring 2,60 
8800 7-p Touring 2,750 
8550 5-p Touring Sedan 8,400 
DURANT A-22 
pon . 2p Sp. Roadster 900 
2225 5-p Touring 810 
salle 5-p Spec. Touring 930 
2395 4-p Coupe 1,090 
aimee 4-p Spec. Coupe 1,160 
2505 5&p Sedan 1,150 
nines 5-p Spec. Sedan 1,280 
ELCAR “4-55” 
2560 5-p Touring $1,095 
2900 5-p Coach 1,195 
2779 5-p Sedan 1,395 
**6-65” 
—_.. 6-p Touring 1,295 
2779 5-p Coach 1,395 
2900 5-p Sedan 1,595 
“8.80"" 
sala 4-p Roadster 2,315 
8700 5-p Sp. Touring 2,165 
iidaabees 7-p Touring ,265 
8000 38-p Coupe Roadster 2,315 
.... 5-p Sedan »265 
4050 %-p Sedan 2,765 
4000 5-p Brougham 2,865 
ESSEX 
2185 5-p Touring $850 
2370 5-p Coach 795 
FLINT “55” 
$3325 4-p Sport Roadster $1,950 
3245 5-p Touring 1,595 
8310 4-p Sp. Touring 2,050 
3245 4-p Coupe 2,195 
8595 5-p Sedan 2,285 
3565 5-p Brougham 4 d. 2,785 
$49” 
2715 5-p Touring 1,285 
2940 5-p Sedan4d. 1,680 
2965  5-p Brougham 1,760 
FORD 
Without Starter and Dem. Rims 
1369 2-p Runabout $260 
With Balloon Tires 305 
1494 5-p Touring 290 


With Balloon Tires 335 


With Starter and Dem. Rims 


1521 2-p 
1644 6-p 
1749 2-p 
1882 5-p 
1927 5-p 
FRANKLIN 
2800 3-p 
2845 5-p 
2965 8-p 
3175 5-p 
3080 5-p 
3275 T-p 
3135 5-p 
mcalliaaias 5-p 
GARDNER 
2975 5-p 
2925 kee 
3100 4-p 
3280 5-p 
3290 5-p 
3300 
3175 5-p 
3100... 
3300 8 4-p 
3620 5-p 
3620 5-p 
3600 5-p 
GRAY 
1750 5-p 
1880 $-p 
2020 5-p 
2130 5-p 


Runabout 845 
With Balloon Tires 370 
Touring 875 
et Balloon Tires a 
With — Tires 545 
Sedan, Tudor 580 
With Balloon Tires 605 
Sedan, Fordor 660 


With Balloon Tires 685 

oe 1-A” 
Sport Roadster $2,750 
2,635 


Touring ,63 

Coupe 2,700 
Sedan 3,090 
Sport Sedan 3,225 
Limousine »219 
Cabriolet 4,400 
Oxford Sedan 3,172 

ogre 
Touring 1,395 
Sport Roadster 1,595 
Cabriolet 1,845 
Sta. Sedan 1,595 
Sport Sedan 1,895 
DeLuxe Sedan 1, 895 
ogee 

Touring 1,995 
Sport Roadster 1,995 
Cabriolet 2,245 
Sta. Sedan 1,995 
Sport Sedan 2,295 


Del.uxe Sedan 2,495 
esq? 


Touring $595 
Coupe 825 
Sedan 845 
Royal Sedan 975 





f 


SHIP. 
WT. PASS. BODY STYLE. PRICE 
HERTZ D-1 
83860 5-p Sedan $1,695 
HUDSON “Super Six’’ 
$425 7-p Phaeton $1,250 
3450 5-p Coach 1,195 
8425 4-p Brougham 4d. 1,495 
3675 7-p Sedan 1,695 
seen ong —_ 
259 2-p Roadster $1,225 
9708 5-p Touring 1,225 
2760 2-p Coupe 1,350 
2875 5-p Club Sedan °1,875 
“Bm” 
3050 2-p Roadster 1,795 
8270 4-p Roadster 1,895 
8185 56-p Touring 1,795 
$295 2-p Coupe 2,095 
8295 4-p Coupe 2,095 
8410 5-p Sedan 2,195 
JEWETT **23-25”" 
3025 4-p DeLuxe Road. _ $1,500 
3015 5-p DeLuxe Touring 1,320 
3000 5-p Coach 2d. 1,24 
3150 5-p DeL. Coach 2d. _ 1,400 
3305 5-p DeLuxe Sedan 1,680 
JORDAN 
Series ‘“‘A’’ 
3330 2-p Playboy Road. $2,275 
3340 5-p Touring 2,275 
8450 3-p “Friendly “9”’ 2,575 
3625 5-p Brougham 2,575 
$8520 4-p Victoria 2,475 
3525 5-p Sedan 2,675 
3470 7-p Sedan 2,925 
3800 £T-p Suburban Sedan 3,375 
KISSEL “55> 
8130 2-p Speedster $1,895 
—.. 2-p  Sp’dster De Luxe 2,185 
italien 4-p Speedster 1,995 
aw... 4p Sp’dster De Luxe 2,285 
8530 2-p Enc. Speedster 2,285 
nena 2-p Enc. Sp’d’r DeL. 2,785 
8190 4-p Tourster 1,895 
4-p Tourster De L. 2,085 
2980 5-p Phaeton 1,685 
8170 5-p Phaeton De L. 1,885 
endian 7-p Touring 1,785 
.... ~+«7?-p. Touring De L. 1,985 
8430 4-p Coupe 2,185 
eae 4-p Coupe De Luxe = 2,585 
3540 5-p Brougham Sedan 1,995 
nina ™ 5-p Broug. Sed. DeL. 2,685 
sieideisites 5-p Brougham 2 d 1,796 
4070 7-p Sedan De Luxe — 8,285 
4010 -p  Berline Sed. DeL. 8,385 
8530 5-p Victoria 2,285 
oa me Victoria De Luxe 2,685 
ey | i 
ness . 2-p Speedster 2,195 
_.. 2-p Speedster DeL. 2,485 
—.... 4p Speedster 2,295 
_... 4-p Speedster DeL. 2,585 
aaa . 2-p Speedster DeL. 2,585 
_... 2-p Ene. Sp’d’r DeL. 2,985 
_.... 4-p Tourster 2,195 
_... 4-p ToursterDeL. 2,885 
...... 6-p Phaeton 1,985 
....  6-p Phaeton De Luxe 2,185 
~~... 7p Touring 2,085 
.... %-p Touring De Luxe 2,285 
... 4-p Coupe 2,486 
_..... 4-p Coupe DeLuxe 2,885 
a 5-p Sedan 2,395 
_.... -5-p_Broug. Sed. DeL. 2,985 
_... 6p Brougham2d. — 2,196 
_... -p Sedan DeLuxe 38,485 
_... =p Berl.Sed.DeL. 8,585 
_... +«s7-p__—«—*Viictoria 2,586 
.... =p Victoria De Luxe 2,985 
LEXINGTON 
“Concord” 
2950 5-p Touring $1,595 
3000 5-p Touring (Enc.) 1,695 
2950 5-p Spec. Touring 1,795 
3200 5-p Sedan 2,185 
3425 5-p Spec. Sedan 2,445 
“Minute Man” 
3120 2-p Roadster 2,145 
3195 5-p Touring 2,095 
3489 7-p Touring 2,195 
3230 5-p Lark Touring 2,345 
3368 5-p Cal. Touring 2,495 
3395 7-p Cal. Touring 2,495 
3375 5-p Royal Coach 2,495 
3440 5-p Brougham 2,595 
3542 5-p Sedan 2, 895 
LINCOLN 
4880 2-p Roadster $4,000 
4595 7-p Touring 4,600 
4565 4-p Phaeton 4,000 
—.. «w=. Sport Pouring 4,500 
4655 4-p Coupe 4,600 
4775 4-p Sedan 4,800 
4825 5-p Sedan 4,900 
4865 7-p Sedan 5,100 
4945 -p Limousine 5,806 


2 
_> 


3300 


8820 
$550 


**eeee 


925 


LICE 
1,695 


1,250 


1,695 
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SHIP. 
WT. PASS. BODY STYLE. PRICE 
OLDSMOBILE (Cont'd) 


SHIP. 
WT. PASS. BODY STYLE. PRICE 
LOCOMOBILE “48” 
6280 4-p Sportif Tour 3 7,460 
6830 7-p Touring 7,460 
5630 5-p Victoria Sedan 10,050 
6464 T-p Brougham 10,040 
5640 7-p Touring Lim. 9,500 
5868 7-p Ene. Drive Lim. 10,050 
5600 7-p Cabriolet 10,300 
a 8” 
3100 2-p Roadster 2,150 
3000 5-p Touring 1,785 
3400 5-p Sedan 2,285 
$350 5-p Brougham 2,285 
McFARLAN ‘“‘6’’ 
“SV” 
8700 2-p Roadster $2,650 
—.--. 2p Spec. Roadster 2,900 
8600 65-p Touring 2,650 
~—— 7p Touring 2,750 
8850 4-p Coupe 3,180 
$850 5-p Sedan 8,180 
—--- O65-p Spec. Sedan 8,180 
8850 T-p Sedan 8,280 
—-- 5-p Sub. Sedan 8,380 
—— 7-p Sub. Sedan 8,480 
-— 56-p Brougham 4d. 8,180 
“Ty” 
4000 2-p Roadster 5,400 
4600 4-p Sp. Touring 5,600 
4900 4-p Coupe 6,720 
5200 4-p Tour. Sedan 6,720 
5200 7-p Tour. Sedan 6,810 
.—-— 6-p Sedan 6,720 
-— -p Sedan 6,810 
—--- T-p Spec. Sedan 6,810 
—- 7-p Ene. Sedan 7,110 
-— =p Sub. Sedan 7,110 
6200 T-p Town Car 9,000 
MARMON “se 
3695 2-p Roadster $3,295 
8604. 5-p Phaeton 3,295 
3704. T-p Touring 3,295 
8799 5-p Brougham Coupe 3,295 
ssaibins 4-p Victoria Coupe 3,295 
oni 2-p Std Coupe 3,295 
8869 65-p Sedan 8,295 
8859 65-p Sedan De Luxe 8,775 
$999 7-p Sedan 8,370 
8974 T-p Sedan De Luxe 8,850 
8969 5-p Sedan Limousine 3,900 
8999 7-p Sedan Limousine 8,975 
MERCER — 
8860 38-p Runabout $4,500 
8950 6-p Touring 4,500 
8900 4-p Sporting 4,500 
4070 4-p Coupe 6,250 
4240 65-p Sport Sedan 6,250 
4850 4-p Tour. Limousine 6,500 
4800 4-p Brougham 6,500 
MOON Series “A” 
2490 5-p Roadster $1,395 
2675 38-p Cab. Roadster 1,595 
2510 += -p Touring 1,195 
2750 5-p Coach 1,395 
2750 5-p DeL. Sedan 2d 1,495 
2850 5-p Std. Sedan 4d. 1,545 
2850 5-p DeLuxe Sedan 4d. 1,695 
Newport 
2760 = 5-p Touring 1,495 
2920 6-p Sedan 1,815 
8090 5-p Petite Sedan 1,915 
Metropolitan 
2860 5-p Touring 1,515 
820 5-p Sedan 1,995 
8190 5-p Sp. Sedan 2,095 
London 
8270 5-p Sp. Touring 1,985 
8590 5-p Petite Sedan 2,540 
NASH “Special” 
2870 2 Roadster $1,135 
280 5-p Touring 1,135 
3120 5-p Sedan 2d 1,265 
3300 -P Sedan 4d. 1545 
““Advanced” 
(121 in. W. B.) 
820 8p Roadster 1,875 
00 = -B-p Touring 1,375 
50 5-p ©. Sedan 2d 1,485 
““Advanced”’ 
Re in. W. B.) 
8480 Touring 1,525 
8640 ss Victoria 2,090 
50 5-p © Coupe 4d. 2,190 
880 7p Sedan 2,290 
OAKLA ND “669 
iin - 6p Touring $1,025 
~ 5-p Coach 1,095 
~~ 8-p Landau Coupe 1,125 
~~« S-p Sedan 1,195 
ae 5-p Landau Sedan 1,295 
yDSMOBILE “30” 
oa ° -P Touring $875 
: 45 Bp Sp. Touring 980 
460: ‘Dp Coach 950 





2660 5-p De Luxe Coach 1,040 
2535 5-p Sedan 1,025 
2735 5-p De Luxe Sedan 1,115 
OVERLAND “91” 4 
(100 in. W. B.) 
1919 6p Touring $495 
ene 2-p Coupe 625 
2205 5-p Sedan De Luxe 695 
2202 =5-p en 2d 645 
(112% in. W. B.) 
2443 5-p Sta. Sedan 895 
2584 5-p Sedan DeLuxe ., 1,095 
PACKARD “6” 
(126 in. W. B.) 
8648 4-p Roadster $2,785 
8658 5-p Touring 2,585 
8595 4-p Sp. Touring 2,750 
8753 He Coupe 2,585 
8937 Sedan 2,585 
“(138 in. W. B.) 
3798 -p Touring 2,785 
4043 7-p n 2,785 
ison 5-p Club Sedan 2,725 
4148 -p Sedan Limousine 2,885 
(136 in. W. B.) 
4060 4-p Runabout 8,950 
4090 5-p Touring 3,750 
4023 4-p Sp. Touring 8,900 
4242 4-p Coupe 4,650 
4528 6-p — 4,750 
ane 5,775 
(a3 3 os Ww. B.) 
4199 -p Touring 8,950 
upeieane 5-p Club Sedan 4,890 
4655 -p Sedan 5,000 
4710 -p Sedan Limousine 5,100 
PAIGE “21-24” 
3875 4-p Phaeton $2,165 
3935 7-p Phaeton 2,165 
4100 5-p Sedan De Luxe 2,395 
4325 -p SedanDeLuxe 2 ,840 
PEERLESS “6-72” 
(126 in. W. B.) 
3175 6-p Touring $1,895 
38425 5-p Coupe 2,295 
3500 5-p Sedan 2,395 
(133 in. 'W. B.) 
3275 2-p Roadster 2,195 
3300 -p Touring 1,995 
3700 7-p Sedan 2,595 
3825 7-p Limousine 2,695 
**8.67” 
3950 4-p Phaeton 2,845 
3995 7p Phaeton 2,895 
4300 6-p Town Brougham 3,895 
4310 5-p Town Sedan 3,495 
4400 -p Sub. Sedan 3,595 
4525 -p  Berline Lim. 3,795 
4100 4-p Victoria Coupe 3,245 
4150 5-p Sub. Coupe 3,295 
PIERCE-ARROW 
**33"" 
4350 2-p Runabout $5,250 
4500 4-p Touring 5,250 
4590 -p Touring 5,250 
4730 3-p Coupe 6,800 
4800 4p Sedan 6,900 
4960 7-p Sedan 7,000 
4750 4-p Coupe Sedan 6,900 
4730 6-p Brougham 6,800 
4850 7-p Limousine 7,000 
5060 7-p Enclosed Lim. 7,000 
4780 7-p French Lim. 7,000 
4730 6-p Landaulet 7,000 
“80” 
8205 2-p Roadster 2,895 
8260 4-p Phaeton 3,095 
3385 7-p Phaeton 2,895 
3430 5-p Coach 3,150 
3365 4-p Coupe Landau 8, 820 
8335 4-p upe 3,695 
8440 5-p Sedan 3,895 
3560 7-p Sedan 3,995 
8615 %-p Ene. Drive Lim. 4,045 
REO “T-6”" 
3350 2-p Roadster $1,665 
3182 5-p Sp. Touring 1,595 
3350 2-p Coupe 1,495 
3450 4-p Coupe 1,975 
3400 5-p Sedan 4d. 1,565 
3545 5-p Sedan 4d. 1,745 
3705 5-p Brougham 4d. 2,285 
REVERE —/ 
8900 2-p Sp. Roadster $2,750 
8975 4-p Speedster 2,750 
4050 5-p Touring 2,750 
4300 5-p Sedan 8,800 
“Mi” 
8700 2-p Roadster 8,200 
3800 4-p Sportster 8,200 
8970 5-p Touring 8,200 
4400 5-p Sedan 4,000 





SHIP. 


WT. PASS. BODY STYLE. PRICE 
RICKENBACKER 
“Six” (117 in. W. B.) 


am Of 
onume 5-p 
anes  — 
oui - 3-p 
wee 4-7 
wenanie 5-p 
ones - 5-p 
oan - T-p 
a 5-p 
niin - 5-p 


“Eight” 


en 3-p 
schema _ 5-p 
am 
cnmais - 3-p 
enmene 5-p 
endhenn 5-p 
T-p 
amas Gp 
enmaiaa 5-p 


ROAMER 


Roadster $1,595 
Phaeton 1,495 
Coupe Roadster 1,695 
De Luxe 1,820 
Coupe De Luxe 1,995 
Spec. Sedan 1,795 
De Luxe 1,920 
Sedan De Luxe 2,070 


Coach Brougham 1,595 


De Luxe 1,720 
(121% in. W. B.) 
Roadster 1,995 
Phaeton 1,995 
Coupe Roadster 2,095 
De Luxe 2. 
Spec. Sedan 2,195 
De Luxe 2,320 


Sedan De Luxe 2,470 
Coach Brougham 1,995 
De Luxe 2.120 


“6-50-55” (115 in. W. B.) 


Roadster $1,385 
Spec. Tourer 1,295 
Bus. Coupe yo 
Coupe ,495 
Sedan DeLuxe : 695 


““6-54-E” (118-138 in. W. B.) 


Roadster 2,385 
Tourer 1,985 
Sport 2,285 
Tourer 2,285 
Cabriolet 2,750 


**4-75-E”’ (128 in. W. B.) 
“Custom Built’’ 





“nnn 2-p Speedster 3,485 
mite “ 3p Sport 3,285 
—-—--. 4p Tourer 2,985 
“8-88” (138 in. W. B.) 
alone 4-p Roadster 2,750 
iene 5-p Sport 2,750 
asin 5-p Tourer 2,495 
rome 7-p Tourer 2,585 
sane 2-p Speedster 2,985 
..— 3-p Cabriolet 2,950 
oneiinain 5-p Spec. Sedan 3.785 
--—— 7T-p Sedan (136-in. 
W. B. 3,285 

-- 5p Brougham 2,895 
ROLLS-ROYCE 
mee Chassis tt 

ttManufacturers do not quote list 
prices, 
STANLEY “253” 
3400 5-p Phaeton $2,500 
8800 6-p Sedan 8,300 
STAR 
‘ne 2-p Roadster $525 
ase 5-p Touring 525 
eens 2-p Coupster 595 
‘iniabiioes 2-p Coupe 675 
sneinni 5-p § Coach 695 
cine 5-p Sedan 4 d. 775 
STEARNS-KNIGHT 

“RB” (4) 
—--- 4p Coupe Roadster $1,795 
8775 5-p Touring 1,595 
4250 5-p Sedan 2,095 
8750 4p Coupe Brougham 1,895 
—— 5p Brougham 2,095 
“Sg” (6) 

.-.- 2-p Roadster 2,495 
8775 5-p Touring 2,895 
8850 7-p Touring 2,495 
4025 2-p Coupe 8,395 
4275 4-p Sp. Coupe 8,150 
8950 5-p Sedan 2,945 
4275 -p Sp. Brougham 3,395 
pe 4-p Sp. Sedan 3,395 

“gr (6) 

3525 4-p Touring 1,875 
8540 5-p Touring 1,875 
3550 2-p Sport Coupe 2,185 
8650 5-p Coupe Brougham 2,285 
8700 5-p Sedan 2,475 
3700 5-p Brougham 2,475 
---—- 5-p Brough. Sedan 2,480 
saan RT PURTEA 

2-p Roadster $8,150 
10a 7-p Touring 7,500 
4250 4-p Sp. Touring 7,750 
4600 4-p upe 9,000 
4600 4-p Sedan 10,000 
4800 6-p Sedan 9,675 
4800 6-p Town Brough. 10,175 
4800 6-p Vestibule Limou. 9,675 





SHIP. 
WT. PASS. BODY STYLE. PRICE 


4800 7-p Vestibule Lim. 10,175 
4800 -p % Limousine 10,175 
4800 7-p Cabriolet 10,175 
STUDEBAKER 
7 Standard Six 
2760 8p Du. Roadster $1,125 
2820 3-p Sport Roadster 1,235 
2870 5-p Du. Phaeton 1,145 
2950 5-p Sport Phaeton 1,255 
2945 3-p Country Club 1,295 
2980 5-p Coach 1,195 
3260 5-p . Sedan 1,495 
8280 5-p  Berline 1,656 
Special Six 
3360 3-p Du. Roadster 1,395 
3480 4-p_ Sp. Roadster 1,595 
3475 5-p Du. Phaeton 1,445 
8605 4p Club Coupe 1,695 
3675 4-p Victoria 1,750 
3785 5-p Brougham 1,695 
3545 5-p Coach 1,445 
3885 5-p Sedan 1,895 
8890 5p  Berline 2,120 
Big Six 
3785 T-p Du. Phaeton 1,795 
4030 5-p Coupe 2,045. 
4095 5-p Brougham 4d. 2,195 
4150 7-p Sedan 2,245 
4200 7-p_ Berline 2,325 
STUTZ **6-94"" 
8492 2-p Roadster $2,395 
8640 5-p Touring 2,895 
8940 4-p Coupe 8,050 
3926 5-p Sedan 3,050 
**6§.95"" 
4064 5-p Sportster 8,085 
4152 7-p Tourster 8,070 
4305 5-p Sportbrohm. 8,786 
4622 -p Suburban 3,985 
4675 7-p  Berline 4,085 
VELIE “60” 
3030 4-p Sp. Roadster 31,650 
2840 5-p Touring 275 
3025 5-p Club Phaeton 1,450 
3150 4-p Coupe ,825 
3340 5-p Royal Sedan 1,825 
3083 5p Coach 2d. 1,426 
3005 5p Coach4d. 1,450 
diana 5-p Brougham 1,495 
WESTCOTT ““44” 
3150 5-p Spec. Touring $1,970 
3300 4-p a 3d. 2,320 
3300 5-p Sedan 2,325 
WILLS SAINTE CLAIRE | 
“B-68”" 
(127 in. W. B.) 
8265 4-p Roadster $2,985 
3335 5-p Traveler 8,085 
3500 7-p Phaeton 2,885 
3495 4-p Coupe 3,785 
3520 5-p Sedan 3,885 
3635 7-p Sedan 8,900 
3570 5-p Brougham 4d. 8,900 
3710 7-p Limousine 4,085 
--—- T-p Town Car 5,500 
“C-68” (Custom Built 127 in. W. B.) 
3265 4-p Roadster 3,185 
3520 5-p Sedan 4,085 
38635 7-p Sedan 4,100 
3570 5-p Brougham 4,100 
8710 7-p Limousine 4,285 
““W-6”" (127 in. W. B.) 
3410 4-p Roadster 2,485 
3550 5-p Gray Goose Tray. 2 ,485 
3500 7-p Touring 2,885 
3630 4-p Coupe 2,985 
8630 5-p Brougham 8,185 
8680 5-p Sedan 8,185 
3775 -p Sedan 8,285 
8885 7-p Limousine 8,385 
“W-6 Vogue” 
(127” W. B.) 
we 4-p Roadster $2,735 
taiinein 5-p Brougham 3,400 
‘enemas 5-p Sedan 3,400 
eenian 7-p Sedan 3,500 
aanioiin 7-p Limousine 3,600 
WILLYS-KNIGHT 
*65”" 
2900 5-p Touring $1,195 
2955 3-p Coupe 1,395 
3090 5-p Sedan 1,450 
3062 5-p Coupe Sedan 1,395 
3119 5-p Brougham 1,595 
**6”" 
3323 2-p Roadster 1,750 
3395 5-p Touring 1,750 
3582 5-p Coupe Sedan 2,095 
3672 5p Brougham 2,095 
3664 4-p Coupe 2,195 
3686 5-p Sedan 2,296 
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I have been in the automobile busi- 
ness for seventeen years and have 
mever seen anything that com- 
menced to approach the value 
which you have given us in this new 
Cadillac. The general opinion of 
the public and the most general ex- 
pression used by them is that Cad- 
illac has no further competition. 


R. R. PRICE 
Southern Motor Car Co. 
emphis, Tenn. 


Our big objection to the new Cadil- 
lac is that we are not getting them 
fast enough. In spite of the fact 
that we expect great things of 
Cadillac all the time this car is 
truly a revelation to any one. 


P. T. PRATHER 
Munger Automobile Co. 
Dallas, Tex. 


The new Cadillac has far surpassed 
our expectation. Around two thou- 
sand persons have inspected it. 


WESTERN CAROLINA AUTO CO. 
Asheville, N. C. 


The most enthusiastic reception 
the Cadillac ever received was ten- 
dered the new Cadillac upon its ar- 
rival in Boston. The salesroom was 
crowded every day and evening and 
already over two thousand people 
have inspected the new car; already 
taken about seventy orders. 


A. L. DANFORTH 
Cadillac Automobile Co. of Boston 
ston, Mass. 


If I had the vocabulary of Shake- 
speare and the eloquence of Patrick 
Henry I would still be unable to ex- 
press the extraordinary enthusiasm 
with which the new Cadillac was 
received. Never in my twenty years 
experience with Cadillac have our 
owners and prospects received a new 
Cadillac with such admiration. Ac- 
tual number of visitors and sales 
have been far in excess of anything 
we have ever experienced. 


H. M. COVEY 
Covey Motor Car Co. 
Portland, Ore. 


New car has had the largest recep- 
tion and sales of any previous model 
by Cadillac. Especially good be- 
cause showing is made in midsum- 
mer when most people are out of 
Philadelphia. Attendance _ since 
Thursday morning about 1632 peo- 
ple. People more impressed with 
mechanical features and designing 
of this car. 


CADILLAC MOTOR CAR CO. 
Philadelphia Branch 


The public are very much enthused 
over the new car. Its appearance 
and the changes that have been 
made meet with the public’s ap- 
proval. 

From a mechanical and service 
standpoint, we feel that this is the 
greatest Cadillac that has been pro- 
duced and that it is going to be op- 
perated with lower upkeep and less 
attention by the owner. With its 
easy-riding qualities and general 
appearance, we believe that there is 
not anything that will approach it. 


C. B. CHANDLER 
Cadillac Co. of Harrisburg 
Harrisburg, Pa. 


Congratulations on the new Cadil- 
lac. Public wonderfully pleased. 
Sold and delivered our first new 
Cadillac Saturday. Has en to 
French Lick and back. Owner 
wildly enthusiastic over appearance 
and performance especially pick-up 
and hill climbing ability. This in 
his seventh Cadillac. He should 
now. 
HARRY W. HOY, Sales Manager 
Fellwock Auto Co. 
Evansville, Ind. 


New Cadillac has been received with 
greater enthusiasm than any pre- 
vious models. Several thousand 
people have inspected the new Cad- 
illac which has been constantly 
demonstrated during the day and 
into the late evening hours. 


THE WASHINGTON CADILLACCO. 
Washington, D. C. 


Words of warmeést praise from own- 
ers and prospects are showering on 
splendid work of the factory organ- 
ization in producing the newest and 


MOTOR 





AGE 


greatest Cadillac creation. The 
new line came as a revelation far 
surpassing all expectations. Com- 
petitors are seemingly stunned by 
the latest master stroke of Cadillac. 
The cordial and enthusiastic re- 
ception of the great new Cadillac by 
the public makes certain that it will 
be a sweeping success. 


E. M. LIED 
Greenlease Lied Motors 
Omaha, Neb. 


New car has put our organization 
both retail and wholesale on its feet 
and the public off its feet. 


MANFORD CADILLAC CO. 
Houston, Tex. 


Cadillac line has broken all records 
in the twenty years I have repre- 
sented the Cadillac in the North- 
west. Salesrooms have been crowd- 
ed since early Thursday morning. 
New car has literally taken the 
northwest by storm. 


L. E. HORTON 
Northwestern Cadillac Co. 
inneapolis, Minn. 


In the height of vacation season 
announcement of new Cadillac and 
new prices has crowded our sales- 
room in New York our Branches 
and dealers from early morning 
until midnight. More interest, 
more appreciation and compli- 
ments on its beauty and preform- 
ance than any previous opening. 
E. P. MAUDER 


Uppercu Cadillac Corp. 
New York, N. Y. 


. In spite of the fact that everyone ex- 


pected Cadillac to bring out the 
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greatest of all cars all were doubly 
enthused over the performance and 
wonderful improvement in riding 
qualities of the new Cadillac. 


P. T. PRATHER 
Munger Automobile Co. 
Dallas, Tex. 


The new V eight Cadillac is receiv- 
ing the most enthusiastic reception 
ever given the Cadillac locally. 
Congratulations upon your further 
elevating the standard of the world. 


DIETRICH MOTOR CO. 
Allentown, Pa. 


In our eighteen years’ experience 
with Cadillac this new car was re- 
ceived with the greatest enthusiasm. 
In appearance, performance and 
riding qualities we believe it to be 
the greatest car ever produced. Be- 
lieve it will cost less to maintain. 
Congratulate you on your achieve- 
om. ROLLIN TRAVIS 
Travis Cadillac Co. 

Peoria, Ill. 


e new Cadillac has made greater 
hit with our customers and visitors 
than any previous model ever dis- 
played. Customers have given or- 
ders for cars to take our entire allot- 
ment. Greatly enthused over new 
line and price. 

GOLDSBORO GARAGE & 
MOTOR TRANSPORT CO. 
Goldsboro, N. ©. 


Public receiving new car most en- 

thusiastically. Most amazing fea 

tures of the new car are gas, mile- 
age, acceleration and riding. 

TOWELL CADILLAC CO. 

Columbia Branch 

Columbus, ©. 
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At our private showing for owners 
only we entertained nearly one 
thousand socially prominent and 
representative business Chicagoans. 

r formal showing was the most 
successful ever held here. We had 
larger crowds than ever before. The 
wonderful improvements and the 
simplification of design appeals to 
the public and they are more than 
enthusiastic over the new prices. 
a —e realizes the possibili- 
ties of lower operating and main- 
tenance costs to them in the new 
car which is decidedly to their 


liking. 
H. M. STEPHENS 
Chicago Branch 
Chicago, III. 


The Don Lee San Francisco organ- 
ization can truthfully say that 
never has a new Cadillac model 
been more _ enthusiastically re- 
ceived than the new car presented 
for the first Thursday. Day and 
night crowds have thronged our 
salesroom and the demonstrating 
cars have been covering more than 
three hundred miles a day in dem- 
onstrations. Never have we had a 
car which responds so quickly. 
Never have we had a car that gives 
a better demonstration over the 
San Francisco Hills and never a 
car that rides so well over the rough- 
est of cobblestone streets. We could 

ave delivered over a hundred cars 
at retail and two hundred at whole- 
sale had we had the cars. More 
than eleven thousand people have 


seen the cars. F. W. PABST 
Don Lee 
San Francisco, Cal. 


Five hundred visitors at opening all 
expressing maximum interest in 
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new Cadillac. Talk about town talk 
of greatest value on the market. 
Reception and enthusiasm by pub- 
lic greatest in our experience. 


GUS D. REVOL 
New Orleans, La. 


Public captured by new car. We 
have sold every prospect we have 
given demonstrations. Feel sure 
this will be the biggest year Cadillac 


has ever had. J. D. SELLERS 
The Sellers Motor Company, Inc. 
Jackson, Miss. 


Car creating more interest than any 
previous model in eighteen years 
we have been with Cadillac. Per- 
formance surpasses our fondest 
hopes. Congratulations to all Cadil- 
lac officials and artisans on produc- 
tion of most wonderful motor car 
yet produced. 


bi JOHNSTOWN AUTOMOBILE 


Johnstown, Pa. 


The public has given the new Cadil- 
lac the most enthusiastic reception 
ever witnessed. Attendance at the 
showing of the new car has by far 
broken all previous records. Have 
booked a total of one hundred 
ninety-three retail orders. Dealers 
who drove new cars home in vary- 
ing distances up to four hundred 
miles report it to be without ques- 
tion the greatest performing auto- 
mobile they have ever driven. Ex- 
ceeds their fondest expectations. 
My firm conviction that this won- 
derful car, coupled with the in- 
creased selling effort arising from 
the new spirit of enthusiasm, is 
Cadillac will give you a greater vol- 
ume than you have even dared 
hope for. Please accept the thanks 


of this organization for this great- 


est of all cars. 
CLAUDE NOLAN 
Jacksonville, Fla. 


The new Cadillac is a howling suc- 


cess. 
FELLWOCK AUTO CO. 
Evansville, Ind. 


The talk of the town is that Cadillac 

now has everything. Organization 
simply inspired. 

R. A. PARKER 

Cadillac Co. of Atlanta 

Atlanta, Ga 


The public is congratulating the 
Cadillac Motor Car Company in the 
most substantial way in the first 
showing of the new Cadillac by 
placing orders. Thousands have 
viewed the new car and we have yet 
to hear the first expression of criti- 
cism. Nothing but words of praise 
and delight. 


ROTH CADILLAC CO. 
Erie, Pa. 


New Cadillac line has created tre- 
mendous interest. Salesroom has 
been buzzing since early morning. 


L. E. HORTON 
Northwestern Cadillac Company 
inneapolis, Minn. 


Reception of the new Cadillac model 
by our dealers and our own organ- 
ization has been most enthusiastic. 
Never have the public appeared as 
interested. New cars and prices are 
causing a very great deal of favor- 
able comment. 


SUSQUEHANNA MOTOR CAR CO. 
Wilkes Barre, Pa. 








Our salesroom has been thronged 

with visitors inspecting new Cadil- 

lac. Never before has so much in- 

terest and enthusiasm been shown 
towards a new model. 

T. J. GOAD 

Goad Motor Company 

San Antonio, Texas 


New Cadillac received with real 
interest. Owners and prospects 
who have seen and driven it are as 
genuinely enthusiastic as our own 


organization. 
R. C. GREENLEASE 
Greenlease Motor Car Co. 
Kansas City, Mo. 


Highest praise from the public, 
dealers and our own organization 

stowed on the new car. It con- 
firms the expectancy from such 
leadership as Cadillac. All previous 
selling records should crumble be- 
fore this wonderful new Cadillac. 
Design and values leave the road 


clear for us. 
DON LEE 
Los Angeles, Cal. 


Reception of new car wonderful. It 
is going over big here. In our opin- 
‘ion Cadillac field much bigger and 
brighter than ever before. 


MADISON SMITH CADILLAC Co. 
Little Rock, Ark. 


New models given the most en- 
thusiastic reception ever accorded 
in this city. Approximately seven 
hundred persons visited our sales 
building the first two days. 


UTICA MOTOR CAR CO. 
Utica, New York 


Had about three hundred visitors in 

our show room since announcement 

of new models. Everyone enthusi- 
astic over new models. 

FF. J. SMITH 

W. K. Henderson Smith Co. 

Shreveport, La. 


Enthusiasm over new line both 
from public and dealers far exceeds 
that given any model since V-ty 
eight first introduced. Attendance 
at salesroom Thursday to Saturday 
between nine hundred and one 
thousand, far exceeding any open- 
ing we have ever held. 


R. R. HALL CADILLAC CO. 


enver, Colorado 


Public is showing great interest in 
new car. Have sold six. 


LIMA CADILLAC CO. 
Lima, Ohio 
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There’s a tremendous tide of popular 
approval flowing toward the remark- 
able new Oldsmobile Sixes because 


of their 
Greater Beauty 
Finer Performance 


Lower Price 


Not one -- But All Three 








You are invited to see and drive 
these cars. 


OLDS MOTOR WORKS, LANSING, MICHIGAN 
OLDS MOTOR WORKS OF CANADA, LIMITED, OSHAWA, ONTARIO ‘ 












lA Greater Beauty “ey 


Tl Finer Performance x i 
| LowerPrice, 


Not one -- But All Three 


This illustration is from the 
Oldsmobile double-page two- 
color spread appearing in 
the Saturday Evening Post 
September | 2th. 
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This Rod Runs thru to Carburetor 
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Neat Mat Binder 


Resilient Rubber Pedal 


Comfortable Foot Rest 





XAMINE the “Bull Dog” assembly—Simplicity is: 

the keynote. Freak ideas—features for selling purposes 

only—weak points of all kinds are plainly absent.  Eatead 
you find built in simplicity—clean cut sturdiness—proven me- 


chanical superiority. The installation is quick and sure—opera- 
tion positive and comfortable. 


Ford Owner after Ford Owner asks for and accepts 


“Bull Dog” as the best accelerator made and dealers eens 
are cashing in on this big demand. 


Sells For $1.50—Fits All Fords and 
Carburetors For Fords 


The W. H. Thomas Manufacturing Company, Spencer, lowa — 


Bull De og 


I = 9 Oo) OY 
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F course you wouldn't for the simple 

reason that oil pumping, lost com- 

pression and scored cylinders would be a 
certainty. 


That same thing holds true to Innerings— 
unless the Innerings you buy are symmet- 
rically shaped—unless they are made with 
a uniform tension at all points of contact, 
you cannot hope to successfully stop piston 
slap and oil pumping, say nothing of re- 
storing silence, and save gas and oil. 


Genuine Apex Innerings are of a scientific 
engineered design and no Innerings out- 
side of the patented Apex have rounded 
points and revérse curves, which is the 
only principle thus far perfected to hold 
the piston ring face true with the cylinder 
wall. Genuine Apex Innerings centralize 
and stabilize the piston without exerting 
an undue outward pressure on the piston 
rings. Millions upon millions of Genuine 
Apex have been installed—yet we have 
never heard of a single case of scored cylin- 
ders. The reason is that Genuine Apex 


(postings bi datas Sse es 4 Sas, LIES. 


a > ayes 
gt 


are designed to give a uniform, mild and 
harmless tension at all points of contact 
which is necessary for the best results. 


Unless a uniform outward pressure is pro- 
vided within the entire circumference of 
the piston ring, lost efficiency will result. 
An Innering cannot be constructed and 
function properly if it exerts only an out- 
ward pressure up to two-thirds of its cir- 
cumference. We tried it and we know. 


As pioneers and originators of the Innering 
idea, we learned long before we ever 
placed the first Apex on the market that 
an Innering must be made so that the pis- 
ton ring will have an equal contact with 
the cylinder thruout its entire circumfer- 
ence—not just part of it. 


When you buy Genuine Apex Innerings 
you are getting the best your money can 
buy. Perfect in design and perfect in re- 
sults. 


We invite your inquiry for further facts. 





. THOMSON MFG. Co. 


DEPT. C. 





PEORIA, ILL. 
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< yOU get ALL the profit, because there are no other 





dealers handling Stewart-Warner Radio in your locality. 


iewa pS 
~ one ee Use Only Genuine 
Yao Its Use Only OY ni 

Best Les -Radio ruts 
1 fons “Waanev Matched Ts 


Antenna Kit , 
All Sets Licensed 


nder 
U.S. Navy Patents 


Model 315 


No possibility of a drug store around the corner selling the 
same line, or some other store across the street “stepping in” 
on a share of your profits. You are absolutely protected. 








You will receive full benefit from the extensive national 
advertising program soon to appear. It will make a “beaten 
path” to your door—help build your success. Are you going 
to pass up this opportunity to get in on the ground floor? 


Console Table in- 
cluding Built-in- 
Speaker and Battery 
Compartment, with- 
out Radio. 
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It Guarantees Profit -Protection-Permanence 


ADIO dealers are responsible for our 
new plan of selling radio. Our plan 
was actually made by the dealers them- 
selves, according to their own statements 
of what they required to achieve success 
—to obtain their full share of protection 
and profits—to build a permanent, pros- 
perous radio business. 


Stewart-Warner Matched-Unit Radio is 
a wonderful line—complete in every de- 
tail—that carries plenty of prestige for the 
dealer. Stewart-Warner Merchandise is 
always like this. 


But, what is equally as important, we have 
a “dealer-made” plan to merchandise our 
radio—a plan that could not be made to 
suit your needs better, had. you made it 
yourself. 


“Gyp dealers” are barred. There will be 
no “bargains” in Stewart-Warner Radio. 


“Counterfeit” dealers simply do not exist. 
No individuals can buy Stewart-Warner 
Radio at dealers’ prices. 


Our method of distribution makes it pos- 
sible for us to offer you everything you 
have hoped for. 
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We have no jobbers. We have our own 
central distribution stations—9g6 all over 
the world—62 in the United States and 
Canada. They are direct factory branches 
under the Stewart-Warner name. When 
we say, “do,” they do—when we say 
“don't,” they don’t. No other radio man- 
ufacturer has such absolute control of his 
distributors. 


There is already a great demand for Stew- 
art'Warner Matched-Unit Radio. How 
much greater will this demand be when 
we have broadcasted to the world the 
superiorities of our wonderful units? 


The demand which our advertising will 
create can only be satisfied at one place— 
in your store. Purchasers of Stewart-War- 
ner Radio will come to you to buy. 


Prestige, Profit, Protection and Permanence 
in the radio business is yours, through our 
“dealer-made” plan of radio merchandising. 


Fill in the coupon below, and we will 
have our representative call and explain 
its advantages to you. 


STEWART-WARNER SPEEDOMETER 
CORPORATION 


CHICAGO - 


U. S. A. 





g 
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REPRODUCERS ACCESSORIES 


COPYRIGHT 1925 BY S.W.S.COR'N. 


A Model to fill Every Desire 


A Price to fit Every Purse 


Radio Division 
Stewart-Warner Speedometer Corporation 
1828 Diversey Pkwy., Chicago, U.S.A. 


Gentlemen:—I want to be considered in connection with a Stewart-Warner Radio 
Dealership and to discuss the details with your representative. 


Date 





Name 
Address 
City 














County ———s— 
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The New AC Spark Plug— 
New Package—New Method of 


Size Designation 


TYPE A 
¥%,” Regular 


En | 


"| 


at 


| 


*Cadillac 
*#Flint Six 
, Hupmobile 4 
4Maxwell 2 ‘Chevrolet 
*4Star #Oakland 


*Buick (to 1924) 
*/Durant Four 


*Factory Equipment 
#AC Carbon- proof Recommended 


HE new AC Spark Plug will be © 
advertised through national maga- 





! “SHE new AC Spark Plug, with its 

_ many improvements, is fully de- 

scribed on the opposite page, which is a 

TYPE C reproduction of the October 3rd advertise- 

ment in The Saturday Evening Post. This 
is the first of a series of full page ads. 


TYPE D 
%” Long Thread 





TYPE E 
SAE Regular 


for 
~ Buick 


as 
*Oldsmobile Six 
*Velie 
*Oakland (to ’24) 





zines, store signs, window displays, and 





° *#Dodge Brothers 
backed up by large painted boards on "Chandler 
the principal highways leading into ——— ~ 
every good-sized city and town; thus A 
circulating millions of AC messages ."Durant Six 
*#Stearns- Knight 
throughout the country. — 





Your jobber is ready to fill your orders. 


for 





Other Sizes and Types of AC Spark Plugs 


1,” Regular Type F 
Regular Metric G 
SAE Extra Long H 
7%” Long Body I 
Metric, Long Body, 
Long Thread L 


Can be had in both 
one- and two- 
piece design 


Metric, Long Body, Short Thread 7ypeM 
Regular Metric Aircraft 
Short Metric Special 
Short Metric 

1,” Long 

7%” Extra Long Body 


One-Piece Design Type T 
Two-Piece Design Type U 


DODOZ 
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126 THE SATURDAY EVENING POST October 3, 1925 









A better design ... A better metal for sparking 
points. .. A better insulatorcore... A better glaze 


Why this is the greatest advance made in spark plug construction in years: 


In assembling the insulator core into the steel shell, pressure is applied while an 
electric current brings the grooved section of the shell to a red heat (see illus- 
tration). The shell is thus made plastic by heat, causing assembly pressure to be 
evenly distributed and insuring perfect alignment without any strain on the insu- 
lator core. Being assembled at a higher temperature than ever attained in any 
motor, subsequent expansion of the metal shell in service cannot loosen its tense 
steel grip on the insulator core, thus insuring against compression leakage. This 
hot assembly is an exclusive, patented AC feature. 






More than 80% of all cars 
produced in this country, 
This alloy insures long life to the sparking points, is a good conductor of heat and nt yp Poaary ol 


offers extremely low resistance to the electric current, resulting in easy starting and 
good performance. 


Most insulating materials lose part of their insulating value at elevated temperatures, 
allowing leakage of electric current. The newly developed, electrically fused 
Kyanite insulator core insures delivery of a full spark to the sparking points. 


Wye. 


This coating of glaze covering the insulator core is so hard and smooth that it 
effectively minimizes accumulation of soot. 


AC Carbon-Proof SPARK PLUGS 


Made in all types and sizes by the same methods and with the same materials. 


— 


‘4, 


Ol 


Now made in one-piece design. Built with the same high-grade materials and work- 


manship as other AC Spark Plugs. 
Illustration shows special features of the AC 1075 for Ford engines. 


Also made in two-piece design. 
There is a type and size of AC Spark Plug for every motor—your dealer has an AC Spring Terminal Clip 
size-chart. He has the correct plug for your motor Heavy Body Porcelain 
Hexagon of Extra Length Permits 
Easy and Positive Application of 
: a Spark Plug Wrench 
°-SPHINX i ° Ze AC-OLEO High Temperature Fins— Patented 
Birmingham AC Spark Plug Company, FLINT, Michigan Levallois- Perret Carbon-proof Porcelain agg 
RANCE Heavy Electrode Forming Natural 
" 


ENGLAND F 
U.S. Pat. No. 1,135,727 ,April 13, 1915; U.S. Pat. No. 1,216,139, Feb. 13, 1917. Other Patents Pending Oil Drai 
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Special Features 


4 





MOTOR AGE 


‘MAYER YRQGAVITRE 


Ae Se ro 


HE customer, who rolls out of your 

shop with a smile, rolls in again with 
his next repair job. It pays to keep him 
smiling. 


Oh, yes, you can buy brake linings for 
a few cents a foot less than Thermoid. 
But what’s the use? 


The customer pays that few cents extra, 
anyhow. What he and you are really 
interested in is a good, reliable, quick- 
acting, dependable brake. 


You know and he Knows that no brake 
is better than its lining. You know and 
he knows that there is no better lining 
than Thermoid. 


> 


Why take chances with your customer’s 
neck and his good will? Play safe. Make 
every brake job a Thermoid job. 


THERMOID RUBBER COMPANY 


Factories and Main Offices 
TRENTON, N. J. 


Makers of Thermoid Transmission Lining, Thermoid- 
Hardy Universal Joints and Mechanical 
Rubber Goods 


It Pays to Stick to_ 


September 10, 1925 
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The Sign that 
raws the 
Customers 


Oretetes 


ake Lining 
Service 


ydraulic Compressed 


Brake Lining 


fer Short Stops and Long Service 
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U. S. Motor Base 
Eliminates 


Belt Trouble 


GO Z a Meo Srueae 
Se f <8 , ae Patent 
ahi os Z — a Pending 








The Indicator 
Shows When 
= Tension is Cor- 
= rect. 


An Idler Wastes Power 


U | ey AIR COMPRESSORS Don’t Require a Power-Wasting, Belt-Wearing Idler; the 
* 


* Motor Base Automatically Regulates the Belt Tension and Decreases Current 
Consumption. 














A heavy coiled spring in the U. S. Motor Base maintains the pre-stretched belt at correct tension. There 


is no burning or charring of belts by spinning pulleys; belts wear much longer—and any make of motor 
may be installed without mechanical alterations. 





The Self-Adjusting Motor Base is only one of many exclusive = Operates With the Quiet 
features on the U. S. Compressor. In addition U. S. Air Com- OF _ — of an Electric ™ 
pressors have 







All four valve assemblies identical and interchange- 
able. : 


U. S. Patented pressure unloader assures “no load” 
start and protects against burning out motor from 
low voltage. 


Improved Copper Intercooler is leakproof and has 
but two connections. 


Rigid piston assembly has but one connecting rod; 
Cylinders and Crankcase cast enbloc. 


Removable moisture reservoir collects condensa- 
tion before entering tank. 


ao 1 >» W Nn = 


All bearings liberally oversize; accessible and in- 
terchangeable. 


Send for information on Air Compressors and 
Air Towers 


The United States Air Compressor Co. 
5304 Harvard Ave. Cleveland, Ohio 
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They’ll Be 
Wanting Heaters 


Soon—Sell ’em 


RED CAT 


When car owners start to swarm in for heaters, greet 
them with RED CAT. It’s the greatest heat producer their 
money can buy. Heats quick. Begins heating the instant the 
car is started. Before many blocks, the car is cozy as you 
could want. Quickly heats to 70 degrees on zero days. 
Gives thorough comfort for winter driving. 


RED CAT Heaters are amazing profit makers. They 
build big winter business, encourage more winter driving, 
and, therefore, bring you added profits on accessories and 
parts. Be ready for the heater rush. Order now from your 
jobber, or write us for particulars. 


G. A. ROTH MANUFACTURING CO. 


Hastings, Nebraska 








Essex, $9.50 
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Star, $9.50 
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- Willys-Overland Sales Co. Ltd., Toronto, Canada. 


Willys-Overland, Inc., Toledo, Ohio 


ILLYS~ 
VERLAND 
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STANDARD : 


NEW pRAKING 
5 


C7 BRAKE LINING | 
Safe to buy ~Safe to sell - 








ante 


for heavy duty 


TS A NEW BRAKING STANDARD” 


THE MANHATTAN RUBBER MFG. COMPANY 


Executive Offices and Factories: Passaic, N. J. 


Branches: 


Chicago New York Birmingham Cleveland Minneapolis Philadelphia Sait Lake City 
Detroit Baltimore Boston 


Los Angeles New Orleans Pittsburgh St. Louis 











City 
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Have You the Energy 
for Volume Business? 








RACTICE has proved that nearly every demonstra- 
tion in the home sells a Thermiodyne. 


HOME demonstration! That’s the key to VOLUME 


business. 


But when you send men or women out to canvas the 
homes and arrange for ee back them up with 





THERMIODYNE — Model 
CTF6—CONSOLE DE LUXE 


Model TF6, enclosed in Con- 
sole Cabinet of genuine Wal- 
aut, with built-in Loud 
Speaker, and with space for 
Batteries and Charger. All 
equipment concealed. No wires 
required for local stations, 
Price (without accessor- 
ies) $27 
Rocky Mountain and Coast 
States $2 











THEKMIODYNE — Model TF5 
FIVE TUBES 


Master Control Radio built on 
same successful principles as 
TF6. Phenomenal selectivity, 
distance-getting ability and 
tone quality. Two Stages of 
Thermionic Frequency, Detec- 
tor, and two Stages of Audio 
Frequency. Master Control. 
Outdoor Antenna, Finished in 
duo-tone Walnut. 
Price (without accessor- 
ies) $1 
Rocky Mountain and Coast 
States $110 








Thermiodyne Radio Corporation 


Canadian Sales Office: 






er Control 


“ * 
“ 5 ate » 
. Fa em x ON : . 
| ‘ 


The moment women see Thermiodyne’s wonderful 
Master Control and understand that all they need do 
is turn it just half-way around to bring in instantly, in 
rapid succession, each and every station on the air— 
they are interested. 


The moment any prospective purchaser of radio 
hears Thermiodyne in his or her own home, Thermio- 
dyne is wanted. 


Our advertising in the great national magazines; 
our advertising in your local newspapers, in which we 
co-operate; our merchandising policy; our trade-in 
and time-payment plans—back you to the limit. 


And now with so many stations on the air, Thermio- 
dyne’s super-selectivity brings Thermiodyne in to its 
own and 


This Is Thermiodyne Year 


People no longer tolerate squeals, howls, distortions. 
They want natural, resonant, mellow tones. They get 
them with Thermiodyne and they get them mstantly. 


Thermiodyne has everything to insure success to 
the energetic merchant. Beautiful models rightly 
priced ; trade-in plans; time-payment plans do not eat 
-into your capital at all; vigorous, convincing adver- 
tising! and best of all—performance that challenges 
any set at any price—anywhere, at any time. 


If you want to do a real radio business, tie up to 
Thermiodyne! 


1819 Broadway, New York 


THERMIODYNE — Model TFS 
on SPEAKER TABLE 
Handsome, well constructed 
Table, with built-in Loud 
Speaker, speaker unit and 
horn concealed by open grille. 
Ample room for batteries and 
charger. Genuine Walnut 
finished to match Model TF6. 
Price of Speaker Table $60 

Rocky Mountain and Coast 
States 





- 





THERMIODYNE — Model TFS 
—SIX TUBES 
Powerful, smooth-working in- 
strument, with Three Stages 
of Thermionic Frequency be- 
fore detector, Detector, and 
Two Stages of Audio Fre- 
quency. Master Control. In- 
door or Outdoor Antenna. 
Genuine Walnut Cabinet with 
interior compartment for “B” 

Battery. 

Price (without accessor- 
ies) 

Rocky Mountain and Coast 
S‘ates 








- 


Dominion Thermiodyne Radio, Ltd., 425 Phillips Place, Montreal, Quebec 
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The Gates Bullseye self- 
vulcanizing tire patch 
permanently repairs holes, 
cuts or breaks (up to 2 
inches long) in tire cas- 
ings of either Balloon or 























The “bullseye” in the 
center is amalgamation 
gum which fills and per- 


. manently seals the hole 


or crack. The _ entire 
patch vulcanizes itself to 


Sey 





Standard type. the inside of the casing. 





Tire prices have been 
advancing—more tires 
are being repaired. 
Dealers are making 
substantial profits and. 
. pleasing their custom- 
. a ers by supplying the 
tire patch that makes 
a permanent repair 
—the Gates Bullseye 
Patch. 














Made by the World’s Largest 
Manufacturers of Fan Belts 
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A COMPLETE CHAIN DEPARTMENT—New Chains to fit all sizes and 
makes of tires — Balloon, Cord, or Fabric — from only ‘six sizes’ of Hoff 
Tire Chain Stock. Any make of chains quickly repaired with Hoff parts. 


HOFF METAL: PRODUCTS CO., 70 East 45th Street, New-York: Plant—York, Pa. 
In Canada— THE B. GREENING WIRE CO., Limited. Hamilton. Ont. 
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A Duesenberg car, mounted on Dayton Wire 
Wheels and driven by De Paolo, was also the 
winner at Altoona Speedway, June 13, 1925, 
at Baltimore, June 20th, and at Charlotte, N. C., 


B i: 
Wire 








Winners Again! 


There is something more than luck in the fact that a 
Duesenberg car, mounted on Dayton Wire Wheels (with 
rear wheels streamlined to reduce wind resistance), again 
won the 500 Mile Race at the Indianapolis Speedway, 
May 30th. Motordom must admit that Fred Duesenberg 
knows how to build cars capable of eating up the miles 
at surprising speed. It is equally obvious that Mr. Dues- 
enberg was not guided by guess work in his selection of 


Dayton Wire Wheels. 


Another significant fact is that, no matter where Auto- 
mobile Races are held, there you will find experienced 
Race Drivers who have become thoroughly “sold” 
Dayton Wire Wheels because of their consistent per- 
formance and dependability. And in nearly every 
instance you will also find that Dayton Wire Wheels 
are worn by the winning car. 


It makes no difference whether it be for Race 
cars or passenger cars, Dayton Wire Wheels 
are built to give that measure of satisfactory 
service which comes only with a well made 
product. If wheels are your problem—write 
us. Ask for Folder WH-9. 


The Dayton Wire Wheel Co. 
DAYTON, OHIO 





“For the Man Who Drives or the Man Who Flies” 









Wheels 
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Put in Your Own 
OPEX Lacquer Booth 


~OU’VE no idea what a simple thing it is to equip 

your place to opex used cars. Makes the cars much 
more saleable and at a better price—cars turned out 
amazingly quick. Moderate investment. The Opex 
binder surfacer is a solution of the used car problem. 
Use an old corner of your present premises. 





Sherwin-Williams have a very attractive proposition for 
automobile dealers on Opex, the perfected lacquer. 
Send us the coupon printed below, today. 


THE SHERWIN-WILLIAMS CO. 


Largest Paint & Varnish Makers in the World 
420 Canal Road, Cleveland, Ohio 





(COUPON) 


The Sherwin-Williams Co. 
420 Canal Rd. Cleveland, O. 


Send us, without obligation, your Opex lacquer proposition for 
mee a dealers, together with sample colors of Opex Lacquer 
namels. 


Name 





Street 
Place 


SHERWIN-WILLIAMS 


PAINTS, VARNISHES AND LACQUERS 
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As long as you do | 
without Gabriels, 
you are depriving yourself of the 
greatest comfort in motoring 


Write today for the hberal 


























Gabriel Sales Proposition. 
The Gabriel Snubber Manufacturing Company 


1415 East 40th Street, Cleveland, Ohio 
Foronto, Canada 


Gabriel 


nubbe 


Improved Balloon-Type 
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Wagner-Lockheed Service Franchises 


E hes Hydraulic Brake Company, owning and controlling the patents 
of Lockheed four-wheel hydraulic brakes, has placed the servicing 
and distribution of replacement parts in the hands of the Wagner 
Electric Corporation of St. Louis. The servicing of these brakes will 
be handled through regular Wagner service stations. 





Wagner service is divided into twenty-four territories throughout 
the country, and a factory representative has complete charge of his 
territory. Heis fully empowered to render final decisions. This system 
eliminates all red tape and home office delays. Therefore, if you are 
interested in the Lockheed franchise, either write or visit the nearest 
of the twenty-four factory branches listed below. This coupon below 
makes it easy if you prefer to write. 


There are also a few service territories 
open for Wagner Starting-Lighting-Ignition. 
If you are interested our nearest branch 
will be glad to go into details with you. © 








WAGNER ELECTRIC CORPORATION 


Saint Louis, Missouri 








2 
Wagner Service Branches: 
Atlanta, Ga. Cleveland, Ohio Los Angeles, Calif. Philadelphia, Pa. 
145 W. Peachtree Street 1412 East 25th Street 1320 S. Grand Avenue 1'720-26 Callowhill Street 
) Baltimore, Md. Dallas, Texas Memphis, Tenn. Pittsburgh, Pa. 
2018 N. Charles Street 1916 Canton Street 1116 Union Avenue 4909 Liberty Avenue 
Boston, Mass. Denver, Colo. Milwaukee, Wis. Portland, Oregon 
342 Newbury Street 1633, Tremont Street 501 Broadway 327 Flanders Street 
Buffalo, New York Detroit, Michigan Minneapolis, Minn. San Francisco, Calif. 
. 769 Main Street 5919 Woodward Avenue 1310 Nicollet Avenue 457 Ninth Street 
Chicago, Ill. Indianapolis, Ind. New York City, N. Y. Seattle, Washington 
918 S. Michigan Avenue 922 N. Pennsylvania St. 321 West 54th Street 538 First Avenue, South 
Cincinnati, Ohio yoy Kansas City, Missouri Omaha, Nebr. St. Louis, Missouri 
20 East Ninth Street go5 East 15th Street 2212 Harney Street 3029 Locust Street 
Toronto, Canada, 217 Dundas Street, East 
Lockheed Four-Wheel Hydraulic Brakes WAGNER ELECTRIC CORPORATION MA-1420-12 


are installed on the following cars: St. Louis, Missouri 








i 
PASSENGER CARS: | You may send me without obligation on 
CHRYSLER x STEARNS ere | my part, information on the following:- 
JORDAN SIX EIGHT Cai sale we ) |_] Lockheed Brake Service Franchise 
cee My al oe be STE. CLAIRE ) |] Wagner Starting-Lighting-Ignition Franchise 
MACFARLAN KISSEL STERLING KNIGHT 
Sari carr STEALER SAE WESTCOTT |] Both Lockheed and Wagner Service Franchises 
STANLEY STEAMER JEWETT ELCAR 
DAVIS CUNNINGHAM DUPONT | 
PEERLESS EIGHT DUESENBERG METEOR ey ee 
MOON . BALBOA DIANA 
MOTOR TRUCKS: MORELAND GARFORD | — 
| 


The following axle companies are licensed to equip with Lockheed 
Hydraulic Four-Wheel Brakes: 
COLUMBIA SALISBURY FLINT MOTOR TIMKEN Cs 4x abe kheenene eae eur 6a 4 xdeaennnent 














NEW... RIGHT 
...what they want! 


Yo U know tires. You know tire-buyers. 
Check up on this—against your own 
knowledge. 

After two years of hardest study and 
work, EMPIRE has a balloon tire fit to bear 
the EMPIRE name. Heavy, raised, scientific 
tread. Every button ties in perfectly, under 
low-pressure. Extra-heavy gauge friction 
—finest rubber—combed Egyptian cotton. 
At 25-28 lb. pressure, actually gives more 
mileage than even best high-pressures. 

On fair basis ... for you to make sound 
profit. — 

EMPIRE TIRE & RUBBER CORPORATION 


Trenton, New Jersey 


AGE 








Brother 
Tire-Dealers: 


Read this personal word— 
from a veteran tire-dealer— 
about a real, money-making 


idea! 


a 
eo sold tires since bicycle days. Lost 
a lotof money. Made a lot of money. 

I know the tire game—as you do. 


I know that the tire-dealer today has 
the toughest kind of time. Because I’m 
one, myself. 






I know most of us don’t make any- 
where near a fair return on investment 
and energy and time. I know an awful 
percentage of us “hit the rocks.” And 
today I know why! 


I also know the remedy. It’s practical, 
works for any tire-retailer, anywhere; 
it’s good, sound business-sense. 

The EMPIRE TIRE & RUBBER 
CORPORATION, Trenton, New Jersey, 
has the idea. They dug it out by sweat 
and hard labor, right out in the field. 
Have put the meat of it into a simple, 
hard - hitting little book. This book is 
free to any tire-dealer, anywhere, who 
will write for it now. I got one. It is 
making money for me today! 


Wanted you to know about it. 
Wanted to give you a personal tip to 
get and read it. That’s all. 


Sincerely, 


One of You 


September 10, 1925 
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The easier it is to see your win- 
dow displays, the more people 
are going to look at them—and 
come in. 


KAWNEER SOLID COPPER STORE 
FRONTS are designed for better 
displays. They attract attention 
and hold it, thus creating more 
sales. 


More than a QUARTER OF A MIL- 
LION KAWNEER SOLID COPPER 
STORE FRONTS have been put in 
service in practically every line 








INVITING 


Kawneer 


SOLID COPPER 


STORE FRONT 
BRINGS MORE BUSINESS 





of business because of their sales. 
producing power. 


The resiliency in KAWNEER P 
STORE FRONT CONSTRUCTION 4 
overcomes the danger of glass + 








breakage due to overstrain Pee 
and vibration f 

; ? Company 

ys 2824 No. Front St. 
This book contains ¢ Niles, Mich. 
many interesting , 
things for you. 4 ~~ motor ae ashe 
windows. 

SEND FOR IT. 7 

Fa Name ........ 

v4 Address 


7 City. . State 








Yi 
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Combines the Most Essential Features 
of Road Lighting and Rapid Selling 


The WALDEN Fore-Lite combines in its construc- Owners Buy 


tion and means of operation the tremendous driving 








advantages intended for ordinary spot lights. And 


in addition it is so mounted on the car as to insure 
Pats.applied for 











Ave Wal 


high road visibility at night either in the face of 
approaching brights, or in conjunction with in- 
sufficient dims. Tradew GK 
ark Reg. U.S. pa 
Wholesalers and retailers handlin g the 
WALDEN Fore-Lite find it a rapid, success- 


ful seller. It is first to satisfy the demand 


This fact is of the greatest in- 
terest to dealers and wholesalers 


considering WALDEN Fore-Lite 


for their stocks. 


for a scientifically planned driving light, con- 
trolled from the instrument board, and 


mounted below the level of the radiator 


WALDEN Fore-Lites are proven 


good sellers. Owners want and buy 


top. Improvised and fixed focus lights 


only have preceded it. 
them. 


There are liberal profits in . the 
WALDEN Fore-Lite—profits worth 
investigating today. 


In your stock they will enjoy a rapid turn- 


over, and provide worth-while profits. 


The Walden Company 
— 1114 S. Michigan Ave. Chicago 
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We say: “Sell Them Winterfronts 
to Prevent Excess Carbon” be- 
causethecarthat isstartedcoldand 
overfed must form excess carbon. 


Most of this is prevented if the 
engine heat isheld underthe hood 
until the motor wants cool air. 
That’s exactly what Winterfront 
does—the motor is kept warm 
until it decides that it wants to 
be cooled. 


Alsorememberthat Winterfront 


— prevents pounding and wracking 
the motor. 

—helps to keep the driver comforta- 
ble by cutting off the draft of cold 
air. 

—enables the motor to regulate the 
inflow of cold air. | 


Thatis why leading cars like Pack- 
ard, Peerless and Pierce-Arrow 
have adopted it as standard 
equipment. 

There is only one Winterfront. 
It is detachable. It is automatic. It 
is made by Pines, Chicago. 





aaa 





Sell them Uintert 
prevent excess carbon 


Why shovel carbon 


into your motor ? 


“I don’t!” you say. 7 


Of course, you don’t knowingly 
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[ Sales Reason No. 1 | 
The reading matter below the above illustration in the 


SATURDAY EVENING POST, October 17, goes on to explain: 


—by forcing a cold motor in Winter driving, excess 
carbon is formed and the life of the motor shortened 


Therefore, a Winterfront should be put on to keep the tem- 
perature of the motor closer to the ideal summer temperature. 


The metal shutters of Winterfront are opened and closed 
according to the temperature of the motor. The heat is kept 
under the hood when it is needed there. 


This gives a quicker starting, sweeter running motor when- 
ever the temperature is colder than 60 above zero. 


There is only one detachable, automatic shutter. It is called 
WINTERFRONT. It is made by Pines.. 


PINES WINTERFRONT CoO. 
412 N. Sacramento Blvd. Chicago, IIl. 


There is a distributor near you with stock for immediate ship- 
ment. Write us for his name and for our special window display 


INTERFRONT 


TRADE MARK REG US PAT OFF 


PINES AUTOMATIC RADIATOR SHUTTER 


Use the margin and let us know what car you handle. 
Also name of jobber through whom you prefer to buy 


Car handled 
Name of Jobber. 
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Low-cost Transportation 





Coming Events Cast Their 
Shadows Before 


Coming events cast their shadows before, and wise men who 
correctly read the significance of these shadows, make money. 





During the five months ending with June, 1925, the shadow cast 
by the Star car was definite and unmistakable—a record of 
the past and an augury for the future. 


During February, 1925, 114 new dealers took over the sale of Star 
and Durant products; during March, 174; during April, 188; 
during May, 394; during June, 412, a steadily expanding deal- 
er growth, unequaled in our knowledge in present-day auto- 
motive merchandising. 


Nor have sales been less impressive than increase in deal- 
er organization. April, 1925, Star sales exceeded April, 1924, 
by 71 per cent; May, 1925, exceeded May, 1924, by 145 per 
cent; June, 1925, exceeded June, 1924, by 145 per cent. 


This progress, splendid as it is, is but the early development of 
a farseeing organized plan having a definite large objective. 


Many of the country’s ablest automobile merchandisers have al- 
ready forseen and taken advantage of the ever-growing profit 
possibilities of the Star line. A similar advantage may be 
open for you. Write. 


DURANT MOTORS, INC., BROADWAY AT 57th ST., NEW YORK CITY 
General Sales Department, 1819 Broadway, New York City 
Dealers and Service Stations Throughout the United States and Canada | 

PLANTS : ELIZABETH, N. J. LANSING, MICH. OAKLAND, CAL. TORONTO, ONT. 






































rr) 





Hi 


September 10, 1925 MOTOR AGE 77 


HAT’S THE OUTSTANDING FEATURE OF 
THE STORM HONE. It’s a time-tested tool 
that stays sold. Any man who has ever used a 


Storm Hone will tell you that it does better, faster 
work and will out-last any other hone you can buy. 
























HERE’S THE REASON! The sturdy, common 
sense construction of the Storm Hone will with- 
stand constant use. Large, heavy stones prevent 
frequent breakage, and there are no delicate parts 


to give trouble. ONE MASTER SPRING exerts 


equal pressure on each stone, resulting in positive 
SELF-CENTERING action at all diameters. 
Wherever honing is practical, the Storm Hone will 
remove out-of-roundness, and true up tapered and 
oval cylinders with unusual accuracy. 


Hones are hand tools—not machines rigidly 
supported that perform reconditioning automatic- 
ally. With hand tools, accuracy depends largely 

| upon the skill of the operator. The Storm Hone, 
Here’s the “Facts” being positive in its self-centering action and flex- 





Capacity: 2%” to 8” 





° . ° all in one hone. Used 
a ee ible, becomes a most convenient tool for over-siz- with electric drill "er 
authority on how to m - . rill press. 

correct every Kind of ing cylinders that can be corrected by the honing ttn jetta ae 


- stones, fine and coarse 
pe eed by method. 


—_" $3 5 00 
Tes cars 


MANUFACTURING CO., INC. 
406-A Sixth Avenue So. Minneapolis, Minn. 








“I want ‘FACTS’ on eylin- a iia io nde nie cn aac ta lin rt inet ena ai ieee 
der wear. Also some proof 
and reasons why Storm Address 


Hones ‘Stay Sold’.”’ 
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Extra Profits for You! 


Hempy-Cooper Tools Do Main Bearing 
Jobs Cheaper Than Ford Factory Charge 


In 20 minutes, with Hempy-Cooper Rebabbitting Appli- 
ances, you can cast in all three Ford Main Bearings and bore 
them out in perfect alignment ready for the crankshaft. Your 
total cost for labor and materials runs only $1.25 to $1.50. 


Model C. 17 Babbitt Furnace melts the babbitt ready for 
pouring while it removes the old bearings from the block. Fin- 
ishes the job in 40 seconds. Model H. 4 (H. 40 for Fordsons) 


then babbitts in the bearings. Three minutes for this operation. 
Model C. 1 (C. 2 for Fordsons) then bores all 3 bearings in 








niente 
cena 


C.17 






Combination Babbitt Furnace and Torch. Melts the one operation, thus assuring perfect alignment. Five minutes 
i d holds it there. At ° ‘ . 
ge my Sat aak the ak Gaiee. Lasee for this operation. Adjustable to worn crankshafts. 


a clean dry seat for the new one. Economical. 


Contrast this simple, speedy, efhcient Hempy-Cooper way 
with the old-fashioned method of reconditioning bearings. The 
old way takes from 3 to 8 hours. Even then the changed posi- 
tion of the crankshaft caused by reconditioning often causes 
noisy timing gears and customer dissatisfaction. An expensive 
job in more ways than one! 





—" This equipment demonstrated at all Ford Clinics through- 
Model H. 40 out the country during the past year. 


Ask Your Jobber 


Hempy-Cooper Tools are sold by lead- 
ing jobbers everywhere. Stop tightening 
and reconditioning bearings the old way. 
Do the job right— the Hempy-Cooper 
Way. Make friends of your repair cus- 


Molds Fordson Main’ Bearings. (Just like M.4 for 
Fords) except special size. Casts flanges on end- 
thrust bearings. Shears off the core. 





eet all Fordson Main Bearings in one operation. . tomers. For full information on prices, 
ust like C.1 (for Fords) described opposite except ; ° 

built to fit Fordson Block. Equipped with gauge for etc., phone or write your jobber today or 
setting cutting tools and for measuring the facing of 

end-thrust bearings.-: Also socket for electric drill. send for our Free Catalog. 


Both C.1 and C.2 are accurate to %-1000th of an 
inch and center from cam-shaft openings. 


or MEMPY=COOPIE 


Cooper 


Mig. Co. 


412 
Archibald 
Ave., 


Rebabbitting Appliances <x. 


EXPORT OFFICE: Stevens & Co., 375 Broadway, New York City . 
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eatures that sel] for Economical Transportation 


the new Chevrolet —— — — 
CHEVROLET / 





















The new Chevrolet one ton truck gives 











Li- Chevrolet dealers a still greater sales 
e * + ° 
a“ | advantage in the commercial field. 

Built up from specially designed, heavy 
for duty truck units, its sturdiness, low 
‘s) first cost and economical operation 
on. reduce hauling expense to the 
oon minimum. 

As the world’s third largest builder of 
ean ) commercial vehicles Chevrolet has an 
osi- established reputation which year by 
ra year helps Chevrolet dealers to increase 

their profit from commercial car sales. 
ugh- 

CHEVROLET MOTOR COMPANY, Detroit, Michigan 

Division of General Motors Corporation 
r | 
© The ONE-TON 
lead- CHASSIS 
ening 
pros S 5 5 () 
90per ~ 
* Cus: f.o.b. Flint, Mich. 
yrices, 
lay oF 
bald 
e., 
sas 


, Mo. : ees : 
sj2UALITY AT LOW cCoOsT 
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i , aay * husky 
~—6dm6BUT8 It lightweight 


T HIS ratchet breast drill is strong 
enough for the toughest job— 


RATCHET | ; | £ . : yet so light in weight it’s fun to use it. 
BREAST — | e. Notice the simple ratchet mechanism. 


iil —_ £# Changes of speed and changes of motion‘ 
DRILL | > a are made by turning the dial on the back of the 
: ; ‘ frame. Movements are: Fast right-hand ratchet, 
slow right-hand ratchet, fast direct, slow direct. 

The comfortable, aluminum breast-plate and 
ebony enameled aluminum frame account for 
most of the lightness. Gears and steel pinions 
have all teeth machine-cut from solid blanks. 
Pinions are enclosed. 

The steel spindle runs on ball bearings which 
take up end thrust. The all-steel chuck has three 
hardened jaws for holding round shank drills 
o to + inch. 


Other tools for service stations, 
mechanics and repairmen 
one who works on automobiles should own a 


copy of the Goodell-Pratt Catalog. In it are shown 
many tools made especially for motor repair work 
—some of them exclusive with Goodell-Pratt. 
Write for a copy. No charge to you. 























GOODELL-PRATT COMPANY, Greenfield, Mass., U.S.A. 








Makers of Mr. Punch 
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“Sam, this isn’t the same old wagon you’ve been driving is it—this rides 
like a regular car!” 


“Thought you’d notice the difference, Tommy—lI’ve got a CLARK 
MOTOR STABILIZER on it, and believe me, it’s the right idea! I never 
dreamed a four-cylinder car could be so free from vibration; and as for 
pep—man alive! Watch her step up this next hill!” 





pate 
MOTOR STABILIZER 


Gives a 4-Cylinder Motor the Equipoise of a “Six” 


VIBRATION IS Every automobile mechanic 


realizes the additional wear and 
DESTRUCTIVE tear, the riding discomfort, and 

the loss of power caused by 
vibration due to the torque reaction in four-cylinder 
motors. Motor designers have never been able to 
eliminate this vibration in the motor itself—but the 
CLARK MOTOR STABILIZER eliminates it in the 
simplest and most effective manner—merely by bracing 
and holding the motor at either side. The result is a 
smooth, easy riding car, with more power, less wear, 
and longer motor life. 


For FORD, DODGE, CHEVROLET and 
OVERLAND The Clark Motor Stabilizer is sup- 


plied for all 4-cylinder cars having 
three point suspension motors, and is easily attached 
InN any garage in twenty minutes time. DOES NOT 


INTERFERE WITH THREE POINT SUSPENSION. 


WELDON A&C 


—— STABILIZER is proving so 


thoroughly satisfactory to 

users all over the United 
States, that garage men are finding it one of their best 
business builders. Car owners appreciate the improve- 
ment in their car’s operation, and reduced repair bills 
—they feel that you are giving them a worth-while 
service—and they continue giving you all their work 
and send their friends to you as well. Out of the thou- 
sands of CLARK MOTOR STABILIZERS now in use, 


not one has proven unsatisfactory. 


PRICES 
For FORDS For DODGE, CHEVROLET, 
Retail Price, OVERLAND 
$5.00 Retail Price, $6.25 


These are the retail prices—substantial discounts given 
to the trade. 


Order from your regular jobber or accessory dealer—or if you 
can’t get them write us for name of nearest jobber. 


THIRTEENTH & OAK STS. 
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Does This Mean 





Europe shows a decided preference for 
Rickenbacker cars. 


Not only do we now ship regularly to 
almost every country over there, but 
in Paris, Berlin, Brussels, Zurich and 
other capitals, our representatives are 
the largest, oldest and best. 


You will recall that up to about 1912, 
we, ourselves, conceded the  su- 
periority of German, French, Italian 
and English cars. 


Today—if demand be any criterion— 
they all concede America’s su- 
premacy. 


But they still pick and choose with great 
care and with particular reference to 
engineering refinements, fine machin- 
ing and, of course, performance. 


Switzerland, with its Alps, insists on 
superb hill-climbing qualities. 


Anything to You? 


France demands speed—plus. 


Germany must have both—and has an 
high standard for comparison. 


Belgium has worse roads than any other 
country anywhere—except possibly 
the cobble-stone roads on top of the 


dykes in Holland. 


Rickenbacker meets all their require- 
ments—plus that first essential—fuel 
economy. 


If you do not yet know Rickenbacker 
construction intimately—not by hear- 
say, but by personal examination— 
then it is just possible you are a trifle 
behind the times. 


This is not only America’s most ad- 
vanced car—but it is so recognized 
throughout the entire world. 


Better look into this! 


September 10, 1925 
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Rickenbacker Motor Company 


Famous “Six” Prices 


Detroit, Michigan 





f. o. b. Detroit—plus war tax 


Vertical * — Prices 


Phaeton - - - - - - $1495 Phaeton - - $1995 
Coach-Brougham - - - - 1595 Brougham “Se! 2 1995 
Roadster - - - - - - 1595 Roadster - - - - - - 1995 
Coupe- wane - 2 2 1695 Coupe-Roadster - - - - 2095 
Sedan -_ - - = © -« 1795 Sedan . - 2s 2 -» 2195 








or 
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_A remarkable group 
of speed trucks in |, 
three standard sizes 

















HEN actually hundreds of fleets have / / 

erown from a single motor truck gener- fi. 
ally bought on the basis of “‘you have to prove Ai 
your claims,” it is evidence that the trucks in : 
question have a justified claim to excellence. 
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For twelve years Stewart Motor Trucks have been 
filling repeat orders to fleet owners who had pur- 
chased an initial unit for trial. 


ewe lyr” *. 





Stewart chassis models have been so standardized, 
that in spite of the fact that the line consists of but 
a few numbers, these are suitable for 97% of all 
truck uses. 
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In the speed truck range there are three standard 
sizes, 1-ton, 1'/-ton and 2-ton. 


24 
4 


“ 





Because of their noteworthy performance, these, like 
all other Stewarts, have well earned the right to be 
called “remarkable,” either singly or as a group. 








Stewart speed trucks have the further advantange 
of being powered with Lycoming Motors. 


LYCOMING MANUFACTURING COMPANY 


Makers of fine Fours, Sixes and Eights-in-Line 
WILLIAMSPORT :: PENNSYLVANIA 
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‘Years Ahead in Automobile Motor Efficiency 
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(YOU'LL NEVER 
|| SPEND ANOTHER 
\CENT FOR _— 
|) SPARK COIL 
| TROUBLE ON 
(THIS CARI4 
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Can 
to a Customer? 


You should give car owners an 
unconditional lifelong guarantee 
of free replacement in case of 
trouble. 






Can you do it? 


Burn-outs and breakdowns were 
once accepted as part of the 
running expense. 


But that’s no longer true. 


Owners demand Primax — a 
transformer that takes the place 
of any spark coil, that is guar- 
anteed to satisfy for the life of 
the car it’s put on, that offers 
nation-wide service. 


If you aren't already selling this 
new and better ignition, learn 
what it will mean in steady prof- 
its and increased business to 
handle Primax. 


Thordarson 


PEs 


ignition Transformer 


Mfd-by 


Thordarson Electric Mfg-Co- Chicago.lll. 


MAIL THIS COUPON NOW/ 


THORDARSON ELECTRIC MFG. CO., 
500 W. Huron St., Chicago, II. 


Send complete sales information and net trade prices cn Primax 
Ignition Transformers. 








Name 


Address 
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In Series 
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Many of the most help- 
ful, constructive and 
profitable articles ap- 
pearing in Moror AGE 
are run in series, or 
serial form. 


This is because the sub- 
jects they cover are far 
too broad to be handled 
fully in any one week’s 
issue. 


Often, months are spent 
in gathering the mate- 
rial these serials pre- 
sent, and weeks are de- 
voted to the actual writ- 
ing, to make its applica- 
tion to your problems 
clear. 


Many thousands of dol- 
lars have been saved— 
and many more earned 
—by using the data 
these stories uncover. 


It is incidentally, the 
regular _ reader of 
Motor AGE who makes 
the most of what it has 
to offer, in real enter- 
tainment and pleasure 
as well as financial gain. 


Read Motor AGE Every 
W eek. 








\ 





5 So. Wabash Ave. 





Chicago, IIl. 
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from every merchandis- 
ing viewpoint flatlite 
is a perfect accessory— 


POINT Every carownerneeds the kind of 

light that flatlites give. This means 

I the widest possible market that any 
accessory Can enjoy. 


POINT The two ways in which flatlites are 
sold take care of every car owner’s 

2, requirements. If his present head- 
lamps are good—you sell him flatlite 
reflectors. lf heneedsnewheadlamps 

—you sell him flatlite headlamps. 


POINT flatlites are legal everywhere and 
provedinservice. flatlite reflectors 
& / are in use everywhere. This proves 
car-owner acceptance yet leaves a 

big market still to be supplied. 


POINT flatlites are easy to stock, easy to 
selland easy to install. Three mod- 
4 els of reflectors in two sizes supply 
all headlamps. Four modelsof flat- 
lite headlamps fit all cars. flatlite 
reflectors go in right over the old 
reflectors, plain glass (furnished) 
replacing patent lenses. 
flatlites sell with one simple de- 
monstration to practically every 
prospect and a flatlite prospect is 
anybody who owns a car not al- 
ready equipped to givethe kind of 
light that flatlites give. 


POINT flatlites have no known sales re- 

sistance. The low price of flatlites 

i is usually a surprise to car owners, 

and this, balanced against what 

they bring in comfort, safety and 

freedom from legal difficulties, 

makes it quickly apparent that for 

sheer money’s worth, flatlites have 
no equal in the accessory field. 
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You See flatlites 
Every where— 


Yet there is an 
enormous market 


still to be supplied 


For a demonstration of the efficacy of the kind of light 
that flatlites give, you have only to drive a few miles 
on most any road in America. And the demonstra- 
tion is going on every night. 

To drive against the light from flatlite reflectors is 
even more convincing than to drive behind them. 


There can be no glare from flatlites because all the 
light is directed below the eyes of the oncoming 
driver. A strong, brilliant light that lays flat on the 
road has been the dream of headlighting engineers 
since headlamps first came into use. 


A bright light that was safe has long been needed. 
flatlites supply that kind of light, and with the many 
in use to prove their need, and the many cars yet to 
be equipped, the market is perfect. 


An accepted, proved-in-service accessory with no 
saturation point in sight is the ideal combination. 


That’s why we say, from every merchandising view- 
point, flatlite is a perfect accessory. 





Are you sharing in this harvest of profits? 


flatlites bring daytime 
safety to nightime driving 





REFLECTORS 


forreplacementinanyheadlamp 
HEADLAMPS 
to fit all cars 


‘Write us for particulars. 


Department A 





THE AMERICAN FLATLITE CoO. 
Reading Road at Dandridge Street 
Cincinnati, Ohio 
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Quick heat for scores of jobs 


that bring cold cash to you f 
You can do better, neater and Little Profit Raiser U 





faster soldering with the Prest- 
O-Lite 5-in-J Outfit. For braz- 
ing and melting jobs, too, this 
handy outfit is without equal. 
The Prest-O-Lite 5-in-1 Out- 
fit contains four torch heads. 
These give a choice of four dis- 
tinct flames—-a flame for every 


K-D has two jobs to do, and it does 
them both like a master hand. One 











purpose and an instant, intense The PrestO-Lite of them is cutting down on labor 
eat. . . ; packed comp‘ete ° e 

_ © etiesing seen -cmmieges —— costs by raising valve springs as fast 
does away with troublesome re- $7.50 ; . 

Seenen, * ie ix hee aacdaaians as a mechanic can move his hands 
it is lighted—and stays hot. This En 


outfit, packed in a convenient 
tool roll, is complete with six 
feet of durable rubber hose, tank 
connection and wrench. Price 
$7.50. 

No pumping, generating or 
bothersome fires. One tank of 
Prest-O-Lite Gas—the same as 


| and the other is shoving up net 
| profits on valve-grinding jobs to a 
figure that means something. 


Torch handle 
used for heavy-truck lighting with ‘‘A’® | 
everywhere-—is all you need to —-areh Head You would expect such a valuable 
supply the entire outfit. Thirty- short ’B’ Torch 
six big gas producing plants sup- Heads; **C** 


ply thousands of Prest-O-Lite iy we adens 
Exchange Stations located all aaa 
over the country. You can al- 
ways get a full tank for an empty 


tool to cost a lot of money—but it 
doesn't! $2.50 will start you off 








ae eee witha K-D and two extra jaws that 

nearest supply house about the MO, BEEBE. Be : 

a Outfit, or write to us to- cs service most L and TT head motors. 

ay. e + 

The PREST-O-LITE CO., Inc. be of yma the Sorgen Special jaws to ht the car you spe- 
INDIANAPOLIS, IND. venient kit. 


New York Dept. J-9 San Francisco 
In Canada: Prest-O-Lite Company 
of Canada, Ltd., Toronto, Ont. 





cialize on at $1.00 per pair. 
s Vg Call your jobber today 


the same 
kind that 
is used 
every? 
where 
today for 
lighting 
heavy 
trucks. 








K-D MANUFACTURING COMPANY 


Lancaster, Penna. 


f 





————, 








K-D PARALLEL JAW 
=EJ VALVE SPRING LIFTER 
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They Always 


Fit 


One 


Authorized 
exclusively 
by the 
Buick 
Motor Co. 
to rebabbitt 
and rebuild 


Buick rods. 





Standard of 


E.quipment 
Material 


Quality 
Service 


Con-Rods rebabbitted and re- 
built by Watkins are to S. A. 
E. specifications, correctly 
machined and broached to 
size. New nuts, bolts, lam- 
inated shims and_ bushings 
supplied when needed. 





WATKINS 





Serves The Nation 


NEW YORK CHICAGO LOS ANGELES» 

33 W. 60th St. 61 E. 24th St. 1007 E. 9th St. 
PORTLAND WASHINGTON MEMPHIS 

14th and Everett St. 1628 L St. N. W. 278 Washington St. 
INDIANAPOLIS TOLEDO TORONTO, CAN. 

19 W. South St. 1942 Putnam St. 122 Adelaide St. W. 
DENVER SEATTLE ST. LOUIS 

1818 Blake St. 725 E. Pine St. 4216 W. Easton Ave. 
HARTFORD SYRACUSE CLEVELAND 

28 High St. 211 Wyoming St. 5020 Euclid Ave. 
OMAHA WICHITA WATERLOO 


1006 Douglas St. 


200 N. Waco Ave. N. E. East 4th St. 
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The ‘‘Standard’’ 
Chuck for 
Portable Drilling 


—your best choice 
for replacement ! 


Ninety per cent of all Portable Drill manu- 
facturers equip their tools with Jacobs 
Chucks. Such overwhelming preference on 
the part of experienced tool builders is your 
best guide in ordering new chuck equip- 
ment. Your Jobber will approve your 
choice. 





The Jacobs Manufacturing Co. 
HARTFORD, CONN. 
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Here’s Your 


Market for 
BASLINE 
AUTOWLINE 


If all the motor cars in the United States were seven-passen- 

Fas A ‘“ ger cars, and each driver would crowd an extra passenger into 

=URY his car; every man, woman, and child would be riding in motor 

cars at the same time. There’s your market for BASLINE 
AUTOWLINE—some market, eh? 


Basline Autowline is a motoring necessity—it’s absolute insurance 
against delay—it’s a real emergency tool. Basline Autowline is—the 
original wire rope towline—the only nationally advertised towline— 
the only towline with patented Snap Hooks that cannot loosen. Above 
all, it is the towline of exceptional strength. 








Basline Autowline pays Jobbers and Dealers a ees profit, too. Write 
for Price List and descriptive literature. 


BRODERICK & BASCOM ROPE CO., St. Louis 


Eastern Office and Warehouse 
76 Warren St., New York City 


J341 


$< 
A Continued Story 


of the Industry 


EADING MOTOR AGE 
every week is very much like 
following the growth of the 


Up and At Thie Armature — industry in story 
Profit! 


Send for the Fredericks price list. Plan to get in 
on armature rewinding profits now.  Frederick’s 



































It is as interesting as a fiction 
serial, and instructive to the 














new low rates have made this business still more point of making better and 

desirable. Write us for the booklet. more prosperous dealers. 

FORD GENERATOR Armatures Rewound $1.50 

FORD Starter Armatures Rewound 1.50 

ALL OTHER TYPES TWO-UNIT Generator Reading MOTOR AGE every 
Armatures F.ewound 3.25 . 

ALL OTHER TYPES TWO-UNIT Starter week when it comes, assures 
Armatures Rewound 3.25 . ° 

ALL TYPES MOTOR GENERATOR Armatures : subscribers that they will stay 

EAE RN eee Te ea Le a eT .00 





up to date and profit accord- 
GUARAPITEED to give the same ° 
satisfaction as new armatures. ingly. 


The H. M. FREDERICKS CO., Lock Haven, Pa. 
FREDERICKS OTOR AGE 














5 So. Wabash Ave. Chicago, Ill. 
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Alloy Steel Throughout 


Guaranteed Forever at the Center 


Why Not an Easy Riding Ford? 


The riding comfort provided by 
tapered leaf Titanic Springs for 
Fords is just about as pleasant to 
thousands of Ford owners as the 
profit which they bring is to thou- 
sands of dealers and repairmen 
who sell them. 


The ease with which Titanics 
are Installed is Likewise as pleas-_ 
ant to these dealers as the much 
longer and more satisfactory serv- 
ice they give is to the Ford owners 
who are riding on them. 





TUTHILL SPRING CO., 760 Polk Street, Chicago, Ill. 
Quality Spring Builders for Forty-five Years 


TITANIC SPRINGS 


Alloy Steel Throughout 
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Better Work \ 
Free Trial”. 


: > , that’s the message on the timing disc; the 
of this machine puts it RED TAG attached to every all-steel brush | 
CROWE within the reach of every oo 2 in | bina howe a c— et 
; n our customer gets e high- - 
CUP WHEEL omnes rm The big sho b est quality product in its field brush; the in- 
VALVE can give better Service wit at a moderate price, AND a stant “take-apart” 
REF ACER = a ~_ — ~y* free service guarantee. feature. 
chine the small shop 1s fully List $3.75. 
i , You get freedom from service 
ul 
Price Only “ent pean eh at gp worries. The Turner 2 in | We also manu- 
5 = 4 ve s mies requires less attention than facture the slid- 
Te the big shop. any “‘timer’’ made and there's ing - contact 
But aside from its money- mighty little grief attached to TURNER 
Complete saving price, the Crowe has it. But, if there is any, we JUNIOR TIMER 
EASY TERMS many special features that ee at SES nae 


A 
A 
ag ait 


cc 
et 
Se 








Eastonishingly low price 


make it preferable. 


We would like an opportunity to 
give you the complete details of this 
improved valve face grinder, oureasy 
extended-payment terms, and our 
Free Trial Offer. Will you write us 


For the Turner 
Dealer 


HP REE service for one year, 


direct from the factory— 


WRITE and let us tell you 
how you can cash in on the 
RED TAG guarantee of serv- 


ice. 
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qnsttil eters, 


Look for the 
RED, flash-proof 





Foot Accelerator 
—2 in 1 Carbu- 
retor Control — 
Quick-View Oil 
Gauge. 


today for this information? ) dh | \ wen Co 
g. Co. 
LISLE MANUFACTURING COMPANY TIMING UNIT aig, 


CLARINDA, IOWA 
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Angular Contact Radial Bearings. 
ings. Thrust Ball Bearings. Made to the Blue Prints and dimen- 
sions required by customers. “Star” Ball Retainers for Thrust, 
Magneto and Cup and Cone Bearings. 


Angular Contact Thrust Bear- 


The Bearings Company of America 
Lancaster, Penna. 


Western Sales Office, 
1012 Ford Bldg., 
Detroit, Mich. 








There’s Good Will 
In Every 

KLEENKAR 
Shop Cover 







The biggest fac- 
tor for greater 
profits in your 
business is cus- 
tomer __ satisfac- 
tion. 
And every time 
you use a 
KLEENKAR 
Shop Cover 
vou make a bet- 
ter friend. Good 
will pays. 
Write for sam- 
ples and _ free 
courtesy tags. 


AUTOMOTIVE FABRIC EQUIPMENT COMPANY 


Originators 703 Cass St., Milwaukee, Wis. 
































NEW 


mope. TIME STAMP 


accounts for every labor minute 


FOLLETT’S 


Prints the year, month, day, hour, 
minute, A.M. or P.M. at the exact 
moment the plunger is pressed—like 
this, for example: 


ais fhe NOV 19 1920 4 31 PM 
NNvil = = : Tells when a job is started—and when it is 


finished. There can be no dispute over the 
time charge. 


Absolutely automatic—except for winding. 
Every machine guaranteed. 





Learn the inter- 
esting details 
from our de- 
scriptive data. 


Follett Time Recording Co., 217 High Street, Newark, N. J. 
“Established Since 1904” 


re SSE Oe 
FNISH 





For Everything Varnished or Enameled 
Automobiles, Pianos, Furniture 


Recommended for DUCO 


H. L. FEASEL’S LABORATORY 
9-11-13 Desbrosses St., New York, N. Y. 


































Write for the Book 
AIR PROFITS” 


pressed air. Shows how to make an 


air compressor earn greater profits. 


BRUNNER MFG. CO. 
UTICA NEW YORK 






BRUNNER 


INT Motel ldadt1°) 


FREE| 

































A SAVEUR spring would save 
your Ford springs —$6.50 


New Era could save 43c a bumper—a lot of 
money on our output—by simply burlaping 
and tying for shipment. Wrapping, cartons, 
and final polishing save you time, however. 


- 





— 


NEW ERA SPRING & SPECIALTY CO., GRAND RAPIDS, MICH. 














WATERVIZET SPIRAL EXPANSION 
ALIGNING REAMERS 


True-to-a- 
Sold singly 
and in sets. 










: Accurate alignment. 
~. ill Ch hair expansion. 
ot atter 


Ask your jobber or write for literature 


Watervliet Tool Co., Inc. 

1037 Broadway, Albany, N. Y. 

New York: 1780 Broadway; Kansas City: 71! Mutual Blidg.; 
San Francisco: 661 Turk St. 















































Roughing Reamer 


—for hard and crystallized valve seats. Re- 
moves hard carbon coating with a few com- 
Cuts clean and smooth—leaves no ridges. 


r. 
"he oo 

“stay usr? 
plete turns. 
Order from your Jobber 


Albertson & Company Sioux City, lowa 




















_ ROOF 16 OVERHEAD VALVE EQUIPMENT 
For Ford and Dodge Motors 
ROOF 8 VALVE HEAD FOR FORD MOTOR 


Stupendous Power— 
Lightning Speed 
Ford racing cars with Roof 
Equipment are rivals on 
mile and one half mile 
tracks of the highest pricec 
racing cars. Doubles the 
pulling power of the Ford 
or Dodge pleasure car or 
truck. Hill climbing anc 
general road work beyond 
wildest dreams of the own- 
er. Complete — ready for 
installation — no machine 

work necessary. 

We are headquarters for 
all speed equipment. No 
matter what you want, 
write us. Racing quality 
—lowest prices. A _ postal 
card brings you complete 
— of our specialties. 

Jobbers—Dealers—Consumers—Write Us. 
THE LAUREL MOTORS CORPORATION, ANDERSON, INDIANA 














——————— 


UNITED STATES | Built by the old- 
Portable Electric est maker of 








Portable Electric 
D 0) LS Drills in the 
World. 





THE UNITED STATES ELECTRICAL TOOL CO. 
Cincinnati, Ohio, U. S. A. 


Ask for 
Catalog 105 
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Nationally Advertised! : SP} 
Write to-day for catalog eo _ gt 3 


and sales fun. — 


pEMIEE 








GEMCO MFG. 
COMPANY 





760 S. Pierce St. 
Milwaukee, Wis. 












BUMPERS 
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MORRISON 


Automatic Double Range 


















Enormous Profits 
Worm Drive f; rom this Little Box 


JACKS of — an 
Can’t Slip or Tilt 


9 ° ° . 
Flexible steel ‘‘Sure Hold’’ cap prevents dangerous slipping. 
Long folding handle (36 to 72 in.) operates from standing 








Special model 
for Balloons 


















position. Gets under overhanging bodies. Easy to work. 





Few turns and it’s up. Built in 11 sizes for all service 
requirements up to 8 tons. Furnished as standard equipment 
on fine passenger cars, trucks, buses and Fire Apparatus for 
past 4 years. The Jack for YOUR shop. Write for sample 


for test. 
is. THE WOODS ENGINEERING CO., Alliance, Ohio 



































Your Customers Want Torches and Furnaces of 


QUALITY 


We Manufacture Them 








Made from the best material obtainable 
and by skilled workmen, therefore, guar- 
anteed as to quality. 











Profit for You 


If you are not familiar with the “AL- 
WAYS RELIABLE” line, you should in- 


4 | 














vestigate it immediately. Exactly as pictured! A beau- repair need. Sold at an average 
Jobbers can supply from stock tiful display box partitioned off of only 25c each you make $59 
or will order for you into compartments that assure profit. The assortment every 
easy selection. Contains 250 Gesene. ond. Saeed ; 
OTTO BERNZ CO INC Steel and brass, Japanned finish & n patho station 
° e springs varying up to %4” dia. should have. If ordering direct 
NEWARK, N. J. and from 1” to 10” in length please mention your jobber’s 
Established 1876 covering practically every auto name. 
ss RA a Offices in New York City, Fort Worth, Denver 
patents. , } N , :; ; ” , 
No. . . , Helena, Mont., San Francisco, Los Angeles, 
a oy ae Seattle and St. Thomas, Ont. . THE PECK SPRING CO. Plainville, Conn. 
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IN 
aS —Minutes to locate 


-a- 


: Light trouble 
















“Electrical 
‘ | —__thi ! 
Equipment this book tells how! Three sizes, Ye’, 5,” 
of the Specific directions for locating cause of and %” fill all require- 
— any Ignition trouble in a few minutes ments. wae any one 
Automobile’”’ with the cure in each case. A remark- ~~ 


able book of 453 pages compiled by men 
with years of experience in this kind of 
work. Take advantage of our special 10- 
day offer. Send money with order—keep 
book for 10 days—return if not satisfied 


$1.50 
for set of three. 
Electrical Equipment 
of the Automobile in 
simple language cov- 


7 pal y Mg i —and get your money back. Order now 
a all electrical troubles as we have only a limited number of 


likely to occur on these books to dispose of. 


the automobile. $3.50 


Ten days’ free exam- MOTOR AGE 
ination. Book Dept. 
B 5S S. Wabash Ave. Chicago, Ill. 

















FOUR SOCKET RIM WRENCH Drives ’em out 


A BIG TIME SAVER —1in two minutes 










FOR bushi to pi nae ta the yong t steel or bronze 
ushing, simply insert the Dieringer Bush- 
TIRE STATIONS AND ing Remover—Wham it with a hammer— 


GARAGES Out comes the bushing in perfect con- 


Four dition! 


Sockets 


, Garagemen everywhere are waiting for this > 
5/8”, 11 /16 , tool—500 were sold on sight in one Ohio f es 
city. ;" 
3/4”, 7/8". | : FS Ss 
Mail this coupon now for the discounts Fors 
Ask for Catalog No. 5l1 and full information. o e™ y 
Garagemen: Please mention your jobber’s SE ay Or d.3* 4 
name. > yi 
WALDEN-WORCESTER S88 Hs 

















INCORPORATED Di Et Ri a {5 roa a] ym 1s oo Fa 
WORCESTER, MASS. ae ws SO ee ae 


ushing Remover Sse wy 
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TAKE THE END:PLAY OUT/ 


—WITHOUT PULLING THE MOTOR 





THE C. A. ADJUSTABLE CENTER BEARING CAP 
corrects Ford crankshaft end play and sets’ magneto for 
highest efficiency without removing the motor. Easily 
and quickly installed. Guaranteed for one year. List 
price $3.75. Ask your jobber or dealer or write us direct. 


: ADJUSTABLE BEARING CO., Inc. 
Pat’d 7-22-'22 Dept. M. Brazil, 

































The Packard Electric Co. 
Warren, Ohio 





























KISSEL 


CUSTOM @ BUILT 
Kissel Motor Car Co., Hartford, Wis. 














Transmissions Trucks, Busses 
and Clutches 436mm Passenger Cars 
QUICK SERVICE ON COMPLETE UNITS OR PARTS 


BrRown-LIPE GEAR Co. 


SYRACUSE, N. U. : 





pOWN- LIp 

















NO rOoOLs— It’s Self-Closing 


Repair Link for Broken Cross 
Chains 
A Self-Closing Monkey Link attached with 
fingers to loose ends of broken chain closes 
and locks on first turn of wheel. Stops 
clanking—saves fender—low-priced. Box of 
10 Links retails for 25 cents. 
Write for samples and discounts. 
Distributors wanted. 
FLOWER CITY SPECIALTY co. 
Rochester, N. Y. 

















The Adams Adjustable 
Foot Rest 


Adjusts comfortably and easily to most eon- 
venient height for 4 oe s leg Foot lie 
in normal restful, safe position. 
Big, fast seller. Senter, Of So. Junior, $1.26. 
Ask your jobber. 


Adams ae. Co. 


!), STIS SG Galesbare illinois 











i neteneenenens 





The Big Seller m the Ford 
Pump field—at a new low 






pong Get our dealer plan. 


The Turner =. Ss Ce., on. aoe Reanoke Rd. 
ty, 0. 


” wt CIN: al 10 ROTARY PUMP 
\F (*2(°2(0 {O for FORDS 
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Cushers' | 


CHICAGO ROLLER SKATE Co. 
Manufacturers of Screw Machine and Automotive Products 
Cushers Sales Dep’t, Fulton-Dean Co. 
| 332 South Michigan Avenue, Chicago 


























ROTE REG.U.S. PAT. OFF, OT 10K 
Perfect Positive Protection 

Filters all dust, sand and grit out of air supply 
to carbureter and motor. Write us for facts. 


STAYNEW FILTER CORPORATION 


ne EFFICIENT 














Rubber Tubing for the Trade 


EKLA radiator hose—All-Rubber or Cloth- 
Inserted, tire pump hose and windshield 
wiper tubing, all in standard lengths, will 
show you better profits and your custom- 
ers better service. 

Insist on EKLA Brands when buying 
these items. 


THE ECLAT RUBBER COMPANY 
Cuyahoga Falls, Ohie 























Model G-16 
Quincy Silent Air Master 


Manufactured by 


Quincy Compressor Co. 
Name Formerly Wall Pump & Compressor Co. 
217 Maine Street, Quincy, Ill., U. 8S. A. 





























More 
Power 
VCARBURETORE, Less . 
oda Fuel 
Zenith - Detroit Corporation, Detroit, Mich. 





‘TIMKEN| 

















PAT. APPLIED FOR. 


HUR onal 


BATTERY COnRNECTOR 


\ Milt Stay enthe Job 


~. e WOW 


Yond Night for YOU lg 








Ws 
S$ 
SS 



































Johns-Manville 


ASBESTOS BRAKE LINING 



























Tapered | 
ROLLER BEARINGS | 




















LES 


AIR COMPRESSORS- HOISTS-TROLLEYS-( CRANES 


Oe ACR Mim Co 
ST.LOUIS, 
Curtis Pneumatic S 1527 Kienlen Ave. 


Machinery Co. St. Louis, Mo. 
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NO WONDER IT SELLS! 


e Makes the car do all 
the Jacking. No work 

aC for the driver. Get 

details including dis- 


counts. 


BITLER HAINES & LIDDLE, INC. 


THE ENDOLITHIC MANUFACTURING CO., Ltd. 
60, Aldersgate Street London, England (P.O. Box 146) 
are open for Sole Representation of Motor Accessory Manufacturers 
for England, Scotland, Wales and Colonies if possible. 


The Company has been established since 1883, is of first class repute 
and in a positon to handle good selling lines. First class propositions 
only entertained. 





Bankers: 
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Berks Co. Trust Bldg. 





Reading, Pa. 








Bank of England 
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QUALITY—PROFIT—TURNOVER 
American 
Toke CHINN CA 








’ 











guarantees to the Replacement Trade the same 
high standard of Quality and 
manded by the car manufacturer. 


The Fostoria Screw Co., Fostoria, Ohio 


THE 


LINE 


*‘Made to Blue Print’’ 


Accuracy de- 


‘BD 








4 ra 
: American Hammered Piston Ring Company 
Baltimore, Maryland 


















QNOG 


(General Qusumatiee 
600 West Jackson Boulevard - - 


—_— —_ 


» Chicago) 









nam 


ORIGINAL 
SELF LOCKING o, RADIATOR CAP 


THE KINGSLEY-MILLER CO. 





AUTO LAUNDRY 


cago 





A KLEAN-RITE Auto Laundry Fran- 
chise Is a Big Money-Maker 
Write for a copy of our booklet on ‘‘The Business 


Possibilities of An Auto Laundry.’”’ It contains yal- 
uable information. Sent free upon request. 


KLEAN-RITE AUTO LAUNDRY CoO. 
1710 E. 75th St., Chicago 

















































































































































? « 
They Won’t Come Back A Quick Seller and a Tremendous Market 
Those jobs won’t come back showing oil . “ 
passing, compression loss and crank-case dilu- ane Bn ye - TASCO Game 
tion if you use a Hall Hone. The Hall makes on sight. It screws in place of the filler or) 
cylinders both round and parallel. Ask your cap—saves “measuring” the gas—and it 
jobber. is guaranteed for the life of the car. 
THE HALL MFG. COMPANY They sell all the time. 
509 Hall Bldg., 1600-06 Woodland Ave. : 
” Toledo, Ohio THE AKRON-SELLE CO., Akron,O., U.S.A. Retail 
—— — ——— — 
ORIGINAL ° 
SCH units 
a bear Ce Su 
] C . Beech. and | ALLEN 
yi the trade Drawn Wrench 
4 A : / a mark shown Sockets 
“rancluise details for selling ORIGINAL BOSC}! at left. ‘These ~— Sets 
Automouve Fquipment will be sent to any Dis = SS He ee ee Se cam wales 
tributor, Dealer. or Service Station on reques pec ener ALLEN PROCESS MAKING a SocKkET 
ROBERT BOSCH MAGNETO CO., Inc. by -famous : 
mW 109 West 64th Street New York, “eS Seas 1887 . The Allen Manufacturing Company, Hartford, Conn. 
CLASSIFIED ADVERTISING PARTS PATENTS and PATENT ATTORNEYS 











PARTS 








AUTO PARTS 


Save 20 to 80 per cent. Send us your 
old parts, we can duplicate them. We 
have everything for the car or truck 
and parts for any car ever made. We 
are the largest car wreckers and re- 
placement parts house in the World. 
Ask for our free catalog and monthly 
bargains lists. 


Warshawsky & Co., Inc. 
1915-31 S. State St., Dept. A. W., 
Chicago, Ill. 





AUTO PARTS 


SAVES 50% te 75% ON ALL CARS 
New and Used Gears—Springs and Axles—Cylinders— 
Motors—Rear Systems, etc. Wire or Write 
INDIANA AUTO PARTS CO. 
316-18 NO. ILLINOIS ST. INDIANAPOLIS, IND. 
LARGEST CAR WRECKERS IN INDIANA 





PATENTS 


Secured, Trade-Marks and Copyrights Registered 


Prompt service. Highest references. Established 1864. 
Milo B. Stevens & Co. Registered Patent Atterneys. 
Offices: 639 F St., Washington, D. C. 

1@ Monadnock Block, Chicago, III. 














DOWMETAL PISTONS 

Lighter, stronger, and longer wearing than aluminum 
or iron. Can be fitted with bronze bushings in the 
wrist pin holes same as in iron pistons. Dowmetal 
has no permanent growth. The expansion is little 
more than iron. 

SEND FOR PARTICULARS 

LAMMERT & MANN CO. 








Cylinder and Cranks Grinding 
215-21 N. Weod St. CHICAGO Phone West 4918 











PATENTS & PATENT ATTORNEYS 











HOUSE OF A MILLION 
AUTO PARTS 


The largest stock of new and used car and truck 
Parts in the world. We have everything. Always 
mention model and serial number in order. Write 
Us. All inquiries answered promptly. 


DOUGLAS AUTO PARTS CO., INC. 
2008-5-7-9 South State St., Chicago, IL 





Avealennee 


Attorney-at-Law and Solicitor of Patents 


C. L. PARKER 
Member Examini Corps, 
States Patent Office 
American and foreign Patents secured. Searches made 
te determine patentability and validity. Patent suits 
conducted. tmstruction sent upon request. 


McGill Building, WASHINGTON, D. C., 


Formerly United 




















HELP WANTED 


SALESMAN WANTED TO SELL INCAND AUTO 
LAMPS ON A COMMISSION BASIS. GOOD OPPOS- 
TUNITY. WRITE BOX 62389, MOTOR AGE, 6. 38. 
WABASH AVE., CHICAGO, ILL. 


BUSINESS OPPORTUNITIES 


Garage for sale, part or all. One of the finest in Central 

New York, main road New York to Buffalo, in Mohawk 

Valley, city 14,000 population. Good local and tourist busi- 

ness. Buick Agency. Three story concrete and steel build- 

ing, no posts, 18,000 sq. ft. floor space, well equipped. 

a selling wish to retire. C. A. Ross, Little Falls, 
ew York. 


SITUATIONS WANTED 


WANTED—By young man, age 34, single, position as fore- 
man in Chevrolet Service Repair Department. Three years 
experience on Chevrolets, eight years on other makes. 
Would be willing to buy half or whole interest in such 
concern. Address Box 6242, care Motor Age, 5 S. Wabash 
Ave., Chicago, Il. 


AGENTS and DISTRIBUTORS 


Distributors and Representatives wanted everywhere. Ex- 
clusive necessity. Kelly Automatic Roadlite. Ford, Chev- 
rolet, Overland and all others. John B. Kelly, 5958 W. 
Washington Blvd., Chicago, II. 
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The Advertisers’ Index is published as a convenience and not as 
a part of the advertising contract. Every care will be taken to 
index correctly. No allowance will be made for errors or failure 
to insert. 
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linde Ai 
lisle Mf; 
A. C, Spark Plug Co.. ... ieee 56 & 57 Eclat Rubber Co., The.................. 92 ; 
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Adams Mfg. Co.................... — 92 Empire Tire & Rubber Co........... 72 
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Automotive Fabric Equip. Co... 90 Fredericks, H. M., Co....... .. 88 eh Mo 
f National 
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\orthwes 
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For sealing all gaskets and screw thread connections, Broderick & Bascom Rope Co... 88 sa aie 
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It is practically indispensable. Burton-Rogers C0. 0 9% yrempy-Cooper Mig. Co. ® nto 
—™ ad . ' 67 
Send the coupon for a FREE trial sample. ay Sates Systane Ce. 
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“—good for more serv- 
ice—” reads this user’s 
letter in reporting a run 


of 216,000 miles. 
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We are justly proud of 
such records of “long 
mileage of travel.” 


THE WHITNEY MFG. CO. 
HARTFORD, CONN. 


Write for the name of our nearest distributor 






SILENT fale CHAINS 
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What makes a double play? 


OOD FIELDING by the short stop is not enough. 

Second base must be covered, and so must first. 
Double plays are team plays and every man must 
play his part. 





Oxy-acetylene welding requires double plays, too. 


A good weld does not make oxy-acetylene welding 
an economical part of your business. The weld must be 
good, it is true; but in addition, the work must be han- 
dled rapidly and economically if the oxy-acetylene proc- 
ess is to become an integral part of your production. 


In every Linde division office there is a Service 
Engineer. He is the “field captain” of the Linde Proc- 
ess Service in that division, and he “assists” the Service 
Operators and Service Supervisors to make oxwelding 
a part of your “team.” He may suggest a better way 
to deliver work to your welders. He may design a new 
jig. He may even lay out a central welding depart- 
ment. But he can also demonstrate the desirability of 
welding and prove the strength of your welds to buyers 
of your products and to technical committees. 


Service Engineers are a part of Linde Process Ser- 
vice and their help is free to Linde customers for the 
asking. : 





A double play in the automotive field 


A telephone call brought a Service Engineer to the shop 
of a manufacturer of differential housings. The job was 
costing too much. The Service Engineer first suggested 
a change in the location of the welding shop to save the 
welders’ time. Then he urged the operators to use a 
smaller tip and thus avoid the danger of carbonizing the 
metal near the weld. Finally he advised them not to 
keep their blow-pipes burning all the time. A small but 
important point. As a result of his visit it was estimated 
that the saving would be $60,000 per year. 


THE LINDE AIR PRODUCTS CO. 


General Offices: 
Carbide and Carbon Building, 30 E. 42nd Street 


New York, N. Y. 
37 Plants 22 District Sales Offices 91 Warehouses 


LINDE OXYGEN 


YOU CAN DEPEND ON THE LINDE COMPANY 

















Make it a fixed policy to look at the 
floorboard of every Ford that comes into 
your place. 


If you don’t see a foot throttle, ask the 
owner to buy a Williams Accelerator. 


Show him the Williams “Senior” model 
first. Retail price $2.50. That naturally 
makes you the larger profit. 


Most Ford owners consider $2.50 little 
enough to pay for an accessory that does 
as much as the Williams “Senior” Ac- 
celerator actually does. 


But if you don’t succeed in selling at $2.50, 
show the Williams “Junior” at $1.50. 


There isn’t a Ford owner 1n the world 
who will not gladly pay $1.50 for all the 
comfort and satisfaction that a Williams 
“Junior” will give him. 

Stock both models. Show both models. 
Order from your jobber. This is the sea- 
son to make accelerator profits. 


The two Williams Models double your 
chances. 


WILLIAMS BROS. AIRCRAFT CORP. 


25th and Potrero Avenue, San Francisco, Calif. 
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¥ “SHESE billboards turn the auto lamp 
trade in your direction if you sell 
National MAZDA auto lamps. 


The above billboard is now showing in towns 


of 10,000 and over in all parts of the U. S. 
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& AUTO LAMPS Ge 





A GENERAL ELECTRIC PRODUCT 





